ee 
American Perfumer 


and Essential Oil Review. 2 
PERFUMER | ee OCTOBER 


PUB. CO. NINETEEN 
NEW YORK | THIRTY-ONE 


Cc. 2, 
Das3) 
Wo 


American Can Company 


NEW YORK CHICAGO SAN FRANCISCO 


See also page 9 








M. NAEF & CO. 


GENEVA 
ERLAND 
IRROZOL _— 


A new, modernistic floral base 
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character, suitable for the 
sophisticated perfumes 


of today. 
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Fougere in character, this out- 


standing odor is recommended 
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7. small manufacturer, who enjoyed and 


profited by Mr. Chilson’s article on creams 


will find another this month, especially adapted 


for his purpose. 
lotions. 


many. 


Why do people look? 


It discusses the manufacture of 
Display is more or less of a mystery to 


And why do they 


or don't they buy after looking? Mr. Rashba 


knows this field and he tells you something about 


it. The article on Italian progress during the 


quarter century is more than interesting and we 


are indebted to Mme. Fenaroli, Italian scientist and 


editor, for her excellent contribution. Coming is 


that long promised article on Radio Advertising. 


Readers of the soap section will find next month’s 


technical article of more than usual interest. We 


need not mention the news or Trade Notes this 


month or next. We know you read them. 
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STAFFORD ALLEN & SONS 


LIMITED 


LONDON, ENGLAND 


BE ASSURED 


of the 


FINEST 
FACIAL CREAMS 





“ 


LMOST daily we learn of new facial creams being intro- 
duced into an already highly competitive field. To 
retain sales and recognition, the American cosmetic manu- 
facturer must provide himself with only the finest ingredients 


for these creams. 


““StaffAllens’’ Oil Almonds Sweet True and Oil Peach 


Kernel have always been recognized as the perfection of 


>aman>-4 


quality in their field. Today they are priced at competitive 
levels. Complete stocks of both in various size containers 
are maintained in this country. Make a test with a good 


sized sample and observe their superiority. 
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Tiemg Up Display Material 


Use of Counter Cards and Other Helps in 


Conjunction with the Show Windows 


by M. 


INDOW display experts have long realized that 

the effectiveness of any window display can be 

multiplied many times by effecting a direct tie- 
up on the counter or any other equally advantageous 
point within the store. A survey of leading retailers 
in the radio, drug, stationery, cigar, confectionery, groc- 
ery and allied lines in the city of New York was made 
and proved that this contention was right. 
vey also showed that the more progressive retailers 
always obtained an effective tie-up with their window 
displays by making a special showing of the featured 
merchandise near the cash register. 

To determine the percentage of increase in sales due 
to the tie-up in the store, 300 window displays were 
installed in as many representative stores; half of 
these were fortified with a counter card display near 
the cash register, while the other half had no reminder 
The former stores showed a definite 


This sur- 


inside the store. 
twenty per 
which had 


increase of cent in sales 
over the 
reminders. 

The reasons for the increase in sales 
varied. An individual going to a 
store to make a telephone call, for in- 
stance, may be attracted by the window 
display and the 
merchandise when he completes his call, 
but due to a prolonged conversation he 
has completely forgotten the merchan- 
However, when he passes the cash 


stores no counter 


are 


decide to purchase 


dise. 
register he is reminded by the counter 
card that he wants to buy the adver- 
tised item. Thus a sale is made when 
otherwise it would have been lost. An- 
other person has constantly seen a cer- 
tain product advertised and is reminded 
about that product in way and 
decides that she must go immediately 
to the nearest retail outlet and buy this 
product. On the way she 
friend with whom she has a 
lengthy conversation, forgetting 


some 


meets a 
rather 
the 


AN UNUSUAL WINDOW BY KENT 


41 


Rashba 


specific name of the product she started out to buy. But 
the counter card in the store brought back to her mind 
like a flash the name of the merchandise. Had no counter 
card been placed inside, the dealer could easily have 
switched her to a competitive product. Again, many 
persons who are either uninterested or only casually 
interested in the displayed product can take the dummy 
counter package in their hands, finger it, read all about 
it, and, in very many cases, they will buy it. Of course 
it is impossible to do this with the merchandise in the 
window. And, peculiar as it may seem, the public will 
buy merchandise which it has an opportunity to inspect 
closely. 

What is the most advantageous location for a coun- 
ter card? Generally near the cash register, because 
nearly everyone steps up to the cash register to pay 
for items purchased. 
better 


There are cases, however, where 


results can be obtained by placing the counter 
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cards near a display of allied products or products gen- 
erally used by men if it is a men’s item or by women, 
if it is a women’s item. Placing of items that can be 
used by certain individuals only, away from the cash 
register and near a display of allied products tends to 
increase the effectiveness of all items displayed, while 
it leaves cash register space for items of universal use. 
For instance, razor blade or shaving cream display is 
very effective when placed on a counter containing a 
display of men’s merchandise only. Or a display of a 
special perfume is fully as effective when placed on 
the cosmetic counter as it would be in the very valuable 
space near the cash register thus left free to display a 
product having universal use such as a toothpaste. 

In those stores which contained no counter card tie- 


ups it was noticed that customers entered and usked 
for “that tooth paste you have in the window.” While 
many asked for the displayed merchandise, many 


others undoubtedly saw the display and intended to 
buy, but did not do so, because they forgot about it 
after they entered the store, there being nothing to 
remind them. 

We see, then, that the placing of counter cards in a 
prominent location in the dealer’s store is an essential 
part of every window display campaign, or for that 
matter of any large advertising campaign, to bring 
back the advertised product to the mind of the con- 
suming public. 

How to obtain the dealer’s co-operation in placing 
and keeping the counter card in a prominent place in 
the store was a difficult problem to solve, since the 
dealer uses every inch of advantageous space in his 
store to push highly profitable items. Advertised prod- 
ucts as a rule do not show a very large profit per sale, 
but do usually have a large turnover. The dealer does 
not always that small 
profit is preferable to a large profit with no turnover. 

By constant education, only, is it possible to convince 
the dealer that a counter card is of benefit to the re- 
tailers. One method of 
the dealer not to tie-up his window display with a 
counter card during the first three days the window 
was being shown and to tie-up his window display with 
a counter card during the three following days. A 
careful check up of 
variably shows increased 
counter 
counter. 

The manufacturer who will handle this display prob- 
lem in this sensible fashion will be surprised at the 
gain in which will result. It will undoubtedly 
be many times the cost of the additional display ma- 
terial and the educational effort necessary to secure 


realize a large turnover at a 


education consists in asking 


sales made during both tests in- 
sales during the period a 
“ard is used to tie-up the window with store 


sales 


proper use of his window and counter material. 


N. W. D. A. at Atlantic City 


As we go to press, the annual meeting of the Na- 
tional Wholesale Druggists Association is being held at 
the Ambassador Hotel, Atlantic City, N. J. Under the 
direction of H. J. Schnell, chairman of the convention 
committee, the usual program has been ar- 
ranged and an entertainment program of unusual in- 
terest. A work of the 
appear in our next issue. 


business 


report of the convention will 
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Trade Commission Activities 


ASHINGTON, Oct. 10.—The Federal Trade Com- 

mission soon will hand down a long-awaited rul- 
ing in an alleged price-fixing case concerning Helena 
Rubinstein, Inc., following the recent completion of a 
study by the Commission through final arguments held 
on Sept. 21. . 

The complaint against Helena Rubinstein, Inc., con- 
tained the usual allegations of contracts with retail 
outlets stipulating that the products of this firm should 
be sold at previously arranged prices, allegedly in vio- 
lation of a Commission rule and a Federal law. The 
company denied that it had violated the provision 

At one time it was considered possible that the case 
would be dropped, while the Commission was conduct- 
ing a study of price maintenance in general, but when 
it eventually handed down a voluminous report recom- 
mending that no change be made in price maintenance 
legislation it that the 


became a foregone conclusion 


case would go through to a decision. 


Pending Matters 

Other matters affecting toilet goods manufacturers 
and the flavoring extract industry pending before the 
Commission follow: A complaint charging Northam 
Warren Corp. with misrepresentation in printing ad- 
vertisements carrying endorsements of “Cutex’” by 
prominent persons, who the Commission alleges were 
not in fact constant users of the product. The com- 
pany denied the allegation, and one hearing has been 
held. 

Another complaint, also denied by the respondent, 
charged the Elby Extract Co. with misiabeling some 
of its products printing the address of 
“Grasse, France,” on them, together with the name 
“Eugene and Joseph Fréres,” and with mislabeling its 
product “Bouquet 3ME.” through stating that it 
aged in wood. 


through 


was 


Pending in Court 
Kirk & Sons, has filed in the 
United Circuit Court a reply brief outlining its posi- 
tion in its case against the 
“Castile Soap” 


James S. Chicago, 


This is the 
matter in which the company was or- 


Commission. 


dered to “cease and desist” representing products as 
“Castile” unless made wholly from olive oil. Joining 
the Kirk company in the suit is Procter & Gamble Co., 
Cincinnati. 

V. Vivaudou, Inc., New York, has also filed a brief 
in its case to review of the Commission’s order in the 
matter of its purchase of the business of Alfred H. 
Smith Co., which, the commission charges violated the 
law regarding the purchase of stock of a competitor's 
business. 


Alvarez Again Chemical Industry Champion 


Al Alvarez of Grasselli Chemical Co., again won the 
golf championship of the Chemical Industry at the 
annual tournament sponsored by the Salesmen’s Asso- 


ciation which was held at Briarcliff Lodge. His score 


was 85. Second low gross prize went to C. S. Ben- 
jamin, General Chemical Co., with a 90, Robert Breuer, 
Atlas Refining Co., took third prize with a 93, and 
Vie Williams of Monsanto Chemical Works scored a 


97 for fourth prize. 
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oap Industry Gained in 1929 


Substantial Increases in Most Classes Over 1927 
Shown in Census of Manufactures 
Just Released 


[/T7ASHINGTON, Oct. 1—Ohio is the center of ters which may be of great value to manufacturers. 


the soap industry in the United States, it ap- Soap in its many forms produced by Ohio manufac- 
pears from the complete census of manufac- turers in 1929 was valued at $45,241,298, based on 
tures for soap for the year 1929 which has just been actual sales by manufacturers. In 1927 Ohio soap 
issued by the Department of Commerce. manufactures were valued at $40,129,058, on the basis 


This State was far ahead of either New York or then used of computing values from manufacturers’ 
Illinois in the total value of soap products manufac- production records. No change in the net result was 
tured in that year although it had been second to New _ said to have occurred from this shift in determination 
York in 1927, the date of the last comparable census. of values. 


There was a possibility that manufacturers in Massa- New York manufacturers fell to second place 
chusetts might have exceeded the Ohioans, but this through a sharp production decline from 1927 *o 1929, 
could not be determined definitely <s the Census Bu- despite general business inflation. Their products in 
reau grouped Massachusetts figures with those of New the latter year were valued at $38,404,021, compared 
Jersey under the general rule that it present “statis- with $41,611,115 in 1927. 

tics separately for each State for which figures can Illinois ranked third among the States individually 
be given without disclosing data for individual estab- listed, its factories have produced soap and soap prod- 
lishments.” ucts valued at $28,243,426 in 1929, compared with 

Although there is a general recognition of the fact business of $27,471,332, in 1927. 
that business has changed radically since the data on As described in a review of the preliminary figures 


industries was compiled in 1929, it is felt that the on total production issued last Winter, manufacturers 
census findings still contain many significant factors throughout the United States produced soap valued at 






































indicating business trends and shifts in industrial cen- $310,191,530 in 1929, compared with a total of $287,- 
TABLE SOAP—PRODUCTION,'! BY CLASS, QUANTITY, AND VALUE, FOR THE UNITED STATES: 1923 TO 1929 
CLASS 1929 1927 | 1925 | 1923 | CLASS 1929 1927 1925 1923 
‘ 1 | | } 
1. Soap industry, all | | Soap, all industries } 
products, total value!) $310, 191, 530 | $287, 059, 935 | $278, 273, 107 $276, 402, 838 | Continued } | | 
Granulated and pow | 
2. Soap... : | $274, 839, 304 | $242, 927, 457 | $237, 420,436 | $224, 690, 560 dered | 
3, Other products (not | | | 347, 201, 356 | § 215,919,132 | 142, 321, 736 
normally _belong- | | $35, 724, S61 | 5 $21,016,580 | $15, 789, 485 
ing totheindustry).| $35,352,226 | $44,132,478 | $40, 852, 671 $51, 712, 278 S nelud | 
i Soap made as a sec | ities re- | 655, 060, 628 
ondary product in \ | ; cleansing { $39,799, 073 
other industries } 2 $11,917, 571 Mi, 291, 791 #, 454, 488 $4, S91, 936 I washing 
| 
Soap, all industries | " 20, 230 184, 463, 778 547, O86, 130 |] 
Aggregate value ! ] $23, 387, 172 $24, 023, 606 | $25, 858, 113 |) 
(sum of 2 ana 4) | $286, 756, 875 | $219, 219, 248 | $241, 874,924 | $229, 582, de Liqr | 
| 35, 263, 195 | 23 | 22, 047, 417 17, 879, 054 
ITard soaps *— | 1 #3 aN | 285 | $2, 122, 358 $1, 666, 495 
Total pounds 2, 250, 663, 402 }2, 219, 228, 479 }2, 109, 133, 300 000, 340, 573 p } | | 
Total value $100, 855, 682 | $191, 458, 196 | $191, 383,575 | $179, 924, 316 Poun 66,141,365 | 579,773,314 | 61, 189, 483 | 67, 751, 705 
- - Value $3, 050, S51 $4, 231,115 | $2, 513, 631 $2, 465, 114 
Toilet soap *— | | | I © soap 
Pounds | 324, 38%, 543 287, 66,300 | 272, 206, oe 240, 144, 347 Foun 40, 525, 581 30, 458, 681 40, 086, OBS 40, 584, 255 
Value } $59,982,907] $ 72,981 | $19, 387, 128 $53, 09%, 527 Value $3, O00, O45 $2, 259,306 | $2, 200, 911 | $3, 670, 198 
Foots soap | | having seap, cream | | 
Pounds } 21, 820, 276 15,788,153 | 13, 062, 0S4 25, 159, O76 wder, total | 
Value ; } $1,916,077 | $1, 368, 051 $1, 162, 171 $1, 831, 810 | $10, 703, 908 (*) (8) (8) 
Soap chips— | | | reported } 
Pounds : 387, 925,004 | 373, 215 325, O42, 747 218, 754, 320 Poun 11, 003, 665 | 
Value ; $41, 763,903 | $39, 422, $36, 283,839 | $25, 373, 174 Value $7, 791, 616 || ‘ ‘ ‘ 
Laundry soap | Weight not reported | 
White (made from | | 1¢ | $3, 002, 202 
“vegetable oils, ; | , Special soap article | | 
ete.) | Poun 6, 444, 377 | $3, 249, 520 22, 750, 243 15, 685, 401 
Pounds. . 14, 58S, 831 | SN7, 720,019 | 755, 788, 858 | Value $766, 252 $2, 642, 004 $1, 731, 105 $1, 600, 242 
Value. __.. $51. 175. 255 $48. S59. 0. e440, 6, WOE | Soap stock or ipt | 
Yellow (made from for sa | 
tallow, rosin, | | | Pour 4, 106 9 8, 178, 932 | 3, 942 
ete.) — 41,516,282, 230 ralu | $202 323 | $3475 256 | "058 
Pounds... 550, 592, G48 5OR, ATS, BIE 675, 167, 863 | { 4 899.620, 773 Soar t report t } 
Value ..--| $40,774,488 | $42, 864,500 | $47, 08%, 060 |} king 
Other hard soaps | i} | Poun , 181 
Pounds | 41, 342, 800 56, 132, 89 67, 864, 721 || Valu 8. 497 | wy 
Value $4, 242, 962 $5, 370, 846 $7, 465, 471 
} 
! For 1929, manufacturers’ sales (shipments or deliveries); for earlier years, production. (See GENERAL EXPLANATIONS—Value of Products.) 
? Reported by 314 establishments. Of this amount, $0,787,402 is the value of 89,566,886 pounds reported by weight, and $2,130,169 is the value of the remainder, not 


reported by weight 

3 The figures for 1927 and earlier years are not strictly comparable with those for 1929 because of the fact that data for shaving soap (but not for shaving cream or shaving 
powder) are included in the figures for earlier years but are excluded from those for 1929 

4 Includes data for 1,057,465,908 pounds of ‘‘tallow soap,” valued at $64,593,403 

§ Revised. 

* Not reported separately (see footnote 3) 

? The figures for special soap articles for 1927 and earlier years are not strictly comparable with those for 1929 because of the fact that data were included for 1927 and 
arlier years for products for which a more detailed classification was obtained for 1929 
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059,935 in 1927. This gain during the biennial period 
brought the total value of such products almost up to 
the level of $316,740,115 which was recorded in 1919. 

The soap manufacturers in 1929 derived $286,756,875 
from the direct manufacture of soap or its manufac- 
ture as a secondary business in other types of indus- 


tries. The remainder of their income—more than 
$35,000,000 was derived from products not normally 
classed as soap. Classed as soaps, however, and 


counted for the first time individually in the census of 
1929 were shaving soaps, creams and powders, which 
were recorded as accounting for $10,793,908 of the total 
soap business of that year. 

Hard soaps 
$199,855,682, 


valued at 
$59,982,997 


manufactured in 1929 
with toilet 
included in this total. By far the greater quantity of 
hard soap the laundry variety, being 
914,588,831 pounds of white laundry soap valued at 
$51,175,255, and 550,593,948 of yellow laundry soap 
valued at $40,774,488, out of total hard soap produc- 
tion of 2,250,663,402 pounds. 


were 
soap valued at 


was of there 


Other important items in the business included 387,- 
925,004 at $41,763,903, 
337,291,356 pounds of granulated and powdered soaps 
$35,724,861, and 
other cleansing powders not 
valued ; 


pounds of soap chips valued 


of a value of 606,529,239 pounds of 


ordinarily classified as 
at $23,387,172. 

The census report also testified to the stability of 
the soap industry, employment figures graphically illus- 
trating the small fluctuation in business throughout the 
twelve months of the year as reflected in employment 


soap 


figures. 
During the months of the 
was between October, when a maximum of 15,191 wage 


1929 widest variation 
earners were employed in the industry, and June, when 
the employment figure dropped to 13,825. The mini- 
mum employment monthly figure was 91 per cent of 


the maximum. 


Paris Perfume and Toilet Exposition 
by Amos Stote, Paris 
HE Fourth Annual exhibition held under the pat- 
the Marcel, the 
hairdressers and supply houses of France which takes 
the the Marcel 
again been a great success if interested crowds pack- 


ronage of Comite association of 


its name from inventor of wave, has 
ing the great Pala's des Expositions can be taken as a 
proof of success 

run by hairdressers and 
the toilet 


force, for good 


Although the big show is 


their various perfume and 


the 
reason that in France, and other European countries, 


organizations 
goods people were there in very 
the hairdresser and barber are not only big consumers 
toilet the 
active retail group of sales outlets for these lines. 

There 


panies represented at the exposition, and most of them 


of perfume and goods but represent most 


were 71 perfume, soap and toilet goods com- 


had very elaborate and beautiful stands, modern in 


design, color and decoration. Though not so favorably 
placed as some of the others I would give first prize for 
excellence in design to Lentheric. This stand made the 
visitor feel as though he were on the inside of a small 
the 
curved glass shelves holding well bal- 


but very choice shop. This feeling was created by 


arrangement of 
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anced displays, the shelves supported by lacquer green 
pillars and a white background, while at the back of 
the stand was what appeared to be a beautifully curved 
door set in a concave recess. 

Houbigant held a key position by reason of taking 
two stands, one on each side of the entrance to an 
These carried the same motif in their 
decoration; metal trimmed glass cases which suggested 
huge crystal cubes, brilliantly lighted and effectively 
dressed with products, standing on pedestals. 

Hudnut suffered somewhat by being placed in the 
rear of one of the big halls but counteracted this to 
extent through the attractive value of an ex- 
quisite glass decoration made to represent a fountain. 
A sort of Persian garden effect. 

Roger & Gallet held down a dramatic position with a 
series of concave and arched cases, effectively lighted, 
from within and well trimmed with goods. These bril- 
liant recesses accentuated by lacquer black frames. 


aisle. stands 


some 


Ritz lipstick display had an amusing decoration in 
the form of 
against 


very narrow strips of metal outlining 
hand. The eye 
was compelled to notice the modern design by reason 
of the two spots of rich red, one the lipstick held in 
the hand and the other the carmine lips. 

Millot had a good sized show window blocked off as 
a giant checkerboard, the dark squares being of dark 
toned opaque glass which emphasized the value of the 
lighted squares of clear glass, each of which held a 
single item of this perfumer’s line. 


black a girl’s head, arm and 


Cheramy caught the passing eye by having a bril- 
liantly lighted circular landscape, composed of colored 
cutouts after the manner of a stage set- 
ting. Rigaud had a charming gold and lavender color 
scheme. The Gorlier stand was done in apple green 
and black. Lubin in yellow and black. 


Molyneux, the great dressmaker who has become a 


and set up 


perfumer to give greater completion to his services to 


women, had a lovely silver and black stand. Parfums 
Weil had a silver and gold color scheme. Gelle Fréres 
had frosted glass showcases, lighted from below, 


making an effective setting for the display of product; 
without causing a glare to the eyes. 

Coty were disappointing in their 
exhibits, both as to decoration and display. The latter 
cheapened the effect of what might have been a display 
of its charming modern packages by bad arrangement 


and Lesquendieu 


and confusion due to too many items. Lemoine soaps 
and perfumes were well shown. Forvil, Val des Roses, 
and Myrurgia of Spain, all had creditable displays. 

Inecto tint exhibit which attracted a 
good deal of attention by using that always interest- 
ing trick of the flowing bottle which never empties. A 
giant Inecto bottle was pouring its contents over a big 
globe, to suggest, I that it the 
world. 


hair had an 


presume serves whole 
But L’Oreal held the center of the stage with a num- 
taken with nickel 


tubes set in black posts. Inside this space was a small 


ber of spaces it had and fenced in 
stage where the tinting process was being demonstrated 
while a lecturer was expounding its marvels in a loud 
voice. Inside the railing were chairs filled with people 
waiting their turn for free demonstrations, 


men and women eeger for youth. 


elderly 
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Recent Product Developments 


N the following columns appear descriptions of vari- 
ous new products recently placed on the market by 
perfumers and manufacturers of branded toilet 
goods. These new products have recently been featured 
in retail merchandising campaigns, and the information 
is presented from the standpoint of the consumer and 
through the kind co-operation of the manufacturers. 


Bathodora Bath Salts 


The “Bathodora” bath salts of Schieffelin & Co., 
New York City, are attractively packaged in a tall 
slender can. This well 
shaped and easily grasped 
container is effected in 
silver tone with green 
decorations. The words 
“Crown Bathodora” like 
the wave motif at the 
base is carried out in a 
green as is also the plas- 
tic closure. This on the 
background of silver 
forms a most. effective 
and attractive package. 

One of the especially 
practical features of this 
new package is the small 
amount of space it re- 
quires to set firmly up on 
the bathroom shelf as 
well as its substantial 
feel which is always a 
valuable asset in an often 
used item. 

Schieffelin & Co. are to 
be congratulated upon 
the presentation of this 
modern package. 


Norwich Repackages Antoinette Donnelly 


Antoinette Donnelly Ltd., New York. 
a subsidiary of the Norwich Pharmacal 
Co., Norwich, N. Y., has recently re- 
packaged its entire line known as An- 
toinette Donnelly. These are effected 
in the popular and modish black and 
white, the jars being developed in a 
white opaque glass with black tops. 
The trade mark name with design as 
well as the product name is in har 
mony with the black tops. These jars 
are wrapped in cellophane and in the 
back of each jar, held in place by the 
cellophane wrapping is a tiny booklet, 
“Graceful Aids to Beauty,” describing 
the particular product as well as others 
of the line. Directions for use are also 
given. In harmony with the jars are the 
bottles. The one depicted above is 
characteristic of the entire line and is 
most attractive. 
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New Soaps and Compacts of Prince Matchabelli 
Soaps in the popular Matchabelli perfume odors 
have been developed to round out a complete line of 
which the “Pine Needle” was the first. The Prince 
Matchabelli Perfumery Corp., New York, now pre- 
sents the “Ave Marie” soap in the odor of the perfume 
bearing that name in a yellow cake and the Queen of 
Georgia in a brown. These are effected in a bath size, 
a hand size and a guest size. Depicted below are the 
bath and guest sizes packaged in attractive royal 
purple boxes with gold trimmed edges and the crown 
characteristic of the Matchabelli products also in gol1 
At the left of the photograph is the new compact. 
This has been developed in the various evening shad:s, 
blue, green, red and white. The design both inside and 
out, is the same as the former black enamel compact. 
The new product is an addition worthy of the line. 

A new loose powder compact has also just been pre- 
sented. The unique design of this item allows by the 
sliding of the powder chamber of just enough powder 
being left in a slight groove in the base of the case. 
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“Le Debut” Compact of Richard Hudnut 


Richard Hudnut, New York City, has recently pre- 


sented a very artistically designed compact and a 
novelty compact and lipstick ensemble for’ the 
“Le Debut” line. The former is developed in black 


enamel with silver tone decorations in the design shown 
The interiors of both 
compacts are the same. A spring permits of the mirror 
separating the powder and rouge opening back auto- 
puffs 


in the accompanying photograph. 


matically upon opening. The are of tooled 





leather. 
the small metal projection holding the rouge puff in 


“Le Debut Richard Hudnut” is imprinted on 


place, 

The lipstick and compact ensemble is in an effective 
and The compact is 
identical to the black. Suspended from a little finger 
loop is the lipstick also produced in 


green silver tone combination. 
tone and 
green, and suspended from the lipstick is the compact. 
This is leather lined with 
moire, closed with a flap with a snap. This 


item should take its place among the most 


silver 


packaged in a box white 
unusual 
popular 


of the Christmas numbers. 

Christmas Packages of Ferd. Miilhens, Ine. 

The attractive packages shown in the accompanying 
photograph are but two of several of the items that 
Ferd. Miilhens, Inc., New York, has presented for the 
Christmas season. 
The one depicts a 
combination of 
the “4711” prod- 
ucts and the other, 
the line. 
The 


making up these 












“Tosca” 


products 


ensembles are 
packaged in 
the usual Ferd 
Miilhens 
tainers 

the 

most 


con- 
and 
sets 


are 
pleasing. 
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New Lipstick of Jaquet, Ine. 

Jaquet, Inc., New York, has just some- 
thing quite new in the rouge and lipstick field, a lip- 
stick 
con taining 


presented 
case 


a supply of 
cream 
rouge 

You take 
off the top 
of the 
just as if it 


case 


were a lip- 
stick, and 
turn the 
bottom. 
A tiny point 
of rouge ap- 
pears at the 
top of the 
stick which 
cheeks. 





can be used either for the lips or the 
Since the rouge is entirely covered, and you 
twist out just enough for your needs at the moment, 
the rouge is entirely clean and sanitary each time you 
use it. In the hand bag this little case takes the place 
of two items, the rouge compact and the lipstick. It 
comes in a smart, slim black and gold stick, and con- 
tains “Jaquet” cream rouge in all shades. The 


is “Jaquet Petit-Point 


“ 


name 
touge.” 


Holiday Sets of Marie Earle, Ine. 

Among the sets 
that Marie Earle, 
New York 


has si pre- 


Inc., 
City, 
pared for the hol- 
iday season is the 
illustrated 
This 


particularly 


one 
herewith. 
is a 
attractive box in 
the usual mot 
tled effect of the 
Marie Earle 
products but in 
a slightly lighter 
tone. A substan- 
tial mirror fills 
the entire lid 
which affords a 
mirror 





large 

enough to be of practical use. Included in the items in 
this particular set are powder box wrapped in cello- 
phane, paste, in the usual Marie Earle 
packaging, a red plastic with the 
gold monogram of Marie Earle embossed on the top, 
a blue plastic eye shadow case with the initials “H. E.” 
in white letters, and liquid powder jar in the character- 
istic Marie bottle. Pockets in the 
lining of the box hold all the items in place. 

Other combinations consist of a double compact and 
lipstick; another with and 
another with a compact, lipstick 
face powder; and still another with jasmin soap, dust- 
ing powder and bath perfume. 


cosmetique 


paste rouge case 


Earle white velvet 


face 
and 


basic treatments 


powder; single 
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Chicago Cosmetic Co. Presents New Line 
“Corydon” is the name of the new line of cosmetics 
just presented by 
the Chicago Cos- 
metic Co., a sub- 
sidiary of the 
Illinois 
Co., Chicago, Ill. 
The 
attractively pack- 


jars 


Cosmetic 


new line is 
aged, the 
being white with 
silver tone tops 
and the bottles of 
transparent glass 
with black plas- 
tic closures. The 
entire line is uni- 
formly _ labeled, 
the colors beinz 
an effective com- 
bination of silver 
black. The 
accompany- 
ing photograph 
depicts a sample 


jar and bottle displaying the typically artistic label. 


and 


“Massagette” of the Ruth D. Maurer Corp. 
“Massagette” is one of the latest developments of 
the Ruth D. Maurer Corp., New York City. It 
consists of three 


balls used dur- 


in a facial for 
massage, as the 
name _ implies. 


Two are used 
and one 
cold. Mrs. Ruth 
D. Maurer, presi- 
dent of the 


has 


warm 


com- 
pany, devel- 
oped this idea as 


a most efficient 





method 
and 


and even 
of massage 


is advocating its use in all of her schools. 


Dorothy Grav’s New 

One of the most recent additions to 
the Dorothy Gray, New York City, line 
is a manicure 
modelled after an antique 
bottle set. The little 
plastic material and the tops red. 


Manicure Set 


set, which has_ been 
Chinese snuff 
black 
The 


set contains liquid nail polish, remover 


stand is of 


and cuticle softener. 
Dorothy that 
this polish is a deviation from the usual 


Gray have advised us 
kind, getting away from the banana oil 
type of This 
claimed, is pleasantly perfumed although 
not too Other 
are a thin and light consistency, appli- 
without streaking, 


polish. polish, it is 


pungently so. features 


cation in two coats 
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and a complete shade range of from Natural to vivid 
blood red. 

A novel feature recommended in connection with the 
use of this polish is that the polish be used immediately 
after the use of the remover thus obviating the tendency 
of peeling due to a fine film of natural oil, 
cream or even film on the nail which stands 
Letween the nail and the polish and prevents the polish 

from adhering securely. 


cuticle 
soapy 


“AII-N-One™ Mirror of Specialty Mfg. Co. 
Brooklyn, N. bh 
recently added three new beauty mirrors to its line at 


Specialty Manufacturing Co., has 


popular prices. These mirrors are in appearance and 
similar to the de Ann-Zell “Truth” 
mirrors, Anzell manufac- 


size luxe line of 
Mrs. Ann 
tured by the company for years. 

Illustrated here is the “All-N-One” 
with handle in all 


a set 


invented by and 


folding mirror 


hollow pastel shades, enclosing 
addition 
a new standing model with a shadowless 
light back of it 

The popularly priced line will be fea- 
tured for general distribution, while the 


de luxe 


of tweezers. There is in 


suitable for salon use. 


mirrors will continue to be sold 


through the more exclusive retail outlets. 
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De Grasse and American Independence 


Sesqui-centennial Celebration at Yorktown Emphasizes 


Services of the Admiral at Trying 


and Critical Period 


HE week-end beginning October 16 was fittingly 
and appropriately celebrated at Yorktown, Va., as 
the 150th anniversary of the surrender of Lord 
Cornwallis. There in 1781, trapped by the land forces 
of the Colonies and France and the com- 
manded by Comte de Grasse, the British forces sus- 
tained a siege of six weeks which ended in their com- 
plete capitulation. While the war dragged on there- 
after for some time, the final objective was attained 


sea forces 


when Lord Cornwallis and his troops marched out to 
the tune of “The World Turned Upside Down.” 
Emphasis has long been placed upon the parts played 
by Rocham- 
beau and La- 
fayette in this 





Saratoga as one of the decisive actions in 
modern history. 

“As Washington planned it, the whole trick lay in 
cutting Cornwallis’s sea communications long enough 
to bag him; and only when de Grasse brought his 
lumbering line-of-battle ships to anchor off 
Henry on August 31, 1781, did the Yorktown cam- 
paign become a possibility. From that moment, too, 
Cornwallis the were finished—unless_ the 
British, under Graves, break the naval shield, 
De Grasse was barely in time; at 8 a. m. on Septem- 
ber 5 the topsails of the British fleet were sighted lift- 
ing above the 
horizon, as 
Adm i 


great 


Cape 


and war 


could 


ral 





final scene of Graves stood 
the American in on a north- 
Revolution and east breeze. 
school _histor- De Grasse did 
ies have also not hesitate; 
recorded the at noon _ he 
fact that a slipped his 
French fleet cables and 
under Comte stood to. sea, 
de Grasse ‘‘co- and the _ test 
operated in had come. 

the blockade,” “These old 
but there has ROCHAMBEAU DE GRASSE LAFAYETTE naval actions 
been little must have 


mention of the naval engagement fought off the Vir- 
ginia Capes by the French fleet and the really decisive 
part which this picturesque sea battle played in bring- 
ing about the British surrender six weeks later. 

In this the New York Herald-Tribune 
has performed an excellent historical service and at the 
same time paid the following well merited and long 
editorial 


connection 


delayed tribute to Comte de Grasse in an 
which was published in its issue of October 14. 

“If it does nothing else. the Yorktown sesqui-centen- 
nial this week end should serve to restore to the place 
which it deserves in our history the name of Francois 
Paul, We 
monuments to ordinary 


have raised no 
textbooks 
is generally mentioned as a 
though useful auxiliary in the victory 
at Yorktown, and the action which he fought on Sep- 


Joseph Comte de Grasse. 


him; in the and 
encyclopedias he rather 


unimportant 


tember 5 off the Capes of Virginia gets so little men- 
tion that it Yet this battle, 
fought six weeks before the surrender of Cornwallis. 


scarcely has a name, 
far away from the scene of the siege and by a French 
naval squadron, was about the only real battle which 
the Yorktown campaign involved. Moreover, without 
the whole compaign would have 
and it is quite that 


Bay” rank 


de Grasse’s victory 
been a failure, 
‘Battle of 


possible this 


Lynnhaven should with 
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been as beautiful things to watch as they were ter- 
rible for the men who fought them. Of the two lines 
of ships (at the beginning the fleets were on parallel 
courses, but headed in opposite directions and about 
three apart) the French was the longer and 
heavier; the British, however, had the advantage of 
At that distance, of 
course, they were far out of range, and the maneuver- 
Shortly after 2 
thus reversing the direction 


miles 
speed and the weather gauge. 
ing was in stately silence. Grave 
wore ‘round “together,” 
of his line, and began to bear down upon de Grasse. 
The (de 
rear 
the 
Graves 
eighteenth 
his imagination. As a 
French he managed badly, and when, 


situation was all in his favor Grasse’s 
somewhat to overcome 
the British), but 
regulations for formal 
and failed to u 

closing with the 
1, the ac- 
tion opened, some of his ships were too far away to be 
The rolled on, the British 


heavy nightfall 


astern as 
numerical inferiority of 
bound by the 
sea-fighting 


was so far 


was 
century 
result, in 
about 
of use. cannonading van 
taking punishment; 
pelled the breaking off of the battle Graves had got the 


and when com 
worst of it. Washington’s masterful use of sea powe! 
had the fall of 


But it all rested on the promptness, energy and loyalty 


made Cornwallis almost automatic 


of de Grasse.” 
Perfumer 


The 


American 









Missionary Sales Work 


Certain Forms of Co-operation with Jobbers and Retailers 


Brings Profits to the Manufacturers 
by S. K. Hargis, New York 


NDER certain circumstances, perfumery manu- 

facturers and importers find it profitable to de- 

velop retail outlets for jobbers and to engage 
in certain forms of missionary work which while 
closely related to sales, have an additional purpose. 
The peculiar conditions under which most perfumery 
finds its way to the ultimate market make this mis- 
sionary work of very great value. 

The perfumer has to consider: 

(a) What form of missionary work he shall do 

(b) How much of it he will do 

(c) What he expects to achieve by it 

In the cultivation of new retail outlets, missionary 
salesmen can accomplish a great deal. At certain sea- 
sons of the year, in the perfumery trade, this kind of 
market cultivation is of the utmost value, especially in 
work on independent retail druggists. Whether the 
salesman takes any orders himself for relay to the 
regional jobber or whether he books them direct with 
the factory or the importer, is of secondary considera- 
tion. In fact, in many such cultivating campaigns no 
orders have been sought at all. The objective of the 
work has been merely to (1) acquaint the new retailer 
with the perfumery brand with (2) the prices, dis- 
counts (3) marketability locally and (4) advertising 
and sales promotion behind it. 

By thus establishing a favorable attitude toward the 
perfumery, later selling work becomes much easier, 
whether by factory or wholesaler salesman though the 
missionary man can and does take orders where this is 
easily possible. 


Turned Over to Jobber 

In most cases, missionary men employed by the per- 
fumer turn over to the nearest and proper jobbing 
agent, providing goods are not sold directly from 
plant to retailer, the orders that are secured. 

Where no orders are taken by the advance man, de- 
tailed reports are made to proper jobbing houses which 
furnish the basis of a later follow up. In some cases, 
of course, the orders taken are filled direct. 

The advantages of missionary work in regard to per- 
fumery are numerous and varied. It gives the sales- 
man a chance to talk to the retailer about the product 
with certainty of attentiveness which he can scarcely 
get if he is striving at every step for an actual order. 
Furthermore, few retailers stock a perfume on the 
same hit and run basis they might stock nipples or 
bicarbonate of soda. The whole sales story can be 
gotten over by the advance man who plainly says at 
the outset that he is not seeking an order but merely 
conveying information about the brand he represents. 

In such cases, it is highly important that the sales- 
man doing missionary work be well armed with some- 
thing to talk about; that is, he should be fully familiar 
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with the brand, the packages, the discounts, the ad- 
vertising behind it and the reasons why it should sell 
in the particular locality in which he happens to be 
working. He uses this opportunity to investigate and 
report the perfumery stocks already being sold by 
each retailer, the average rate of turnover and the 
types of goods in local demand. All of this informa- 
tion is of immense value in future selling canvasses 
on the retailer, either by jobbers’ men or factory people. 

While both men and women have been employed in 
the cosmetic trade for this kind of work, it appears 
that men have proved to be most productive from the 
standpoint of winning interest and in getting in the 
maximum number of calls. However, some women 
have succeeded in the work. 

Samples a Factor 

The missionary man introducing a perfumery brand 
to a new batch of retailers will require samples as they 
furnish a necessary link in the advance selling chain. 
Druggists, especially, pride themselves on their expert 
judgment of perfumery and much can be done if your 
goods will make an impression upon them personally. 

Where the advance man is equipped with attractive 
selling aids, in the form of displays, cards and novel- 
ties, he can often go far in swinging hesitant retailers 
around to a trial order as a result of his purely mis- 
sionary call. As one perfumer instructed missionary 
men out for him: 

“Where the druggist expresses willingness or desire 
to place an order, make it plain that you are not out 
to take orders but to introduce the goods. You will 
take his order and pass it along to his jobber, how- 
ever. Our objective in this work is to help the jobber 
sell our line and to get orders for him, as we have 
found that we cannot get enough help from jobber 
salesmen who have hundreds of other items to talk 
up and sell ““ 

A thorough canvass of a retail market by the per- 
fumer’s people naturally serves to awaken the whole- 
saler to the opportunities that exist in the brand and 
to the progressiveness of the manufacturer or importer 
behind the line. For this reason, jobbers are informed 
of the work contemplated and their co-operation is soli- 
cited. 

There is, of course, a temptation on the part of the 
perfumer in any such campaign to make a trial order 
proposition on attractive terms, getting the assurance 
of a window showing and a counter or special case 
display. I find that in many cases, with perfumery, 
as with other toilet specialties, these trial orders, prop- 
erly displayed and pushed, are very productive since 
they show the retailer that the goods will sell in his 
locality. 

Nearly every independent druggist misreads his 
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local perfumery market and perhaps that is one reason 
he has not sold nearly so much perfumery as he should 
have sold in years past. It is such educational efforts 
as those described here that tend to awaken him to sev- 
eral facts in this connection. 


The Crux of the Matter 
The crux of the matter is this: 


He fails to realize that proper display will sell 
perfumery 


That his stocks must have a broad enough price 
range to cover his local trade 


That the bigger the stock of perfumery he has, 


and the wider the range, the more he will sell of it 


That perfumery is only partially a demand item 
and that, for this reason it has to be merchan- 
dised. 


Missionary work is apt to be ineffective unless the 
salesman has a good advertising and display proposi- 
tion to offer. National advertising, plus good display 
material will nearly always get a welcome from the 
druggist on a perfumery proposition. 


One advantage of a persistent missionary campaign 
on the part of the perfumery house is this: it enables 
the business to sustain a few men in the field, moving 
constantly about from one region to another where in- 
vestigations have proved the market to exist. Such 
‘alls, I am told, have cost on a average of 65 cents 
each which isn’t high considering the fact that the mis- 
sionary man usually gets a longer and more effective 
interview than he otherwise would and makes a deeper 
and more lasting impression, whether he gets an order 
or not. 

The plan has worked particularly well during the 
holiday buying season and in late winter months. 

Missionary work has proved its value in other lines 
with marketing problems similar to those of the per- 
fumer. 

It is a form of intensive retail market cultivation 
that is particularly effective and valuable under pres- 
ent day conditions and especially in the retail drug 
trade. 


Cosmetic Exhibits at Women’s Arts and 
Industries 


At the Women’s Arts and Industries Exposition 
which was held for the tenth successive year at the 
Hotel Astor September 30 to October 6, was included 
several exhibits of cosmetics and toilet goods. This 
industry was represented by displays by Marie Earle, 
Helena Rubinstein, Specialty Manufacturing Ce., 
Wanamaker Institute of Beauty Culture, Ogilvie Sis- 
ters, Marjorie Johnson, Mme. Berthe and the Camp- 
bell Perfumer Co. 

Mrs. Ann Anzell, well known in our industry as the 
inventor of the Ann-Zell “Truth” mirror, was a vice- 
chairman of the exposition. Miss Catherine Oglesby, 
writer and beauty expert, was featured on a program 
daily in a series of addresses on “Good Looks.” The 
proceedings of the exposition were broadcast over 
station WMCA each afternoon and evening 
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Package Trophy Offered 


) jie silver cup to be known as the Irwin D. Wolf 
trophy which will be awarded by the American 
Management Association for the best package developed 
and put on the market during 1931 will be presented to 
the winner at the second Packaging, Packing and Ship- 
ping Conference, Clinic and Exposition to be held at 
the Palmer House, Chicago, March 7-12, 1932. The 
Wolf Package Award Committee, the members of 
which will act as judges is announced as follows: 
Alon Bement, director, Art Center, New York; Dr. 
Charles R. Richards, executive vice-president, Mu- 
seum of Science and Industry of New York; Dr. 
John A. Stevenson, vice-president, Penn Mutual Life 
Insurance Company; Dr. Paul H. Nystrom, Professor 
of Marketing, Columbia University; Richard Bach, 
director of Industrial Relations, Metropolitan Museum 
of Art, New York. 

The rules governing the selection of the package, 
published recently in an American Management Asso- 
ciation news letter to members are as follows: 

“The award will be made for the best package de- 
veloped and placed on the market beginning January 
1, 1931, and ending February 15, 1932. 

“Any company or firm which orders and uses pack- 
ages in the distribution and sale of commodities is 
eligible to enter its package or packages in the compe- 
tition. 

“The award will be made to the company making 
the entry and where possible the name of the indi- 
vidual artist or designer will be mentioned in making 
the award. 

“Entries close at 5 P. M., February 15, 19382. 

“A brief statement regarding each entry not to ex- 
ceed a typewritten page of 8'% x 11 inches per entry 
will be required. 

“Honorary awards will be made by groups or classes 
of packages and the Wolf Award will be made from 
among the winners of the group entry awards.” 


Coming Conventions 


American Bottlers of Carbonated Beverages, Dallas, 
Tex., Nov. 9 to 13, 1931. 

National Manufacturers of Soda Water Flavors, 
Dallas, Tex., Nov. 9 to 13, 19531. 

Fourth National Symposium of the American Chem- 
ical Society, Sterling Chemistry Laboratory of Yale 
University, New Haven, Conn., Dec. 28 to 30, 1931. 

Second Annual Packaging Exposition, Palmer House, 
Chicago, Ill., March 7 to 13, 1982. 

International Beauty Shop Owners’ Exhibition and 
Convention, New York City, April, 1932. 


Invoicing Regulations 


In a letter from the Commissioner of customs to 
collectors of customs and others concerned dated 
September 14, 1931, in answer to specific inquiries it 
is stated that consular invoices are not required under 
the provisions of T.D. 44179, as amended by T.D. 44119, 
45043 and T.D. 45059 for a considerable number of 
commodities among which are crude drugs, crude gums 
and resins and vegetable, mineral and natural waxes. 
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ARRIET HUBBARD AYER, INC. filed on Oc- 
tober 9th its answer to the complaint of the 
Recamier Manufacturing Co. Ine., alleging 
trade mark violations which was summarized in our 
August issue. Since the filing of the bill of complaint, 
the Recamier Manufacturing Co. Inc. has changed the 
style of its carton from two colors, brown background 
and white lettering of more or less plain character, 
to white background with black lettering accompanied 
by a general scroll character design. Harriet Hub- 
bard Ayer, Inc., has for many years used a white 
background and black lettering with a scroll design on 
its products. 

The answer contains general and specific denials of 
practically all of the allegations contained in the com- 
plaint excepting those relating to the formation of 
Harriet Hubbard Ayer, Inc. and its use of the words 
“Harriet Hubbard Ayer” in script as a part of the 
trade mark of its products. In addition, several 
specific allegations are made in the answer with refer- 
ence to claims of the Recamier Manufacturing Co. 
Inc. contained in that company’s complaint. 

The answer specifically denies that the name or sig- 
nature “Harriet Hubbard Aver” has ever been a part 
of the trade mark registered by the Recamier Manu- 
facturing Co. Ine., and its predecessors in business. 
It further states that the original trade mark regis‘ered 
by Mrs. Ayer in 1888 expired on May 18, 1916 and 
was not renewed. It denies that this trade mark o1 
any interest in the name or signature “Harriet Hub- 
bard Ayer” was ever transferred by Mrs. Ayer to any 
one and states that the name and signature were never 
used as a trade mark by Recamier Manufacturing Co 
Inc. or its predecessors. 

It further alleges that Mrs. Ayer specifically dis 
claimed the name and signature as a part of her 
original trade mark registration. It also states that 
the application of Mrs. Anna E. Reynolds for regis- 
tration of the name “Recamier Manufacturing Co.” 
together with a crest-like device was filed in 192.) with- 
out the name “Harriet Hubbard Ayer” or the sig- 
nature. This was subsequently added to the applica- 
tion, but according to the statement of Mrs. Reynolds 
made at that time “said sigiature was no part of the 
mark used by her and sought to be registered.” 

It further states that Vincent B. Thomas, founder 
of Harriet Hubbard Ayer, Inc., and late husband of 
Mrs. Lillian S. Dodge, now head of that company, 
registered the name and signature as a trade mark 
in 1908 and assigned it with the business and good will 
to Harriet Hubbard Ayer, Inc., and that this mark was 
renewed in 1925 upon its expiration. 

It avers that the predecessors of the present Re- 
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Harriet Hubbard Ayer, Ine. 


Makes Vigorous Rejoinder 


Answer to Recamier Suit Demands Injunction and Damages 








camier Manufacturing Co. Inc. did not use the name 
ani signature as a part of their trade mark, and 
further, if they ever had any rights to it, they 
abandoned these rights. It further states that Mara 
Rinn, Anna E. Reynolds and Recamier Manufactur- 
ing Co. knew at all times of the existence of Harriet 
Hubbard Ayer, Inc., and of its use of the name and 
signature as a trade mark, and that for approximately 
twenty-four years they made no protest regarding 
such use of the mark, and that accordingly, they 
“thereby waived, cancelled and abandoned any and all 
alleged or pretended rights, even if they ever had any 
in respect to such name and-—or—signature.” 

Together with the answer, a counter-claim was filed 
alleging the registration by Mr. Thomas of the name 
and signature in 1908, and of renewal in 1925 by 
Harriet Hubbard Ayer, Inc., and demanding an ac- 
counting of the products sold by Recamier Manufac- 
turing Co. Inc., together with any damages which may 
have occurred on account of its activities. 

The counter-claim also asks an injunction restrain- 
ing the Recamier Manufacturing Co. Ine. and its prin- 
cipals from use of the name “Harriet Hubbard Ayer” 
as a trade mark. 


Aver Circular to the Trade 

Following the filing of the answer, Harriet Hubbard 
Aver, Inc., issued to the trade a statement of its 
position in regard to the litigation between Recamier 
Manufacturing Co. Inc. and itself. This statement 
reads as follows: 

“To Our Customers, to Our Friends, and to the 

Trade: 

“This company was incorporated in 1907. 
Ever since that date, the corporate name and 
the words ‘Harriet Hubbard Ayer’ in script, 
have appeared on its preparations to identify 
its products for the protection of the trade and 
the public. 

“In July of this year (1931) a corporation 
was organized under the name ‘Recamier Manu- 
facturing Co., Ine.’ of which one Alexander 
Hirschbein is president. This corporation claims 
the exclusive right to the use of the words 
‘Harriet Hubbard Ayer’ in script. We have 
filed an answer and we are advised by counsel 
that the contention of the Recamier Manufactur- 
ing Co. Inec., cannot be sustained. 

“Representations now being made by the 
agents of Recamier Manufacturing Co. Inc. are 
such that we feel we should submit a plain state- 
ment of facts. 

“(1) We are prepared to accept and fill any 
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and all orders that may be placed with us and 
we undertake to protect any purchasers of o r 
products from any claims that may be asserted 
against them by the 
Co., Ine. 

(2) 
in appearance. 

“(3) Neither the 
Co., Inc., nor any interests connected or 


Recamier Manufacturing 


Our packages have not been changed 


Recamier Manufacturing 
asso- 
ciated with that company have any interest or 
control over this company and never will have. 

“(4) It 
courage price cutting of our merchandise, and 
that policy still prevails. Any merchandise rep- 
resented to be ours and offered at cut rate prices 
or tor cut 


has never been our policy to en- 


rate sale, should be carefully 
scrutinized and should not be purchased as our 
merchandise unless confirmation of the offer be 
made by this office. 

“(5) The litigation with the Recamier Manu- 
facturing Co. Ine. will not be 


us in the newspapers. 


conducted by 
Our interests have been 
placed in the hands of cur attorneys who will 
protect them in every way which may seem to 
them advisable and proper and they are pro- 


ceeding accordingly. We have been advised by 


them that the claims of the Recamier Manu- 
facturing Co. Inc. are not well founded in law 
or in fact. 


“Very truly yours, 
“Harriet Hubbard 
“(Signed) Lillian S. 


Ayer, Inc., 


Dodge, President.” 


New Official Booklet on Alcohol Permits 


WASHINGTON, Oct. 1.—Another step toward making 
law observance -by users of industrial alcohol easier 
and more understandable was taken yesterday by the 
Bureau of Industrial Alcohol of the Treasury Depart- 
ment, which issued a compact handbook for dis- 
tribution entitled “Permit Procedure Relating to 
Industrial Alcohol and Other Non-beverage Liquors,” 


free 


This booklet, compiled by the staff under James M. 
Doran, Industrial Alcohol contains 
within its forty-three pages a digest of the numerous 
regulations and legal requirements surrounding the 
use of denatured or specially treated alcohol. 


Commissioner of 


There also are included answers to those questions 
most the 
permits, 


frequently asked of bureau, concerning the 
the the 
branch offices of the bureau and penalties for viola- 


tions of the various laws. 


manner of obtaining location of 


As was pointed out when the bureau was established 
on July 1, 1930, as a unit separate from enforcement 
work, which is under Amos W. W. Woodcock, and cen 
tralized in the Department of the 
work is purely regulatory, not concerned with appre- 
hending violators of the law, but 


Justice, bureau’s 


with guiding users 


of alcohol in the proper manner. The co-operation of 


Dr. Doran with the alcohol-using industries has become 
notable. 


The booklet descrives in detail the various inspec- 
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tions done by agents of the Bureau of Industrial Aleo- 
hol and gives the requirements for bonds for manu- 
facturers using alcohol. It also describes in simple 
the illegal acts which manufacturers 
may ignorantly perform and sets forth the penalties 
for each. 


terms various 


Seven major phases of its work were described as 
follows: 
“1. Supervision of the plant and operations by 


Government officers (storekeeper-gaugers) permanently 
stationed at the plant. Government officers supervise 


all transactions, starting from the receipt of materiai 


on the premises through mashing, fermentation or 
distillation, storage, bottling, denaturation, transfer 
and withdrawal. Government officers carry all keys 


necessary to safeguard the spirits and record the de- 
tails of all operations on specified forms, one copy of 
which is kept on file at the distillery premises, a sec- 
ond copy is forwarded to the district supervisor of per- 
mits third the 
Industrial 


forwarded to Commis- 


Alcohol. 

Periodical Inspection of plant, premises, equip- 
ment and all operations, audit of record of production, 
storage, bottling, denaturation, transfer and_ with- 
drawal, and check of same against actual inventories. 
Determination is made whether premises, apparatus, 
equipment and measures of production are maintained 
originally approved. These 
made by permit and plant inspectors assigned to the 
district offices. 


and a copy is 
sioner of 


“9 
“. 


as were inspections are 


“gn 


3. General inspection by specially qualified field 
inspectors operating under the direction of the Com- 
missioner of Industrial Alcohol at Washington. These 
full compliance 
with all technical requirements of the laws and regu- 


lations. 


inspections are made to determine 
Special investigations of suspected irregulari- 
ties arising out of unusual conditions are conducted. 
Supervision of gauges and 


watchmen in the proper performance of their various 


storekeeper warehouse 
duties is also constantly maintained. 

and audit in the district 
visors’ offices to determine the mathematical accuracy 
proprietors of 


“4. Examination super- 


of accounts and returns rendered by 
distilleries, warehouses, denaturing plants and other 
plants. The reports of Government officers assigned 
to such plants are carefully examined. 

“5. Accurate preparation of the various forms in- 
volved in the supervisors’ accounts of spirits in bond, 
the 
houses, denaturing plants, etc., within the district and 
which are regularly rendered by the supervisor of per- 
mits to the Commissioner of Industrial Alcohol. 

“6. Audit, and administrative examina- 
tions at Washington by the bonded accounts section of 
the technical division, of all accounts and returns in- 


shipments, tax 


covering transactions of all distilleries, ware- 


analyses 


cluding those relating to interdistrict 
liability and assessment 

“7. wee 
seeks to determine that all transsctions are bona fide 
and in full accordance with governing laws and regula- 
with- 
permits, are 


bureau, in its administrative examination, 


tions. It must be clearly established that all 


drawals are made subsequent to lawful 
protected by sufficient and valid bonds, and that full 


and adequate taxes have been assessed 
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The Production Man’s Diary 


By 


Francis Chilson 





Seat Workers Comfortably 

Few production men realize the loss of energy caused 
by uncomfortable operators’ chairs. As a general rule 
you will find in the average plant, be it large or small, 
a miscellany of workers’ seats of every description, 
Low stools, high stools, kitchen chairs, home-made 
benches and even empty chemical kegs and cases. The 
result is that no worker can sit still for any length of 
time without acute discomfort. Discomfort increases 
fatigue which in turn decreases output. Moreover, the 
worker who is constantly shifting from one position to 
another is wasting energy. 

So much hand work is done in this industry that the 
question of seating should be studied carefully. The 
seats used should be of two heights: one for machine 
operators who are required to be raised higher than 
other workers, and the other for hand workers who 
work at table or conveyor height. 

The machine stool should be adjustable as to height, 
provided with a small seat and ball feet. Machine 
operators have to move back and forth and sometimes 
from one side to the other. Often, too, they must change 
their positions to attend to the machine. This neces- 
sitates pushing the stool back. Ball feet will allow the 
chair to slide easily but will not move when the work- 
er’s weight is on it. In this they are superior to casters 
which will allow the chair to move every time the 
operator moves her body. The machine operator’s stool 
acts more as a rest than as a seat. 

The chair for the hand operators should have an 
adjustable back, adjustable legs and a seat not more 
than fourteen inches deep. A seat that is too deep de- 
prives the operator of the benefit of the back rest, be- 
cause she must sit forward in it; and this, moreover, 
retards the circulation of blood in the legs and thus 
doubly enhances fatigue. Each worker should have 
her own chair, adjusted to her own peculiar needs. 
There is no economy in having adjustable chairs if 
they are shifted from worker to worker. If the oper- 
ator must change her working position it is easy to 
move the chair to the new working place. Specialists 
in building these chairs have, because of large demand, 
been able to market them at prices very close to those 
paid for ordinary stools. THE PERFUMER will be glad 
to supply names of manufacturers on request. 


Color Matching 

Many face powder manufacturers have difficulty in 
matching face powder colors. Some, particularly the 
manufacturers of cheaper powders, never take the 
trouble to match shades exactly. They get the batch 
as near as possible to a master sample and then let 
it go at that. In this may be found one of the reasons 
why women seldon remain loyal to such powders but 
change to other brands at the first opportunity. In 
this also may be found one of the reasons why ex- 
pensive powders continue to hold their own even in 


& Essential Oil Review 


the face of economic conditions which are favorable 
to the wider use of the cheaper powders. Failure to 
match powder shades exactly lies in the first place in 
lack of care in preparing the color base, and in the 
second in inadequate mixing of the compounded pow- 
der. Usually a powder maker will keep a master 
sample of the finished powder but seldom one of the 
color base itself. Both are necessary. It is not possible 
to dump a measured quantity of color into a measured 
quantity of magnesium or calcium carbonate, mix it a 
given length of time and always obtain a uniform re- 
sult. Ideally this should be possible but practically it 
is not, for the reason the carbonate is apt to pick up a 
greater or lesser quantity of moisture from the air de- 
pending upon weather conditions; the brushes of the 
brush sifter or mixer wear slightly and leave a fine 
layer of material below them that they do not stir up 
thoroughly; the brushes pick up a certain quantity of 
the color; some of it sticks to the sides of the mixer; 
and so on. In preparing either color base or the fin- 
ished powder, it should be remembered that it is easier 
to work a color up than to tone it down. Therefore, 
it is good practice to reserve a part of the color mix- 
ture until the mass has been pretty well mixed, add 
the remainder gradually, taking samples frequently 
to compare with the master sample, until the color 
matches. The same procedure should be observed in 
mixing the finished powder. The color base should be 
added more or less gradually, samples being taken fre- 
quently for comparison with the master sample. 

Finally a word as to mixing. The writer does not 
believe it possible to mix a batch of face powder thor- 
oughly in a horizontal-spiral-agitator type mixer in 
less than four hours. Because a batch looks mixed is 
not proof that it is mixed. It is mixed only when a 
sample, smoothed out on a glass slab, merges with the 
master sample without a line of demarcation. 

Lift Trucks for Handling Heavy Cases. 

The writer has observed that lift trucks are not used 
as often as they might be, with the result that many 
firms lose annually several times the cost of lift trucks 
in loading ordinary trucks, unloading them, stacking 
the cases, and reloading the trucks again when the 
cases are wanted on the packaging floor. 

Loading platforms are provided for use with lift 
trucks. These platforms save much rehandling. Lift 
trucks and platforms, however, are more practical for 
heavy cases such as those holding glass containers 
(which are stored in places where ample space is pro- 
vided for the operation of the truck) than they are for 
light packages and finished stock, because of the fact 
that in the average stock-room aisle space is limited 
and the lift trucks in cramped quarters are too cum- 
bersome to handle easily. 

Filler Accessories 

Although mention has previously been made of ‘a 
new semi-automatic powder filler developed by Stokes & 
Smith Co., the writer wishes to call particular attention 
to the fact that accessories can be obtained for the same 
machine which make it possible to fill by volume, by 
weight and also by packing. This makes the unit very 
flexible for manufacturers who have several different 
kinds of troublesome dry materials to fill. 
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Don’t Tamper With It! 
OSSIBLY the best evidence of the satisfactory 
character of the Federal Food and Drugs Act 
is the very fact that two diametrically opposed 
groups are constantly finding fault with it and its 
enforcement and seeking to modify its provisions. 
On the one hand, we find the manufacturers whose 
products fall within its purview bitterly contesting 
certain measures of enforcement which the govern- 
ment has adopted and complaining that the Food, 
Drug and Insecticide Administration is too narrow 
and illiberal in its enforcement methods. On the 
other is a group of physicians, idealists and some 
commercial interests as well, who complain that 
the administration of the law is lax and that the 
public interest is not being effectively safeguarded 
by those officials who have enforcement in charge. 
Proposals for amending the law have been made 
frequently in the past. Few of them have merited 
or received more than passing attention. Only one 
or two have been adopted, principally of a character 
which would lead to clarification of disputed points 
or strengthening of weak features of the original 
act. Rarely have any serious proposals been made 
which seemed of a dangerous or destructive charac- 
ter. Two such proposals, however, have recently 
come to the trade’s attention. They should be most 
carefully considered before they reach the Congress. 
The first of these proposals seems particularly 
destructive and dangerous in character. It would 
in effect wipe out that provision of the law which 
makes the standards of the U. S. Pharmacopeia 
and the National Formulary the legal standards 
for drugs and set up new standards to be deter- 
mined by a body of experts under the direct super- 
vision of the government. 
There is no need here to enter into the scientific 
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value of the Pharmacopeia and the National 
Formulary. Both works hold a position in the 
scientific world both here and abroad which is 
secure from the attacks of any group. Their 
periodic revision is carried out in a fashion which 
appeals to the scientific and technical man as that 
best calculated to secure a body of up-to-date 
scientific knowledge of the subjects which they 
cover. All branches of medicine and pharmacy are 
adequately represented by men of the very highest 
type in these revisions. 

There is no place for politics or bureaucracy in 
work of this kind. The substitute body which is 
now proposed can hardly escape from the evils of 
one or of both. Domination by the government, or, 
worse still, by the officials of the American Medical 
Association, would be a constant peril under the 
new proposal. Standards in the legal sense might 
readily supplant standards in the scientific sense. 
Eventually neither manufacturers nor the public 
would be protected and the entire Food and Drugs 
Act would be made a mockery. This is essentially 
a dangerous and ill judged proposal. It should re- 
ceive no support from the trade nor from the public. 

The second proposal is not quite so dangerous 
but is still serious enough to warrant more than 
casual attention. This would establish a board of 
review in the administration to which appeal from 
decisions and actions of the officials could be made. 
At first blush, this would seem reasonable enough, 
but careful consideration brings an entirely dif- 
ferent judgment. 

In the first place, how would such a board be 
constituted and how could it be kept free from the 
influence of the department and of the A. M. A.? 
Would not the manufacturer if he supported this 
proposal be adding another more or less prejudiced 
board to a bureau not always in sympathy with his 
claims and his purposes? Then, what would be 
the effect of such a body upon his right to appeal 
to the courts? Obviously, that right would still 
exist; but would it not be prejudiced by an adverse 
decision of the board of appeal in the department, 
and would a precedent not have been established? 
Would there not also be a tendency on the part of 
the present bureau in doubtful cases to decide in 
favor of the government, putting the burden of a 
real and careful decision up to the board of review 
with consequent difficulty and added trouble for the 
manufacturer? Is there any way in which the 
board could be constituted to avoid these evils? 
Frankly, we do not believe that such a way exists. 

Now these matters might be considered merely 
of academic interest to the toilet preparations 
manufacturers were it not for the fact that the 
Food, Drug and Insecticide Administration is by 
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G. DuBorr, Vice-President. 
no means confining its efforts to medicines in the 
accepted the word. For example, the 
bureau is now greatly concerned about toothpastes 
and the claims made for them. It has done a large 
amount of work on antiseptic lotions and mouth 
is possible that some of the creams 
offered by cur industry will be scanned most care- 
tully for evidence of therapeutic claims. 

The Food and Drugs Act comprehends every- 
thing for which medicinal or therapeutic claim is 

The mouth wash or toothpaste recommended 
yerm killer is included. The cream offered 
as an aid for skin troubles and the scalp prepara- 
tion sold for use in abnormal scalp conditions come 
under the provisions of the act, if therapeutic claims 
are made. 

In many instances, claims have been made, which, 
while they may be yenerally true, may conflict with 
the medical opinions of the bureau, derived largely 
from the present officials of the American Medical 
Association, Whose attitude toward toilet prepara- 
tions is too well known to require exposition. These 
claims, true or not, really do very little in selling 
the yoods to the public. Purchasers are not greatly 
impressed by them. If all possibility of trouble 
is to be eliminated, these claims should be aban- 
doned. Toilet preparations for which no medicinal 
or therapeutic claims are made are not subject to 
the provisions of the Food and Drugs Act and can- 
not be attacked by the drug administration. Nor 
is the elimination of such claims from labels and 
harmful as many manufacturers 


sense of 


washes. = It 


mace 


as oa 


advertising as 
believe. 

We urge manufacturers to thoughtless 
and ill considered changes in the Food and Drugs 
Act and in the method and manner of its enforce- 
ment. We. still more strongly urge them to 
eliminate everything from their labels and advertis- 
ing which would bring their products within its 
These recommendations are sound law 
and good business, and, more important still, of 
service to the entire industry. 


Oppose 


provisions. 
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The Matter of Price 


E have commented in these columns on the 

growing tendency toward moderate priced 
lines of toilet preparations, a tendeney which we 
consider beneficial to the industry and to the indi- 
vidual manufacturer. The public, especially at the 
moment, wants value for its money and it cannot 
be taken in by striking and unusual advertising of 
unwarranted claims to _ exclusiveness. Recent 
history has adequately demonstrated that fact. 

It is possible, however, to carry this to an ex- 
treme which will harm the industry by making 
price the only appeal. In a few recent instances, 
emphasis upon low price has seemed somewhat 
overdone. There is danger in price emphasis just 
as there is benefit in the idea of value for the 
money. The entire industry can be injured 
severely if the idea is promulgated that toilet goods 
are “cheap” articles in the opprobrious sense of 
the word. 

Pleased as we are with moderate priced lines, 
we would urge the manufacturer to emphasize the 
value of his goods, tell what they will do and how 
they can be of service; then set a reasonable price 
and state it modestly in his advertising. This in- 
dustryShas value to sell. It should get value in 
return. We do not favor excessive prices but we 
should hate to see the public led to believe that all 
toilet goods were “cheap” and that the 
sponsers of reasonably priced lines were trying to 
make an undue profit at the expense of gullible 
pure ha: ers. 


goods 


The Costly Department Store” 


(A Letter to the Editor) 
DITOR, THE AMERICAN PERFUMER & ESSENTIAL OIL 
REVIEW: 

Sir: Please accept my congratulations on your 
leading editorial in the September number of THE 
AMERICAN PERFUMER, captioned “The Costly. De- 
partment Store.” 

In my opinion, your editorial is the most con- 
structive advice ever given to those particular 
toilet goods’ manufacturers who, through lack of 
courage, have submitted to the outrageous demands 
made upon them by department stores. 

The manufacturers have been systematically sand- 
bagged by the threat of “no co-operation unless 
we get what we demand” and the manufacturer 
who submits to those demands eventually finds that 
the promised cooperation is a delusion and a snare, 

I trust that you will continue along the lines 
laid down in your editorial and that eventually the 
manufacturers will wake up to the fact that, 
through devious methods, they are giving away, 
without proper return, most of their legitimate 
profit. 

Very truly yours, 
A MANUFACTURER. 

New York, 

October 1, 1931. 
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Astringent Lotions 


How the Small Manufacturer Can Enter 
Another Profitable Field 


by Francis Chilson, Consulting Production Engineer 


T is generally conceded that, of face preparations, 
astringent and toning lotion are among the largest 
sellers. Astringents are used for 

defects :—reducing oiliness of the skin and 
for refining coarse pores. Manufacturers 
who have other items on the market and 
wish to expand their lines will find in as- 
tringent lotions products that are not dif- 


ficult to sell for the reason that. unlike 
other cosmetic 


common 


preparations, women al- 
ready are accvstomed to their use and do 
not have to be educated by means of ex- 
pensive advertising, demonstrations and 
literature. The manufacturer starting 
business in a small way will find that 
astringents are not only easy to sell. com- 


paratively make as 


well. 

Speaking of the problems of the new manufacturer; 
one of the most difficult things he has to decide is: 
what he will make that will involve a minimum of 
investment and encounter the least sales resistance? 


speaking, but easy to 


Very often the cosmetic business is entered by persons 
who have a sound merchandising idea but scant knowl- 
edge of the products through which it may be best 
expressed. Sometimes such manufacturers have an 
idea and a formula also, and, in many instances, from 
a practical merchandising standpoint, the formula is 
the wrong one. 

A formula for a new preparation not commonly in 
use is not easy to put over. A formula for a prepara 
tion which is in general use but which, because of its 
specialized nature, can only enjoy a limited market, 
also should be avoided by the beginner. In this latter 
class are preparations such as: eye-shadow and other 
make-up accessories, nail preparations, medicated oint- 
ments for skin diseases, etc. The inexperienced manu- 
facturer is at once likely to object that a considerable 
business has always been done on such items. This is 
true. But an analysis of the market will reveal that 
the lion’s share of the total available volume is being 
taken by the well known companies. And, in the great 
majority of the cases, these companies receive only a 
comparatively small part of their total business from 
such speeialties. When, moreover, a well known and 
established manufacturer features specialties, he usu- 
ally supports them with very extensive advertising 

Now, what are the preparations that lead the list? 
From our own experience we should say: 

Face powder (four popular shades); cleansing 
cream; skin food cream; astringent lotion; tonic lo- 
tion; rouge (four popular shades); lipstick (three 
popular shades). There are many other popular items 
of course. 


Some established manufacturers will ridicule this 








summary because they happen to do a very large busi- 
some item that has not been 
Northam Warren for example does an enormous busi- 


ness in mentioned, 
ness in nail preparations; Pond in vanish- 
ing cream; Packer in shampoos; Lehn & 
Fink in hand lotion. All this is incontro- 
vertible. But we are not speaking of the 
problems of the large or the well estab- 
lished manufacturer; we are confining our 
attention to the problems of the small one, 
who wishes to manufacture preparations 
used by nearly every woman who uses cos- 
metics and, hence, most likely to sell 
readily. 

At various times we have discussed most 
of the other preparations; we shall now 
confine our attention specifically to astringent lotions, 
From the point of view of the small manufacturer these 
are of two types:—with alcohol and without alcohol. 
This is not of course the proper way to classify them 
chemically. We 
most of the small manufacturers haven't alcohol per 


make the distinction simply because 


mits and cannot get them because of the stringent 
regulations imposed on the issuance. 
A good alcoholic astringent can be made as follows: 


2 ozs. zine sulphocarbolate. 

2 powdered alum. 

on perborate of sodium. 

1 boric acid. 

$3 gals. distilled water. 

: = glycerine. 

3 pts. aleohol (any of the toilet goods 
formulas). 

1 oz. perfume, 


This will make about five gallons. 

Procedure: Heat the water, add the dry materials 
and mix until dissolved. When the mixture has cooled 
Make an essence of 
After the 
chemical-water-glycerine mixture has become cold, add 


agitate and add the glycerine. 
the perfume and the alcohol and mix well. 


the perfume essence and mix the entire batch for half 
an hour with a rapid mixer. Then filter. 

The resulting liquid will be clear and brilliant if the 
operation has been carried out accurately and_ the 
proper filter medium used. Whenever water is used in 
making a clear lotion which is to contain alcohol also, 
the water must be distilled or cloudiness will result. 

The equipment used will be described later. 

Below is an astringent lotion containing no alcohol. 

30 ozs. powd. alum., 5 ozs. borax, 1 gal. glycerine. 
3 drs. camphor phenol, 9 drs. formalin, 4 gals. wate 
distilled, 3 ozs. perfume. 


This will make about five gallons. 








428 October, 1931 





The American Perfumer 









Pr 


Jons | 
the | 
of tl 
solut 
fume 
to di 
phor 
phor 
fron 
Be 
men 
dire 
peo} 
Whi 
dire 
uct 
is a 
com 
thre 
don 
pro 
den 
ma 
buc 
pre 
] 


loti 


Ww 


m 
th 


ni 








’ busi. 
loned, 
busi- 
anish- 
‘hn & 
ontro- 
f the 
bstab- 
£ our 
| one, 
itions 
$s COs 


sel] 


most 
now 
lons, 
hese 
Ohol, 
hem 
ause 
per 


gent 


lals 
led 


the 
add 
alf 


the 
the 


Procedure: Dissolve the alum in about three gal- 
jons of the water and agitate until dissolved. Dissolve 
the borax and the camphor-phenol in the remainder 
of the water and add the glycerine. Mix the two 
solutions for half an hour; add the formalin, the per- 
fume and agitate very rapidly for about two hours 
to disperse the perfume thoroughly. Filter. The cam- 
phor-phenol mixture is made of equal parts of cam- 
phor and phenol. It may be obtained already prepared 
from the chemical jobbing houses. 

Before considering manufacturing methods, equip- 
ment and bottling, let us first say a word concerning 
directions. Strange as it may seem to some advertising 
people, the purpose of a direction label is to direct. 
Whatever else in the way of advertising is put on the 
direction label, the directions for the use of the prod- 
uct should be clear, specific and adequate. If space 
js available on the label, the advertising message should 
come after the directions and should never be woven 
through them—unless it is relevant and very skillfully 
done. Very few direction labels, even those on known 
products, are really well worded. There exists a ten- 
dency to say too much. This fault is almost always 
made by the small manufacturer whose advertising 
budget is limited, and who, therefore, is anxious to 
preach his message as often as possible. 

3clow is an incomplete example of an astringent 
lotion direction label giving concise and clear directions: 

“Cleanse the face thoroughly with a good cleans- 
(Preferably the manufacturer’s own of 
course.) After removing all traces of the cream, 
soak a sponge or a large pledget of cotton with 
Astringent Lotion and pat liberally on the face and 
neck. Allow to dry on the skin. Ete., Ete.” 


ing cream. 


After this give directions for special conditions 
where the use of the astringent is indicated, and finally, 
if there is sufficient space, include a general advertising 
message. As a rule a direction label should:—state 
the name of the lotion in clear distinct letters; the 
name and address of the manufacturer; the legend; 
“Made in the U. S. A.” (essential for foreign ship- 
ments); and the whole label should be typographically 
clear and well balanced. The user should not have to 
employ a magnifying glass to read the label, no? 
should its colors be such as to make reading difficult. 

As to manufacturing equipment, the following is 
needed: 2 small glass lined tank, a portable eleccric 
propellor type mixer, a small filter, a hand _ filling 
machine and a hand capper. Labeling of small quan- 
tities is done more economically by hand. It is imprac- 
tical to purchase a machine for small batches. 

The tank and the mixers are standard and were 
described in a previous article. In passing it may be 
well, however, to emphasize the importance of che 
mixer. Many of the very small manufacturers still 
shake up lotions in a five gallon bottle or employ 
some other equally obsolete method of mixing. It 
is impossible to secure adequate mixing in this fashion 
and, besides, it requires too much labor anyway. 
Moreover in the non-alcoholic lotions the perfume oil 
is likely to separate out on standing in the form of a 
scum. Filtering is the most important operation in 


the preparation of lotions. 
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Upon it depends the clarity 
and sustained brilliance of the liquid. The old time 


funnel and filter paper method is not as efficient as the 
mechanical filter method which employs a pad of as- 
bestos, cotton pulp or some other equally efficient filter- 
ing medium. Several different types of these small 
filters can be obtained from the leading manufacturers 


of equipment whose names appear regularly in THE 


AMERICAN PERFUMER. Lotions often become cloudy on 
standing owing to improper filtration methods and a 
filter medium which does not polish as well as filter. 

A good small capacity filter is not expensive. It 
may be set up to filter by gravity or it may be con- 
nected with a small pump. The latter procedure is 
much quicker, and, for the lotions containing volatile 
substances, usually considered best. 

There is little point, however, in going to pains to 
secure a brilliant lotion if it is to be bottled in glass 
containers that have not been properly washed. The 
small manufacturer usually purchases stock bottles, 
which, of ne- 
cessity, have 
been in the 
glass maker's 
or the jobber’s 
warehouse per- 
haps, for sev 
eral months. 
During this 
time they not 
only 
dust but ac 
quire a cloudy 
film. There 
fore, all bottles 
should be thor- 
oughly washed 
in hot water. 
If this does 


collect 


not cleanse 
them well 
enough us ¢ 





soap—but be 
extremely 





Two TYPES OF SMALL FILTERS 
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careful to rinse them thoroughly afterward in hot water. 
If the lotion contains alcohol, the bottles should be thor 
oughly dry before filling. For 
complete drying is not necessary. 


non-alcoholic Jotions 


We take pains to emphasize the importance of all 
these little details for the reason that the small manu 
facturer does not always have a good chemist available 
indicate the cuts to take. The only 


way to avoid trouble is to take pains in everything 
pertaining to the manufacture bottling of the 


who can short 


and 
lotion. 


The manufacturer who handles batches that are 


above five yvallons, 


but still small, as comparisons in 
the trade go, will find that several of the equipment 
makers have developed compact bottling units which 
neorporate all the different pieces of equipment needed 


for the manufacture and filling of the lotions. 


Crude Perfume Materials Exported from Arabia 
The value of frankincense exported from Arabia in 
from $114,672 in 1926-27, 
0 The 
ing the 


creased to $202,635 in 1929 
value of 
past 
1926-27 to Exports of es- 
oils this line in 
2s having greatly exceeded those of the previous 
and subsequent 


perfumery increased dui 


$17,677 


exported 


four fiscal from worth in 


LY2U-30. 


years 


SS1L.301 worth in 


sential have fluctuated, operation in 





year, France and Egypt absorb much 


f the frankincense exported, while India and Java are 
also important markets for these products. 
of perfumery to the United States 


those to any other country in value, but in 1920-30 they 


Exports 
usually exceeded 
were surpassed by 


Carlton 


the value of the 
Hurst, Aden). 


exports to France 


(Consul 


Duty on Perfumery Containers Protested 
B. Illfelder & Co. New York, in 
that perfumery 
7) per cent ad valorem unde} 
Taritf Act of 1922 should be 
per cent under paragraph 218 

Justice J. Sullivan, in T. D. 17095, upheld the claim 
n accordance with stipulation of counsel and on the 
Borgfeldt +. United States (T. D. 


410834 
classified at 


protest 


claimed wlass containers 
paragraph 62 of the 


returned for duty at 55 


authority of 


1620) 


Men Meet 


The National Institute of Credit, New York Chapte 


Credit 


held the opening fall Forum meeting on Thursday 
evening, October &, at the Hotel New Yorker Henry 
W. Heimann, president of the National Association 
f Credit Men was the guest speaker Mr. Heimann’s 


topic Was, 


“When the Clouds Roll By” 
and timely 


and proved to be 


a very interesting subject 


Suit Against Colgate-Palmolive-Peet Co. 
Wallace E., 


sute-Palmolive-Peet Co., and 
New York City, 


McCaw, formerly vice-president of Col- 


now located at 165 


Broadway. has brought suit in the 


New York State Courts against the company Mr. 
MeCaw seeks $100,000 as payment for services which 
he claims to have rendered in connection with the ac- 


quisition by Colgate-Palmolive-Peet Co. of Kirkman 


& Son 
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Colombia Embargoes Toilet Goods 


— Republic of Colombia, by presidential decree, 
has enacted a very stringent embargo and tariff on 
toilet goods, soaps and essential oils, effective October 
1, 1931. 

An absolute embargo has been placed on the follow- 
ing imports: 
papers, 


compound perfume oils, sachets, perfumed 
brilliantine, 
hair and 
Florida 


manufacture of 


cosmetics, creams for the skin, 
cologne, 
compounds for the 
and for similar 
purposes, not essential oils; lotions to perfume the oil 
and other lotions toilet 


hair, face powder, body powder, 


nails; perfume extracts, eau de 


water, cananga water, 


perfumes, for soaps 
known as waters not for the 
powder puffs, atom- 
rum and all similar 


importation of 


izers, hair colors and dyes, bay 
preparations. In addition, the 
wine and ginger ale is forbidden. 


beer, 


The duty on candy has been increased to $2.50 per 
kilo. The duty on flavoring extracts has been increased 
100 per cent with the exception of 
$19.50 per kilo. All 
other purposes, 
rate of $19.50 per kilo 


vanilla which will 


be taxed essential whether 


taxed at the 


oils, 


for perfume or will be 


This in effect places a complete embargo on importa 
tion of all of 
Colombia 


these products into the Republic of 


B. LM. A. Convention in New York 


The Beauty Industries Manufacturers Association 
held its second annual American Beauty Congress at 
the Hotel Astor, New York, October 5, 6.and 7, 1931 
A very comprehensive program was arranged for the 


three-day session which included a luncheon for manu 
facturers and jobbers on October 6 and special demon 
strations in the hall such well 
known artists as Charles of the Ritz, Martin of Vienna, 
Herman J. Bosch, Scherling, 


convention daily by 


Emile, Seney 


rats 


Dumas, 
and others. 


Over 


hall on the 


65 exhibitor ~ 


10th floor 


occupied booths in the Exposition 


where were displayed numerou 


new products and many interesting demonstrations 
members of the association 
The annual dinner, midnight show and dan hel 


at the Paramount Grill on October 7 closed 


‘ i this success 


ful Congress. The attendance for the three-day period 


Was exceptionally large and 


a adistinetive note 


optimism pervaded the meetings. Plans are already 


made for an even greatet 


being Congress next veat 


Pinaud Sues Pierre Dumonde 
New York has 


Pierre 


Pinaud, Inc brought suit in ch 


Federal Court against Dumonde, Inc.. Chicaze 


and A. L. Greenfield. Mr. Greentield is New York 
representative for Pierre Dumond The suit is for 
alleged infringement of design patent No. 86,589 held 


by Pinaud on a container for cream, powder and the 


like having a lid with raised concentric cireles and asks 


further 


Injunction against intringement of its rights 
under the patent Hvland R. Johns, New York City, 
is attorney for Pinaud in the matter 
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The Italian Industry for 25 Years 


Development of Raw Material Supplies and Sources 






Has Been a Stimulus to the Trade 


by Dr. Emma Fenaroli, Editor of “Revista Italiana delle Essenze e Profumi”’ 


HE essential oil and perfumery industries in Italy 
are growing steadily in spite of the general con- 
dition of the world market. This growth is 
largely due to the increase 
in cultivation of aromatic 
plants, to improved methods 
of extraction, to increased 
financial support and to more 
liberal policies regarding al- 
cohol and other solvents. 
The law “Pro Piante Of- 
ficinali,” proposed by the 
“Federazione Fascista Indus- 
trie Chimiche & Affini,” ap- 
proved by S. E. Acerbo, 
Minister of State for Agri 
culture and Forests, and supported by S. E. Marescal 





chi, is expected to bring about better cultivation and a 
remarkable increase in the extraction industry in the 
near future. 

With reference to the cultivation of aromatic and 
perfumery plants, Piedmont has been specializing in 
oil of peppermint with important production centers 
at Carmagnola, Casalgrasso, Castagnole, Lombriasco 
Pancalieri, Polonghera, Racconigi, Savigliano, Vigone, 
Villafranea, etc. The peppermint which is being 
featured by this industry is the type known as 
“Ttalo-Mitcham” or “Black Mint’ botanically 
called Mentha Piperita—var. Officinalis. It has 
been cultivated about three years and is rapidly 
surplanting another type of Mentha Piperita L. 
so-caled Piemontese which was probably intro- 
duced at the end of the 18th century. 

Peppermint cultivation in the Piedmont dis- 
trict has increased notably during the last few 
years. In 1928 about 40,000 kilos of Piedmont 
peppermint oil was exported. This oil is con- 
sidered one of the very best types in the world. 

The sword-lily or iris (Jris Florentina L.—lIris 
Pallida Lam.) is especially cultivated in Tuscany 
in the provinces of Florence, Sienna, Lucca, and 
Grosseto. This plant has been grown here since 
the beginning of the 18th century, but unfor- 
tunately the part of the rhizomes containing the 
odoriferous constituent, irone, is used only to a 
very small extent by the Italian essential oil] in- 
dustry. The annual production of this root 
amounting to about 1,200 metric tons is almost 
entirely exported. It goes principally to France, 
the United States, England and Germany, from 
which countries it is returned to Italy in the form 
of the essential oil (orris root concrete-irone), 
and is usually more or less sophisticated. Smaller 
iris cultivations are also found in the province of 
Verona and are about to be introduced in Ca- 
labria. 
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For many years saffron has been cultivated in the 
Abruzzi. The principal center is in the Aquila province 
but the crop of this important plant has been decreas- 
ing gradually since 1890 on account of the competition 
of Spanish goods. The Spanish saffron is not of such 
high quality, but is consistently lower in price. 

Rapid progress has been made in the cultivation of 
plants which furnish the high type oils for de luxe per- 
fumes. This development has taken place principally 
Bordighera, Ospedaletti, ete. 
Among the plants which are cultivated are rose Centi- 


in West Liguria at 


folia and rose de Mai, jasmin, tuberose, mimosa, Parma 
violet, and bitter orange, from which orange flower 
concrete and absolute is extracted by volatile solvents 
and neroli oil by distillation. 

The production of oil of lavender is in the vicinity 
of 10,000 kilos per year, but this undoubtedly can be 
increased either by more extensive cultivation or by 
better methods of extraction. The Italian oil of laven- 
der prepared from carefully gathered plants and dis- 
tilled by the best methods is considered of exceptionally 
good quality for perfumery. 

Some important and prosperous jasmin and orange 
plantations have been established near Rome. Re- 


cently the cultivation of perfumery plants has been 
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rapidly increasing in Reggio Calabria. This increase 
has been especially promoted by the excellent work of 
the “Royal Experimental Station for Orange, Lemon, 
Lime, Essential Oils and Their Derivatives.” Jasmin 
and some other plants for use in the perfume industry 
are also being developed in Sicily under very favorable 
conditions. With reference to oils of orange, lime, 
lemon, etc., it is well known that Sicily and Calabria 
are the land of the “Hesperides” and the citrus oils 
manufactured in that section enjoy worldwide repu- 
tation. 

In 1928 exports from Sicily and Calabria amounted 
to 130,000 kilos of orange oil, 187,000 kilos of berga- 
mot, 628,000 kilos of lemon and terpeneless oils, having 
an aggregate value of 130,000,000 lires. These figures, 
of course, do not include the use of these oils in Italy 
for perfumery and beverages. 

In addition to the developments mentioned already, 
several other plants are cultivated in various localities, 
among these may be mentioned green aniseseed, arti- 
mesia, estragon, satureja montana, Roman chamomile, 
rose geranium and clary sage. The last named has 
come radily to the fore in recent years. 

There should be a considerable increase in Italy’s 
finished perfume and toilet preparations industry. 
The progress made in the cultivation of aromatic plants 
and the fertility of the soil seem likely to lead to 
greater efficiency in the production of raw materials 
which will undoubtedly have its effect upon the pro- 
duction of finished goods. 

While general conditions in the world market have 
not been too favorable in recent years, the national 
government has been active in promoting the highest 
development of those industries which secure their raw 
materials from Italy, and for these reasons we believe 
that the Italian aromatic industry will develop very 
rapidly in the near future. 

Luxury industries are certain to be affected more 
than others in the present worldwide crisis, but the 
more violent attacks of any disease are fortunately not 


Proposes New Price Maintenance Measure 
LWAYS 

of resale prices, Carl Weeks, president of Armand 

Co., Des Moines, Iowa, recently conferred with Senator 
Arthur Capper, co-author of the Capper-Kelly bill. In 
preparation for this Mr. Weeks 
the opinions of a large number of leaders in the drug 


intensely interested in the maintenance 


conference, secured 
and allied fields regarding the necessity for and ad- 
visability of price maintenance legislation. This he col- 
lected in a most interesting folder which is worth the 
attention of anyone interested in the subject. 

Not the least interesting section is a measure 
drafted by Mr. Weeks as a substitute for the Capper- 
Kelly bill. This proposed bill is as follows: 

“The manufacturer of a trademarked article of 
merchandise may for like quality and/or quantity sug- 
gest the price at which it shall be sold at wholesale 
and/or at retail, and provided such manufacturer has 
not a monopoly of the manufacture or such 
class of merchandise, he may contract with his dis- 


sale of 


tributors at wholesale and/or at retail as to the prices 
at which it shall be by them sold. Such contracts are 
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of long duration. On this account we are certain that 
we shall soon be able to give excellent reports on the 
development of the Italian perfume and essential oil 
industries especially since our manufacturers are con- 
tinually improving their technique and the quality of 
their products. 

Those manufacturers who are interested in perfum- 
ery, both raw materials and finished products, now 
number 669 and employ 7,532 workmen. They may be 
classed in the following categories: 

1—Orange, Lemon, etc., Essentia] Oils Industry. 
2—Peppermint Essential Oil Industry. 

Lavender Essential Oil Industry. 


1—Floral Essences Industry. 
5—Aromatic Essences Industry. 
6—Synthetic Perfumes Industry. 


7—Finished Perfumery and Toilet Soap Industry. 

At this point we might mention that in some Italian 
provinces educational developments have started which 
seem likely to produce many useful and desirable work- 
ers for the aromatic industry. At Milan, the commer- 
cial center of Italy, an organic chemical school has been 
opened, a part of which is devoted to perfumery. A 
large scientific laboratory with the best modern equip- 
ment for any kind of theoretical study, a large library 
containing many important collections, including 
French, German, English and American books and 
periodicals, as well as the machinery for cultivating 
the plants, are engaging the efforts of young men dis- 
posed for various kinds of work either in production of 
raw materials or in the preparation of synthetics. 

At Reggio Calabria the “Regia Stazione Sperimen- 
tale per l’industria delle Essenze e dei derivati Agru- 
mari” has started a course on the practice of distilla- 
tion and extraction, and this will be continued and de- 
veloped. 

With the final approval by the Senate of the law 
“Pro Piante Officinali,” new experiments will undoubt- 
edly be begun which, with those already in progress, 
will complete the program outlined by our Government. 


hereby declared legal and may be enforced in courts of 
law. The manufacturer who avails himself of this act 
must and shall publish his prices, terms, and condi- 
tions of sale, and specify any allowances or additional 
discounts which he allows for advertising or special 
services. Upon proof of variation from such published 
prices, conditions of sale, allowances or discounts, any 
existing contract or 
become null and void. 


contracts for resale prices may 
The contractees shall be allowed 
to use co-operative methods in discovery of violation 
of contract. 

“Such resale price contracts between manufacturer 
and wholesaler may continue through and specify the 
price which the wholesaler shall charge the retailer, 
and which the retailer shall charge the consumer. 

“It shall be unlawful for any distributor—wholesale 
or retail—to resell at or below cost to him any contract 
covered trade-marked item of without 
sufficient notice, by registered mail, to the manufac- 
turer thereof, offering the merchandise to the manufac- 
Such 
cost price not to be in excess of the manufacturer’s 
minimum wholesale price.” 


merchandise 


turer at its cost price to the possessor thereof. 
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Beauty and Barbers’ Supply Men Meet 
in St. Louis 
(Special Correspondence) 
ITH an attendance of 650 persons and 
estimated at $10,000,000 the annual conven- 
tion of the International Beauty and Barbers’ 
Supply Dealer’s Association formerly the National 
Beauty & Barbers’ Supply Dealers Association, in the 
Hotel Jefferson in St. Louis, Oct. 12-16, was pronounced 
by Secretary Joseph Byrne of New York City to be 
the most organization’s existence. 
The whole mezzanine floor of the hostelry—including 
the auditorium, banquet 


sales 


successful in the 
hall, dining and conference 
rooms, parlors and corridors—was used for meetings, 
luncheons and exhibitions. 

Officers for the coming year were elected as follows: 
president, W. L. Buck, Oklahoma City; 1st vice-presi- 
dent, Max Berlinger, Seattle; 2nd vice-president, B. F. 
Nagle, Sunbury, Pa.; 3rd 


vice-president, Leon Yea- a 
ger, Springfield, I11.; 
treasurer, Otto R. Haas, 


Chicago, and_ secretary, 
Joseph Byrne, New York. 
Members of the executive 
addition to the 
officers are Frank M. 
Noonan, Boston and 
Charles Kahrhoff, Denver. 

Before electing the new 
officers at the concluding 
business session on Friday 
afternoon, the 


board in 


association 





adopted resolutions which 
submitted by the 
committee. These 
Endorsing the Capper-Kelly 


W. Es 


were Buck 
resolutions included: 
Fair Trade Bill and 
urging all members of the association to engage indi- 
vidually in a campaign of 
passage of the measure by Congress. 


resolutions 


education to bring about 


Another resolution put the association on record as 
being in favor of the Sherman anti-trust law contain- 
ing only prohibitions against unreasonable restraint 
of trade. 

Another resolution favored legislation against unfair 
competition in acts and practices in intrastate business 
in lines in which the 
concerned. 


members of association are 

Another resolution requested members to proceed to 
have bills introduced in different State 
provide against discrimination in prices in intrastate 
trade. 


assemblies to 


Vigorous resolutions were adopted denouncing free 
goods as unfair and misleading competition. 

Similar resolutions condemned imitation of standard 
brands of goods. 

Resolutions were adopted looking with disfavor on 


the direct sale of merchandise to hotels, schools and 
other institutions and concerns. 
Strong resolutions were adopted against the pro- 


posed tax on merchandise sales. 

Resolutions suggesting that good beer would provide 
employment to thousands of persons and produce hun- 
dreds of millions of dollars of revenue to the Federal 


& Essential Oil Review 


government were adopted, recommending an appropri- 
ate amendment to the Volstead act. 
Resolutions commending Commissioner J. 
for his policy and work were adopted. 
Eugene C. Brokmeyer, the association’s general 
counsel, asked the convention whether it desired to 
accept or reject the amended trade practice rules of 
the Federal Trade Commission. 
to accept the amended rules. 
For the 1932 convention proposals were submitted 
for Toronto, Pittsburgh, West Baden, Ind., and Wash- 
ington. The decision will be made by the 


M. Doran 


The association voted 


board. 


The name of the organization was changed, at the 
Monday meeting, to the International Beauty and 


Barbers Supply Dealers’ Association. 

Stress was laid by several speakers on the practice 
of offering free goods to dealers. Charles Kahrhoff, 
the former president, said in his annual address that 
the loss on free goods every year was enormous. J. C. 
Rapp, of Wichita, Kas., suggested in his speech that 
a fair discount, say of twenty percent, would be prefer- 
able to free goods and would be better business. Mr. 
Rapp argued that dealers lose money in handling free 
goods. 

For the Merchandising Paul T. 
Schooley of Tampa, Fla., reported that the group had 
been successful in developing sales through shops. He 


Committee on 


alluded to radio, trade paper, magazine and other ad- 
vertising, and said that this was sure to push business 
into the establishments. 

Secretary Byrne informed the convention that the 
membership had increased, notwithstanding that other 
trade associations had _ lost Applications 
had been received from sixty-five individuals and firms 


members. 


for thirty active and thirty-five associate member- 
ships. These offset a loss of twenty-one active and 
99 


22 associate, resulting in a net increase of 22 members. 

Plans were made at an informal conference for 
better cooperation among forces within the industry, 
Executives of this and of the Beauty 
Industry Manufacturers’ Association took part, as also 


association 


did representatives of manufacturers and trade organs. 
Arrangements were made for appointment of 
ference committee. 


a con- 


General Counsel Brokmeyer offered a plan with six 
general suggestions for the elimination of unfair trade. 


Cosmetic Makers Organize in California 


The 
turers 


California Association of Cosmetic Manufac- 


and Distributors was organized at a meeting 
held in Hollywood October 30 and attended by a group 
of 15 of the leading makers of toilet preparations in 
the state. The meeting was called to discuss steps 
necessary for the protection of the industry and the 
ne worganization result. An executive com- 
mittee consisting of Adrian Awan, Hollywood Belcano 
Co.; H. Horsfall, Avocado Beauty Co.; K. D. Caldwell, 
Max Factor, Co.; and O. L. Mills, Kathleen Clifford, 
Ltd., was appointed and will draft by-laws and present 
certain resolution to state officials. 

Thomas M. Finney of La Finné, Ltd., was elected 
temporary chairman and H. C. Balsley of Katherine A. 
MacDonald, Inc., temporary secretary. 


was its 


The organiza- 


tion hopes to affiliate with Eastern and National 
organizations in the same field. 
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Trade 


Felix Lowy, vice-president and sales and advertising 
manager of the Colgate-Palmolive-Peet Co., Chicago, 


has been elected a member of the board of directors of 


the Audit Bureau of Circulations. This election fills 
the vacancy caused by the death of M. R. Rigby, who 
had been advertising manager of The Studebaker Corp., 
of America. 

* * a * 

Lucien Leleng well knewn Paris couturier and 
perfumer arrived in New York on October 9 for a 
short visit to this country, after an absence of four 
years. He will spend but a few days in New York 
before going to Chicago for a brief visit and to confer 
with J. C. Stein, president of Lucien Lelong, Inc. 

A luncheon in his honor was given by E. L. Bernay 
at the Waldorf-Astoria 
Hotel on October 10 at 
which were present lead 
ing fashion writers and 
representatives of the 
press. Mr. Lelong is here 
to study the attitude of 
American women toward 
new style trends an‘! 
perfume preferences, hi 
contention being that 
women themselves and not 
Paris dictate the fashions 
of the day. 

While he would not 
definitely commit himself LUCIEN LELONG 
as to the future of style, 
he believes that gowns will favor classic lines rather 





than extreme flounces and furbelows This leaning 
towards a more natural expression in styles, he pre- 
dicts, will be reflected also in the use of perfumes. 
“Here we find a preference for the natural scents as 
of the real flowers, rather than the heavier synthetic 
brands which were in vogue in recent years,” he ex 
plained. 

J. C. Stein, president of his American company, and 
representatives of Lucien Lelong, Inc., were also 
present at the luncheon. 

: es 2 

Henry A. Kopf & Co., Alameda, Calif., recently com- 
pleted enlargement and improvement of its plant in 
that city with the addition of considerable new 
machinery. A branch office has been established in 
San Francisco and a complete new line of toilet 
preparations has been placed upon the market. 

x ok ok 

G. A. Pfeiffer, president of Richard Hudnut, New 
York, is spending about two months in Europe on a 
combined business and pleasure trip. Mrs. Pfeiffer 
accompanies him. 
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Notes 





Plans for the immediate construction of a new office 
and plant for Sales Builders, Inc., marketers and whole- 
sale distributors of Max Factor cosmetics, Los Angeles, 
were announced recently by Louis E. Conrad, president 
of the former company. The new 120-foot site was 
cleared preparatory to ground-breaking ceremonies 
which took place September 17. The ceremonies were 
in charge of Max Factor and President Randall of the 
City Council. Motion picture players including Dorothy 
Mackaill, Joan Blondell, Loretta Young, Sally Blane 
and Gertrude Short were present. 

Sales Builders, Inc., was organized in 1926 by Louis 
kK. Conrad, H. W. Kramer and Harry A. Mier, to handle 
the distribution of the Max Factor cosmetics and make- 
up articles, especially in the Eastern territory. 

Ss se s 

Prince Matchabelli Perfumery Co., Inc., New York 
City, has recently added to its staff the Prince and 
Princess Vasili of Russia. Prince Vasili is a nephew of 
the late Czar and son of the Grand Duke Alexander. 
He will be Prince Matchabelli’s general representative 
in this country. 

The Princess who prior to her marriage was the 
Princess Natalie Galitzin, will have charge of the 
perfume department at  Bergdorf-Goodman, New 
York City, one of the shops where the Matchabelli 
perfumes are displayed. 

To introduce the Prince and Princess Vasili to the 
members of the beauty trade and to the various mag- 
azines interested in the perfumery industry, Prince 
Matchabelli held a tea at the Fifth Avenue Hotel, 
New York, October 19th. It was the consensus that 
Prince Matchabelli was very wise in making this 
addition to his company. 

: sé: ch *@ 

The Groville Sales Corp., New York City, has been 
formed to take over the sale of the Grenoville products 
which were recently brought over to this country 
from France. The new organization has also taken 
over Lucretia Vanderbilt and Fair-est lines of toiletries. 
George A. Stevens, who has been handling the Lucretia 
Vanderbilt line is president of the company. 

. ee £2 

Charles Arnao Co., Minneapolis, manufacturers of 
beauty shop equipment and supplies have purchased 
the “Bob-O-Lene” hair waving fluid business from 
Alladin Laboratories, Inc. The product will be con- 
tinued under the same name. Alladin Laboratories, 
Inc., will continue its other lines. 

_ 

The entire stock of the Celma Co., Toledo, Ohio, 
manufacturer of the Marie Barlow line of cosmetics, 
has been purchased by William Bonyun, former sales 
manager of the company. He is now president of the 
organization. 
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Balmy Nite Preparations, Los Angeles, Calif., has 
moved from its old address at 2634 East 54th street to 
new quarters at 304 East 4th street, in the heart of the 
downtown district. At the new quarters, considerable 
new equipment has been added and the company is 
now making a full line of cosmetics including a shaving 
cream. 

* * * * 

Charles Frank, Memphis, Tenn., expert on hair dyes 
and hair coloring was a New York 
October. He attended the American Beauty Congress 
at the Hotel Astor. 


visitor early in 


* * * 


The accompanying photcgraph shows Dr. Jean 
Pierre Guerlain and Bernard d’Escayrac on the roof of 
the New York Guerlain, 
they started on a tour of the principally 
by airplane, which will take them to the Pacific Coast 


by way of 


offices of Inc., just before 


country, 
and back through Texas and 
Dr. recently received 
Doctor of the Faculte 
de Paris upon the completion of his studies there under 
Prof. Blaise and the 

Professor Mme. Plamart-Lucas 


chemistry 


Chicago 


Southern territory. Guerlain 


the degree of Science from 


under direction of Associate 


whose work in higher 


organic has achieved world-wide reputa 


tion. These studies embraced particularly research in 
intra-molecular transformations in organic compounds 
the 


Guerlain is 


work in Paris research 
Dr. 


and the 


3efore assuming his 


laboratories of his house. studying 


American preferences American market for 


perfumes and toilet preparations with a view to the 
creation of products particularly adapted to the trade 
here, which the house of Guerlain has found to be 


Mr. 
of the American company’s operations, 


of growing importance. d’Escayrac, vice-presi 


dent in charge 


is accompanying him on his tour of the country, which 


may include a visit to Cuba, a rapidly developing 
market. Upon their return to New York at the end 
of October, Dr. Guerlain will sail for home and, as 


he expressed it “bury himself in the laboratory.” 





Dr. GUERLAIN AND MR. D’ESCAYRAC 
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Curt P. Wimmer, M.A., Ph.M., 
out his twenty-fifth 
instructor, 


Phar.D. 
year of 


has just 
uninterrupted 
professor, 


rounded 


service as assistant professor, 


head of the department of pharmacy and associate 


dean at the College of Pharmacy of the City of New 


York, Columbia University. His achievements in his 
chosen line of endeavor have been manifold, and as 
a teacher and colleague 
he has the rare gift of 


himself beloved 


and respected by all. 


making 


Professor Wimmer was 
born in Germany in 1879, 
where he received his 
After his 


arrival in this country he 


early training. 


matriculated at the New 
York College of Pharmacy 
to graduate in 1902 with 
positions on the Honor 


Roll in both his Junior and 
Senior 
the 
1904. He 


working for 


earned 
Phar.D. in 
the 
retail 


years, and 


degree ot 


Dr. CurT P. 


WIMMER 


went into 


practical side of pharmacy, various 


and wholesale houses until he accepted an instructor- 
ship at his alma mater in 1906. Always eager to 
broaden his knowledge, he took courses at the College 
of Physicians and Surgeons as well as the School of 
Mines, Columbia University, receiving his M.A. degree 
in 1909. The year 1911 saw him appointed assistant 
professor of pharmacy, 1915 associated professor and 


1928 to full professorship. The Connecticut College of 
Pharmacy bestowed upon him the honorary degree of 


Master of Pharmacy in 1927. He has written numerous 


papers of scientific interest and is the author of a 
comprehensive history of the College of Pharmacy of 
the City of New York. He has served in various ¢a- 


pacities the American Pharmaceutical Association, the 
New York State the New 
York Branch of the American Pharmaceutical Associa- 
tion, the Alumni the German 
Apothecaries Society. He is a member of the Ameri- 
can Chemical Society and an honorary member of the 
New Jersey Pharmaceutical and the 
Pharmaceutical Association. In addition, 
in view of his wide knowledge in the field of cosmetics, 
toilet and chosen 
technical advisor to the American Association of Manu- 


Pharmaceutical Association 


Association and 


Association also 


Connecticut 
preparations perfumes, he was 
facturers of Toilet Articles and is contributing editor 
on toilet preparations for this journal. He is a member 
of various civic clubs and resides at Forest Hills, L. I. 

It is to be hoped that Professor Wimmer will serve 
his numerous interests for many more years to come. 

+ * ok oe 

S. H. of the Interstate Color Co., 
New York City, accompanied by Mrs. Ebert and their 
son Kenneth Woodrow, a student in the Roosevelt High 


Ebert, secretary 


School, has returned from a 1200 mile automobile trip 


through Virginia, Pennsylvania and New Jersey. 
Among the places of interest visited were the three 
caverns near New Market, Va., the Natural Bridge, 


Richmond, Washington, Valley Forge and Gettysburg. 
On October 9 Mr. and Mrs. 
fifth anniversary of their wedding. 


Ebert celebrated the twenty- 
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In connection with the untimely death of James V. 
Reed, vice-president and sales manager of the J. B. 
Williams Co., reported in our columns last month, his 
associates have received many tributes in the form of 
letters from his many friends and admirers. One of 
the most interesting and revealing of these came from 
a former associate of Mr. Reed in the Williams com- 
pany who wrote: 

“If one were to seek for 
the outstanding trait in 
the character of James V. 
Reed, it would be general- 
ly agreed that that trait 
was kindliness. He was 
an exceedingly generous 
man; generous in thought 
not less than in deed. It 
was not possible for him 
to harbor illwill, to stoop 
to meanness or smallness 
of any sort. He did kind- 
ly things by instinct; by 
the same _ instinct he 
avoided anything that was 
unsporting, uncharitable, unfair. His path through 
life was strewn with generous acts; things of which he 





THE LATE 
JAMES V. REED 


never spoke, of which only the recipients were aware. 

“In this quality lay, no doubt, the real secret of his 
hold on people, all sorts of people, everywhere. His 
circle of acquaintances, friends, was stupendous. His 
smile was ever present. More than that, it was always 
genuine. It never cloaked an ulterior purpose. Of 
great ability, of unlimited energy, he played his busi- 
ness games aggressively, but he played them always 
fairly, always in a friendly spirit, always according to 
the rules. It is doubtful if Jimmie Reed had an enemy 
anywhere, ever had had one. He cherished no enmities 
himself. He saw the good in people. And other people 
saw that the things in him, that guided his life, were 
things of honor and generosity and kindliness. He will 
be sorely mssed.” 

This expresses in better words than any which we 
could write, the sentiments of the industry toward 
James V. Reed and we adopt it as our own tribute to 
his memory. 

i 

G. E. Esperson, manager of the Paris factory of 
Richard Hudnut, New York, has returned to France 
after a visit of seven or eight weeks. Mr. Esperson 
with his family came to the United States primarily 
for a vacation, it being his first vis't home in about 
four years. While here he conferred with officials of 
the Hudnut company on plans for the activities of the 
French manufacturing branch. 

* * * * 

Prince Matchabelli Perfumery Co., Inc., New York 
has been elected a member of the Merchants Associa- 
tion of New York. Prince Georges Matchabelli will 
represent the company in the association. 

i ok 

Hughes Guerlain is the name adopted by the Paris 
company of Marcel Guerlain. No other change in the 
business is involved. The American company formerly 
operating as Marcel Guerlain, Inc., is now known as 
Marlaine, Inc. 
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Myram Picker, president of the Crystal Chemica] 
Co., New York City, manufacturers of Outdoor Gir] 
and Z. B. T. products was surprised on his recent return 
from Europe to find his private office completely re- 
outfitted. While in England Mr. Picker organized the 
Crystal Products Co., Ltd., to handle the British busi- 
ness of the company which has grown in two years 
to a national distribution. A four-story building js 
now occupied in London and shipments go forward 
weekly to Englsh distributors. 

As a result of the success in the English market 
the company has embarked on a world wide expansion 
policy. In line with this, Muller & Phipps have been 
appointed sales agents for the Far and Near East and 
Asiatic Continent covering 22 foreign countries. 

A sales increase in 1931 over 1930 of over 100 
per cent, not including export business, was reported 
by the company. The productive capacity of the New 
York plant has been tripled with the installation of 
new machinery and the re-arrangement of the factory 
for more efficient production. 

Walter J. Whelan, supervisor of the foreign depart- 
ment of Lever Brothers Co., Cambridge, Mass., was a 
New York visitor early in October. 

*K ok * 

Albert May Todd, founder and for many years presi- 
dent of A. M. Todd Co., Kalamazoo, Mich., died at his 
home in that city October 6 at the age of 81. Mr. Todd 
was born on a farm near Nottawa, Mo., June 3, 1850. 
He attended high school at Stargis, Mich., and after 
graduation was a student at Northwestern University. 
He became interested in peppermint growing and 
peppermint oil production 
at an early age and in 
1899 founded A. M. Todd 
Co., one of the leading 
American peppermint oil 
distillers. He headed this 
enterprise until he retired 
about two years ago. 

Interested in_ politics, 
economics and art, Mr. 
Todd was a Member of 
Congress from 1897 to 
1899. He was _ founder 
and president of the Pub- 
lice Ownership League of 
America, a member of the 
American Academy of 
Political and Social Sciences, American Civil Liberties 
Union, League for Industrial Democracy, American 
Association of Museums, American Society of Book- 
plate Collectors and various bibliographical societies. 
His clubs included the Caxton of Chicago, the Grolier 
and the National Arts of New York, the Cosmos of 
Washington and the Book Club of California. He was 
the author of “Municipal Ownership in Europe and 
America,” “The Relation of Public Ownership to Social 
Justice and Democracy” and other works on political 
economy. 

Mr. Todd leaves five children, William A. Todd of 
Chicago, Albert J., Paul H., and Allman Todd of Kala- 
mazoo and Mrs. Edwin Woodhams of Mentha, Mich., 
the center of the Todd peppermint oil operations. 
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DAYTON PLANT OF CINCINNATI Soap Co. Now BEING REMODELED 


The Cincinnati Soap Co., Cincinnati, Ohio, will con- 
solidate its manufacturing operations in Dayton about 
December 1, according to a recent announcement by the 
company. The plant of the Beaver-Remmers-Graham 
Soap Co., in Dayton, which was taken over about three 
years ago by the Cincinnati house is now in process of 
remodeling and additional equipment and machinery 
will be added to bring this plant up to date. The com 
pany expects to spend about $100,000 on these improve- 
ments. The Cincinnati plant will be closed and a few 
of the older employees will be transferred to Dayton 
when the consolidation is completed. The entire per- 
sonnel of the Dayton plant will be retained. 

According to announcement the name _ Beaver- 


The American company of the Institut de Beauté 
now in the process of organization will be under the 
general management of Pierre M. Bourdain, with 
offices at 315 Fifth avenue, New York City. Mr. 
Bourdain will have entire charge of the merchandising 
of the Institut’s products in the United States and is 
now working on the policies to be adopted, which in- 
clude the selection of a limited number of the many 
items to form a practical and yet complete treatment 
line to present to the department stores and beauty 
salons throughout the country, and also the manufac 
turing of several special preparations adopted to the 
American climate and skin care. 

In connection with the line will also be established 
a consulting room and treatment salon at 32 West 58th 
street, New York City. Professor Albert Raimon who 
is one of the creators of the Institut and its prepara- 
tions, will be in charge of the consulting room as well 
as of manufacture. For use at the salons the line 
will embrace all the items that have been developed 
during the past forty years and which include a treat 
ment for practically every skin trouble. The line also 
includes powders, rouges, lipsticks, compacts, hair 
preparations, as well as many other products. 





Remmers-Graham will probably be discontinued, but 
whether the consolidated plant will be known as Cin- 
cinnati Soap Co., or another name will be chosen has as 
yet not been decided. Executive offices of the company 
will at the outset remain in Cincinnati, but may be 
moved at a later date. While reasons of economy 
prompted this plant consolidation, officers of the com- 
pany state that they consider Dayton a logical center 
for a soap manufacturing company. The city already 
has eight soap plants and accordingly a supply of 
skilled labor is readily available. 

Officers of the Cincinnati Soap Co., are E. H. Sterne, 
president; Albert Steiner, vice-president; and Richard 
Wahl, secretary and treasurer. 


The Geo. G. Rodgers Co., manufacturer of tube filling 
and closing machinery, formerly of Springfield, Ohio, 
is now under new management with offices at 26 
Cortlandt street, New York, and factory at Jersey City. 

The new management has put F. J. Stein in charge 
of the New York office, and is now endeavoring to 
establish local representatives in various cities. 
Cooper & Shuesler, located at the Railway Exchange 
Building, Chicago, Illinois, are acting as the Chicago 
agents. Other agencies will be established as soon as 
proper connections are made. 

The new management expects shortly to issue a new 
catalog with several additions to the line. Included 
in these additions are a full line of glass lined tanks, 
copper jacketed kettles, cream mixers, and ointment 
mills. 

A new advertising campaign has just been started 
as a result of which several units of the Rodgers fillers, 
closers and crimpers have been sold. 

a a 

F. C. Thiele, vice-president of P. R. Dreyer, Inc., 
New York, has just returned from a three weeks’ busi- 
ness trip which included upper New York State and 
Canada. 
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James W. Newman, for the past five years connected 
with the Lehn & Fink and its associated organizations, 
has been made sales manager of Dorothy Gray, New 
York City, one of the subsidiary companies. Mr. 
Newman was graduated from Princeton with the Class 
of 1926 and went immediately into the employ of Lehn 
& Fink in the factory organization 
work for Dorothy Gray. 
After studying in this de- 
partment for a_ short 
period, he was sent by the 
company to an advertising 
agency studied 
merchandising plans re- 
lative to the 
Dorothy products. 
After finishing this in- 
tensive sales study he re- 
turned to Dorothy Gray 
and took up sales control 
work. 
given charge of the statis- 
tical foreign 
branches for Lehn & Fink, 
eventually devoting his time to expense control and 
merchandising Dorothy Gray. This well 
rounded experience in the various departments of the 


and production 


where he 


sale of 
Gray 


Later he was 


work on 


JAMES W. NEWMAN 


plans for 
organization has brought him at a very early age to 
the responsible position of sales manager which in spite 
of his youth he is admirably equipped to fill. 


.: + 6 a 


Miss Irene J. Parrott of Dorothy Gray, Inc., New 
York City, spent the week of September 29 to Octo- 
ber 3 at the B. Altman & Co. store in New York City 
giving advice and holding consultations with clients 
desirous of securing the proper preparations for their 
Each customer’s skin was analyzed 
and dif- 
ferent creams and lotions necessary for the particular 


individual needs. 


prescription sheet given recommending the 
case. 

At many of the department stores throughout the 
Miss fashion and 
clinic as part of the tieing up the 
proper make-up with the costume and giving a brief 


country, Parrott has held a show 


demonstration, 


talk on physiology as it pertains to the skin. 


D. E. Picciano, vice-president of Compagnie Parento, 
Inc., Croton-on-Hudson, N. Y., has been making a trip 
through New York state, Ohio and the Middle West 
in the course of which he attended the convention of 
the National Beauty & Barbers Supply Dealers As- 
sociation at St. Harold F. Davidson, Western 
representative of the company, also attencel the con- 


Louis. 


vention. ie as 


Dr. Ernst Bischoff, president of the Ernst Bischoff 
Co., New York, N. Y., returned on the Deutschland 
October 9 from a three months’ business trip in Ger- 
many. Dr. Bischoff covered all of the chief cities in 
his trip which included a tour of Westphalia, the Rhine 
and Southern Germany. Much of his time was spent 
in conference with leading supply houses in the phar- 
maceutical and aromatic chemical industry; and as a 
result of the trip an announcement of interest to the 
trade is expected in the near future. 

October, 
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Alexander Katz, who with his family has been 
making an automobile trip across the continent has 
arrived in San Francisco where he will remain for 
some time making his headquarters at the San 
Francisco offices of Florasynth Laboratories, Inc, 
New York. With him is his son Leonard Katz who 
will assist in the sale of Florasynth products in the 
Pacific Coast territory. They will remain for some 
time in San Francisco aiding W. T. Markillie, San 
Francisco representative of the company, in promoting 
the sale of Florasynth products. 

Mr. Katz has that his tour across the 
country was marked by a stay of some time in the 
visit to Yellowstone 


advised us 


Colorado mountains and also a 
National Park. 


1K a BS K 


It is with regret that we report the serious accident 


that befell William H. Rowse, sales manager of the 
Norda Essential Oil & Chemical Co., Inc., New York. 

Mr. Rowse and his family were returning from 
Chicago by automobile when their car collided with 


another near Toledo with disastrous results. Mr. 
Rowse suffered broken ribs and cuts while Mrs. Rowse 
injuries. Luckily the child- 
They are being 
Hospital in Fre- 


sustained even 
ren escaped with 
treated at the Fremont 
mont, Ohio. We 


recovery. 


greater 
bruises. 

Memorial 

them 


minor 


wish a speedy and complete 


* * * * 


In the advertising section of this issue appears an 
announcement of the President’s Organization on Un- 
employment Relief whose purpose is to aid local wel- 
fare and relief agencies everywhere. We heartily en- 
dorse this appeal and hope our readers will co-operate 
to the fullest extent. 


The Ruth D. Maurer Corp., New York City, manu- 
facturer of the “Rudemar” products and also sponsor 
of a series of schools for cosmeticians, opened Octo- 
ber 2 its ninth school in Los Angeles. Other schools are 
located in New _ York, 
Philadelphia, Chicago, 
Des Moines, Iowa, Ogden, 
Utah, Charlotte, N. C., 
Richmond, and Milwaukee. 

Mrs. Maurer, president 
of the company and direc- 
tor of the schools, is the 
dominating factor in both 
these organizations, and 
takes an active interest in 
all associations pertaining 
to the cosmetic industry. 
On October 10, she left 
New York for St. Louis 
to be present at the 
meeting of the National 
Association at 


RutH D. MAURER 


Mrs. 


Beauty & Barber Supply Dealers 
which convention she spoke on the “Possibilities of 


Retail Merchandising.” 


Allyn Products Co., Boston, Mass., formerly located 
at 104 
quarters at 287 Atlantic avenue. 


Hanover street, has recently moved to new 
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The host of friends of Edward T. Bischoff, son cf 
Dr. Ernst Bischoff and secretary of the Ernst Bischoff 
Co., New York learned with interest recently of his 
marriage to Miss Elsie Guthrie, daughter of Commodore 


and Mrs. Watson A. Guthrie in the Church of the 
Advent, New York City. 

Mr. Bischoff completed his education in 1930 and 
shortly afterwards joined the organization of the 
Ernst Bischoff Co. where his executive ability soon 
won for him the responsible duties of secretary. Mr. 


Bischoff is well known in social circles in Belle Harbor, 
Long Island. Mrs. Bischoff’s father, Watson A. 
Guthrie, 1s secretary and treasurer of the Edward 
Ermold Co. of New York. 
2. & A 

Dr. Hugo H. Schaefer, associate professor of chem- 
istry at New York 
University, has again been appointed Chairman of the 
Committee on Pharmacy and Queries of the New Yor 
He expects to have 


College of Pharmacy, Columb/‘a 


State Pharmaceutical Association. 


a large and varied program to present at the 1932 
meeting of this association. 
The new $5,000,000 harbor plant at Long Beach, 


Calif., of the Procter & Gamble Co. has been in partial 
operation since last July turning out vegetable food 
products. The started the 
first of October and will utilize about two-thirds of the 
found 


manufacture of soap was 
Between 500 and 600 employees have 


the the 


plant. 


employment with starting of soap making 
processes. 

The plant will supply the Pacific coast area with 
both 
bringing in 


lands. It is 


vegetable food products and soap. It is now 


vegetable oils from foreign 


that 


cargoes of 


estimated cargoes valued at more 





Antoine Guasch, president of the Merveille Cosmetic 
Co., Ine., New York City, accompanied by Mrs. Guasch, 
has recently returned from a two months’ visit to Eu- 
rope. The trip included the leading cities of France 
and Spain with spent in Paris and 
Madrid. Considering the recent political upheaval in 
Spain, business conditions there are remarkably good 
Mr. Guasch, with the majority of the 
population believing that their country is now at the 
beginning of a new era of prosperity. 
toilet very popular in 
Spain and are featured prominently in all the major 
retail outlets. 


several days 


according to 


American preparations are 
France too displays leading American 
lines on equal basis with their own products as Ameri- 
can cosmetics are steadily gaining in favor with dis- 
criminating European women. 


Polak’s 


from a 


John ter Veer, 
New York City, 
through Eastern 


secretary of Fruta! Works, 


has returned business tr p 


Canada where he found a marke} 


improvement in business in the soap and cosmetic 
trades. 
than $50,000,000 per year will be discharged from 


ships at its own wharf and from cars where materials 
are purchased on the Pacific coast. 

The will be 
speeded up, but it will be after the first of the year 


soap-making processes graduaiy 


before the plant is in shape for a formal public oper 


ing. The grounds surrounding the building are noi 
yet in shape for display but are being leveled an] 
cleared preparatory to landscaping. 

Robbin Z. Smiley is district superintendent of the 


Beach 
Pacific Coast. 


Long plant, the only one of its kind on the 





NEW CALIFORNIA PLANT 
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Louis Amic, a director of Etablissements Roure 
Bertrand Fils & Justin Dupont, Paris and Grasse, 
arrived on the Jle de France September 29 for a 
visit of about two weeks. Mr. Amic made his head- 
quarters with the George Silver Import Co., New York, 
American representative of his house, and conferred 
with officials of that company on plans for its 
future activities. 

In discussing his visit 
with a representative of 
this journal, Mr. Amic 
said that its purpose was 
principally to greet again 
the friends in the trade 
made in the course of his 
former visits. To this 
end, he made trips. to 
several centers of toilet 
goods production. 

Commenting on condi- 
tions and markets for per- 
fume raw materials, Mr. 
Amic said: “Naturally, 
the raw material industry 





Louis AMIC 


is feeling the pressure of unfavorable economic condi- 
tions, but I believe that the American trade has been 
less affected than that of other countries. The great 
development of your toilet soap industry, in particular, 
has made perfumed soaps a necessity rather than a 
luxury, and has added another great outlet to the raw 
materials industry. 

“In addition, it seems to me that the depression’s 
effect upon business in the United States has been of 
more profound significance to the high class perfumers 
in France than to those in this country. There has 
been a turn to more moderately-priced perfumes and 
preparations with the result that the very expensive 
imported perfume has lost business to the excellent 
but less costly American product. In fact, while de- 
flated prices have made the value of raw material 
sales to America lower, the tonnage, I believe, is 
steadily increasing.” 

Regarding crop conditions, Mr. Amic’s comments 
were similar to those of other observers. He said that 
the lavender crop would be far below normal and that 
little had been carried over from last year. A two- 
thirds supply would seem to be a fair estimate of the 
quantity of oil available. Should there be a normal 
demand, prices could hardly remain at the present 
deflated levels, but the future of the market, in his 
opinion, can hardly be estimated until the demand can 
be measured. Jasmin would also be a rather short 
crop but stocks of this product seem to be adequate 
and during the next few months prices seem unlikely 
to change much from the present levels. 

Mr. Amic was especially pleased with the outlook in 
the American trade and market, and stated his belief 
that a resumption of normal general business would 
find the United States in a stronger position than ever 
in the toilet preparations, soap and perfumery fields. 

He returned home on the Exvropa, October 14. 


* * * * 


F. W. Mead & Co., New York, has moved its offices 
to 150 William street. 
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The firm of Eduard Buttner, Leipzig, Germany, 
celebrated its 100th anniversary on September 21. It 
was on that date that Ernst Ludwig Spahn and Gott 
lob Eduard Biittner founded the firm of Spahn & 
Biittner to sell drugs and colors and to begin the manu 
facture of essential oils. Seven years later the busi- 
ness was taken over by Mr. Biittner and a steam dis- 
tillation plant for essential oils was erected. 

The founder died in 1868 and was succeeded by his 
son who conducted the business until his death in 1877. 
For a few months it was continued by the heirs under 
the general management of Leopold D. Fritzsche when 
it was purchased by Hugo Linnemann. Under his 
energetic direction the business increased rapidly and 
in 1880 larger factory space was_ required. Mr. 
Fritzsche during this time continued as a _ partner. 
He died in 1908 and was succeeded by Hans H. Linne- 
mann, who had been connected with the house since 
1901. 

Upon the death of the elder Linnemann in 1925, Hans 
H. Linnemann became sole proprietor and holds that 
position today. Under his control the business has 
prospered and the factory has been’ repeatedly 
enlarged. An interesting book on the 100th anniversary 
of the house contains many views of the plant as well 
as pictures of the founder and his successors. We 
congratulate the house on this unusual anniversary. 

ok * * * 

W. T. Markillie, San Francisco representative of 
Florasynth Laboratories, Inc., New York, is receiv- 
ing congratulations on the arrival of a son who has 
been named Grant Lind Markillie. 

ok ok * * 

Xavier Givaudan, one of the principals of L. Givaudan 
& Cie., Geneva, Switzerland, has just received a pro- 
motion as officer in the 
order of the Legion of 
Honor. Mr. Givaudan was 
recognized in this way 
not only for his services 
to the industry, but also 
for his contributions to 
the cause of Franco-Swiss 
friendship and good-will. 
Mr. Givaudan is interested 
as an officer and member 
in numerous French 
scientific and commercial 
organizations, and is wide- 
ly recognized for his work 
in promoting French 
business and industry. He 
is well known in the United States as well, having made 
many friends here in the course of his frequent visits 





XAVIER GIVAUDAN 


to the American associated company, Givaudan- 
Delawanna, Inc., New York. 
o£ *« * 

The U. S. Industrial Alcohol Corp., New York, has 
started its annual campaign for “Pyro” anti-freeze al- 
cohol with an unusual advertising device. This con- 
sists of a metal sign for gasoline station use which 
will show in large figures the temperature and give 
as weil the percentage of alcohol necessary for com- 
plete radiator protection at the given temperature. 
The device will be distributed among “Pyro” dealers. 
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We have been advised by Ch. Revillon of Payan & 
Bertrand, Grasse, who is now in the United States, that 
Sherwood Petroleum Co., Brooklyn, N. Y., has 
appointed American representative of his house. 

Sherwood Petroleum Co. has for several years spe- 


been 


cialized in products for the toilet preparations industry. 
The addition of the Payan & Bertrand line will round 
out the group of products offered to the trade by this 
company. 

Payan & Bertrand was formerly represented in the 
United States by the Belgian Trading Co., Inc. 

L. Labaune, for more than 25 years connected with 
the perfume raw materials industry in Grasse and re- 
cently with Etablissements Antoine been 
made Doctor of Science, his dissertation having received 
the highest possible honor, that of “tres honorable” at 
the hands of the jury of award. 
congratulate Mr. Labaune on this well merited honor. 

* oe @ 


Chiris has 


It is a pleasure to 


Lockwood-Brackett Co., Boston, Mass., has appointed 
R. N. Vorce manager of its beauty shop department. 


Mr. Vorce succeeds L. Turner in this position. His 
headquarters will be in Boston. 
* * *k ok 

Mr. and Mrs. Paul C. Hunter and daughter, Anne, 


have just completed an automobile tour of the East. 
Mr. Hunter is sales manager for the Stanley Manu- 
facturing Co., Dayton, Ohio. In the course of the tour 
they visited the Stanley offices in New York which are 
under the direction of E. H. Rogge. There they were 
met by Jerome A. Friedman, Philadelphia representa- 
tive of the company, who with Mrs. Friedman was 
visiting New York at the time. After conferring with 





Fr. G. 


A. FRIEDMAN, Mr. 
AND ANNE 


HuNTER, Mrs. J. 
Mrs. HUNTER 


FRIEDMAN, 
HUNTER 


Eastern sales representatives in 
turned to Dayton by way of Philadelphia, taking Mr. 
and Mrs. Friedman with them. The 
photograph shows the group at the New York head- 
quarters. 


New York, they re- 


accompanying 


* * 

V. M. O'Shaughnessy has resigned as president of 
the American Solvents & Chemical Corp., New York, 
and of its subsidiary, the Rossville Commercial Alco- 
hol Corp., but remains as a director and will serve the 
Peffer, the 
chairman of the board, will consolidate the duties of 
president with his office. 


corporation in an advisory capacity. H. I. 
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Frederick Rentschler, president of the Art Tube Co., 
Irvington, N. J., sailed on the Europa, October 14, for 
a short trip in Continental Europe where he will visit 
several countries. 

* * 

Leon A. Chiris, director of Etablissements Antoine 
Chiris, Grasse, and son of Georges Chiris, head of that 

important 


raw material 


house, made his political 
debut recently when he 
was elected by a large 


majority a member of the 
Municipal Council of 
Grasse. At a subsequent 
meeting of the council, Mr. 
Chiris was named Adjoint 
Mayor. He 
membered by many in the 
and 


whom 


will be re- 


trade industry here 
he became ac- 


recent 


with 
quainted on _ his 


visit to the American 

I branch of his’ house, 
ZEON A. C s . ge : ; 

EON A. CHIRIS Antoine Chiris Co., New 


York, and they will join us in congratulations on the 
honor which his community has conferred upon him. 
* * * * 

G. Mazuyer of Etablissements Antoine Chiris, Paris 
and Grasse has sent us the following interesting im- 
pressions of the French Colonial Exposition, now be- 
ing held in Paris. We regret that a photograph of the 
booth of the house of Chiris is not available to illus- 

trate this interesting summary of the exposition. 

“Colonial development, an important phase of the 
political and economic life of modern states, has been 
a gradual progressive growth in which the merchants 
of the world have played an unwitting but important 
part. Through the ages, a long period elapsed before 
the nations of the earth came to know each other or 
even Mer- 
chants and traders, searching for goods to exchange 
the first Their 
voyages and travels began at a far earlier period than 
those of the missionary or the colonist. 


to be aware of each other’s existence. 


made contacts between the peoples. 


“Nor were the first cargoes of ships or the ladings 
of the Rather 
were they precious 


caravans made up of staple wares. 


confined to precious stones and 
metals; to costly and rare materials whose worth was 
far out of proportion to their bulk. 


fumes, spices, 


Naturally, per- 


fragrant gums and incense formed a 


large part of these loads and hence to them may be 
attributed a fair share of the glory and fame justly 


due to the originators of today’s great colonial de- 
velopments. 
“Accordingly, it is more than fitting that the first 


impression of the French Colonial Exposition, brought 
to fruition under Marechal Lyautey in the glades of a 
Paris 


park, should be that of mingled scents and 
aromas. Long before the eye falls upon the elab- 
orate displays of Colonial progress and the more 


primitive arts and crafts of the native inhabitants, the 
nose can identify the 
lands, 


perfumes and 
which time immemorial, 
spices and aromas have come to centers of commerce. 

“We have first the ‘Odor of the South 


scents of many 


foreign from from 


Seas’ begin- 
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ning at the des Aromates’ in Somaliland and 
carrying the pungent odor of myrrh and bdellium and 
from farther South the delectable scent of the clove 


tree flowers of Madagascar and the sweeter aroma of 


‘Cap 


the green star-shaped ylang ylang blossom of Comoros. 

“Progressing we reach the ‘Odor of Asia’ emanating 
from for sixty 
There is the mysterious 
buried in the 
of Cambodia, Laos and Cochin China, and the incense 


two kingdoms and two colonies now 


years under French control. 


odor arising from civilizations forests 
rising from innumerable sticks of camphor and ben- 
zoin burning before the altar of Buddha. 
“From other outlying of French 
endeavor there rises the scent of the sandalwood from 
India; lily of the valley from the 
from the Oceanic islands and 
even from St. Pierre and Miquelon, northernmost out- 


posts of French control comes what Kipling describes 


branches Colonial 


forests of Guiana, 
the enchanting tuberose 


as ‘the disheartening odor of the stranded iceberg.’ 
“Nor has France forgotten her guests at the exposi- 
tion. Holland, Belgium, Italy, Portugal and the United 
States, all colonial 
strikingly Possibly America has found 
the method best calculated to appeal to French hearts 
through its replica of Washington’s home at Mount 
Vernon, replete with memories of Lafayette, framed 
in a setting of Hawaiian and Phillipine culture and de- 


with important possessions are 


represented, 


velopment. 
“Nor have the French perfumers neglected their 
share in the exposition. A number of important 


houses under the presidency of J. Rocherolles of Roger 
et Gallet, display their wares, and with them, several 
prominent The author 
pardoned perhaps if he indicates particularly the share 
of the Algeria are 
well known as well as its enterprises in Tonquin, Laos, 
Comoro, Guiana, Equatorial Africa and New Caledonia, 
a noteworthy collection which enables Chiris to dis- 
play a 


raw material houses. may be 


house of Chiris whose estates in 


collection of perfume raw materials secured 
from its own enterprises in almost every part of the 


world.” 


Miss 
Sisters, 


Elizabeth Ogilvie, one of the 
New York, just 
months’ trip to the company 
wealth of new coiffeur 


famous Ogilvie 
returned from a five 
with a 
ideas and new angles on hair 
and scalp treatment from the Paris salon. 

Miss 
care for both hair and scalp, for she finds that the 
strain of the Winter Social works havoc with 
one’s hair, unless precautionary methods have put the 
scalp in Also 
mount scalp attention for 
women in the business world. 


has 


salons abroad 


3eth stresses the importance of after-Summer 
Season 


a healthy condition. there is a 


need for 


para- 

and 
Nerve strain, change of 
living conditions, tension and worry, all upset the rou- 
tine of the system and show their effect immediately 
on the hair, and consequently care should be taken to 
counteract these effects. 

* oe * * 


those men 


John F. Cunningham has been appointed director of 


Varady-Vienna, toilet preparations, Cleveland, Ohio. 
Mr. Cunningham is well known in the industry with 
which he has been identified for many years in asso- 


ciation with several of the foremost companies. 
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Atlantic Manufacturing Co., Newark, N. J. manu- 
facturers of collapsible tubes, has opened a Chicago 
office in charge of George A. Dustin at 2124 West Van 
Buren street, telephone West 3253. Mr. Dustin was 
formerly engaged in the hair oil business in the Middle 
West and came to be known among his associates as 
the “hair-oil king.” 


— - 


Eric Bush of W. J. Bush & Co., Ltd., London, was 
a visitor at the offices of the American company, W. J. 
Bush & Co., Inc., New York, early in October. Mr, 
Bush spent several days in New York in the course of 
his visits to the Canadian and American branches. 

He arrived in Montreal on the Duchess of Athol early 
in September, and spent about a month with the Cana- 
dian company, W. J. Bush 
& Co. (Canada), Ltd., and 
visited Toronto and 

points in the Do- 
minion. 

Mr. Bush, who is a son 
of the president of the 
company, 
ciated with the house for 
about ten years, his work 


also 


other 


has been 


asso- 


being principally in the 
export department, and 
his trip was for the pur- 
pose of making contact 
with the American and 
sees Minne Canadian companies and 
discussing with them 


plans for their future activities. 

Commenting on conditions, he said that the crisis in 
England had undoubtedly been productive of a much 
better sentiment in the business community there. Its 
effect upon the markets has been pronounced; greater 
confidence is being displayed with an indication of in- 
creasing activities, and a more encouraging atmosphere 
is manifested. This, he believes, will be of considerable 
benefit to British industry during the coming months. 
In Canada he reported a feeling of confidence and opti- 
mism, indicating a belief on the part of the Canadian 
business community that conditions are gradually bet- 
tering themselves. 

He very much valued the opportunity of being asso- 
ciated, even for so short a time, with the activities of 
the Canadian branch under the direction of Montgom- 
ery St. Alphonse, secretary and treasurer; and of the 
American R. Webb is secretary 
and treasurer, and wished that his stay on this side of 


company of which R. 


the Atlantic could have been prolonged. 
ot K ok BS 


W. J. Bush & Co., Inc., New York, has advised us of 
the appointment of Clifford L. Harrison as representa- 
tive in New York State. Mr. Harrison succeeds Arnold 
L. Wenner who resigned on account of ill health. He 
assumed his new duties October 1. 

x * * * 


We have received an announcement of the birth of a 
daughter, Joan Frances, to Mr. and Mrs. Frank M. 
Groccia. Mr. Groccia is known to many of our readers 
as representative of W. J. Bush & Co., Inc., New York, 
located at Newton Highlands, Mass. 
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We are pleased to join the many friends of Daniel 
J. Mulster, treasurer of Ferd. Miilhens Inc., New York, 
and vice-president of the American Manufacturers 
of Toilet Articles, in congratulations on the occasion 
of his 60th birthday, October 16. 

* of * * 


N. W. Ayer & Son, Inc., New York City, has been 
appointed to direct the advertising account of Frederick 
Stearns & Company, Detroit, maker of Zymole Trokeys, 
Shac, Astring-o-sol and other products. This appoint- 
ment was effective June 15. 

* aK * aa 


K. Theodore Shipkoff of Shipkoff & Co., Ltd., Sofia, 
Bulgaria, is spending about a month in the United 
States. He is making his headquarters at the office of 
Shipkoff & Co., Inc., New 
York, of which C. G. Euler 
is president. Mr. Shipkoff, 
who is a son of Theodore 
Shipkoff, head of the com- 
pany, will call on the trade 
in otto of rose and visit the 
many friends which his 
father has made here in 
the course of his numer- 
ous visits. 

Regarding conditions in 
the rose industry, Mr. 
Shipkoff said that while 
fewer flowers were dis- 
tilled this year than last, 
the yield of otto of rose, 
owing to fairly favorable climatic conditions, is 


K. THEODORE SHIPKOFF 


larger per kilo of flowers than usual and the general 
quality of the otto is excellent. The price of the 
flowers which last year reached the extreme height 
of 21 levas a kilo, was much lower this year, and 
will probably remain at 7 levas a kilo. While the 
peasants were generally disappointed with this price, 
the distillers of otto of rose feel that it will mark an 
important step in bringing about resumption of the 
use of the product in perfumery. The price of otto 
of rose from the new crop will be nearly 50 per cent 
lower than that of last year’s crop, and it is believed 
that many perfumers who have turned to substitutes 
during the period of extremely high prices will return 
to the use of the natural product. 

Attempts which have been made by several well 
known houses to utilize the rose stills for other prod 
ucts and thereby stabilize the industry and give it more 
of an all year round character have not according to 
Mr. Shipkoff, been very successful. Work along these 
lines, however, is still being carried on, and it is hoped 
that some success will attend these efforts and that the 
industry will be stabilized and improved thereby. 

We were pleased to learn that Theodore Shipkoff has 
recovered from the illness which has prevented him 
from visiting his friends here during the last three 
years, and that he hopes to again greet his many 
friends in America next year. 

* * * x 

The Glass Container Association, New York, has 
appointed James F. Newcomb & Co., New York, to 
direct its advertising account. 
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Two new medical cfficers, Drs. N. O. Tribble, Atlanta, 
Ga., and Virgil McDaniel, Seattle, Wash., have been 
appointed to fill vacancies in the Drug Control Unit, 
Federal Food and Drug Administration, caused by 
the recent resignations of Drs. J. J. Durrett and G. 
E. Clarke, according to Dr. Paul B. Dunbar, Assist- 
ant Chief. Both have reported for duty. 

Doctor Tribble received his M. D. degree from Emory 
University in 1915. He served one year as an interne 
at the Wesley Memorial Hospital and two years as a 
resident pathologist at the Grady Memorial Hospital, 
both Atlanta institutions. From 1917 to 1919, he was 
a medical officer in the U. S. Army and in the Ameri- 
can Red Cross, being stationed in France and in the 
Balkan States. He was an assistant surgeon with 
the U. S. Public Health Service for a short time in 
1920, resigning to become professor of bacteriology 
and pathology at the Atlanta Southern Dental Col- 
lege. Since 1928, Doctor Tribble has been engaged in 
the practice of general medicine in Atlanta. 

Doctor McDaniel obtained B. S. and M. D. degrees 
from the University of Nebraska, completing his 
school work in 1925. He served his interneship in 
the Swedish Hospital, Seattle, and, since August, 
1926, has been employed by the U. S. Public Health 
Service. 

os + * * 

Paul Wagner, South-Western’ representative of 
Givaudan-Delawanna, Inc., New York, was a New York 
visitor early in October and favored the editorial offices 
with a call. Mr. Wagner conferred with officials at 
the home office and plant and reports business in his 
section on the up-grade with the outlook hopeful. He 
covers Texas, Oklahoma and Louisiana with headquar- 
ters at Dallas. 


Arthur C. Drury, president of A. C. Drury & Co., 
Chicago, was a New York visitor early in October. Mr. 
Drury spent about a week calling on the trade in the 
interest of the products of P. Robertet & Cie., Grasse, 
France, for whom his company was recently appointed 
American representative. 

*K aK * * 

Bost, Inc., New York and Chicago, has further ex- 
tended its national advertising campaign by contract- 
ing for full page space in black and white and in color 
in Vogue and the Vogue Pattern Book to begin in 
November and December, respectively. A recent issue 
of Southwestern Advertising contained a most interest- 
ing description of the company’s Texas campaign 
illustrated with facsimiles of the advertisements which 
were used. 

* * * * 

Alonzo I. Quackenbush, general manager of the Con- 
solidated Safty Pin Co., Bloomfield, N. J. has returned 
from a trip through the Middle-West calling on 
distributers of the company’s products. He _ reports 
improved conditions particularly in St. Louis, Chicago 
and Kansas City. 

* « x 

David A. Bennett of Albert Verley, Inc., Chicago, 
spent a week in New York early in October, calling on 
the trade and conferring with executives of his New 
York office. 
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Chicago Trade Notes 


HE Chicago Perfumery Soap & Extract Association 

has completed its final arrangements for the An- 
nual Fall Banquet, which will be held at the Knicker- 
bocker Hotel on the evening of December 2nd. The 
entertainment committee will be in charge of Arnold 
G. Schneider, 
for 


who has gained an enviable reputation 
ability to headliners appearing in 
Chicago’s better night clubs and theatres for the enter- 
tainment features. The dancing will take place on the 
illuminated glass dance floor, urged on by the enticing 


his secure 


orchestras. 
features will be introduced during the 
bid well to eclipse all previous 
Following the usual custom, the ladies, will 
be presented, with a souvenir bag, containing, a most 


music of one of Chicago’s peppiest radio 
Several novel 
evening, which 


banquets. 


liberal assortment of toilet requisites, which are 
donated to the association, by their many friends in 
the manufacturing trades. 

The golf auxiliary closed the season with a final 


tournament held at Itasca Country Club, Itasea, Illinois. 
The prizes were contested for by over thirty members, 
who arrived on the scene early, eager to show up their 
rivals on this fast The 
tionally fast, which accounted 


course. greens 
for the large number 
of three and four putts on some of the holes, and also 
for the total of that added up the 100 
mark. A. C. Drury, chairman of the golf auxiliary, 
was honored by the members, with a rising vote of 
appreciation, for the successful manner in which he 
handled the 1931 tournaments, and for the enthusiasm 
and interest displayed in the auxiliary. 


were excep- 


scores 


over 


The scores for this final tournament were: 
Class A Winners: 
Al Dedrick, Edward T. Beiser Co., 1st 
Al Stephan, Roessler & 
Co., 2nd 
J. Wilhelm, Geo. Lueders & Co., 3rd 


80-12-68 
Hasslacher Chem. 
88-12-76 
84-7-77 
Class B Winners: 
Harold Lancaster, Marshall Field & Co., Ist 
A. J. Andersen, Richard M. Krause, Inc., 2nd 
Harry Hitzeman, Atty. for Association, 3rd 


98-24-74 
100-26-74 
105-27-78 

Class C Winners: 
Joe Gauer, Fritzsche Brothers, Inc., 1st 
Works, 


104-31-73 
Frank Robinson, 

2nd 118-41-77 
G. F. Pauley, Monsanto Chemical Works, 3rd 125-34-91 


Monsanto Chemical 


Blind Bogey Winners: 
John A. A. Scott, Merck & Co. 
H. B. Elwell, Pennsylvania Oils Co. 


Guest Prize Winners: 


M. Kesselberg, Ist; G. Gleason, 2nd. 

The bowling division started the Fall season in 
full swing on the private alleys of the Elks Club, 
on October 7th, under the direction of Ray Morris, 


chairman. W. T. Warren and H. W. 
Golden Peacock, Inc., of Paris, Tenn., 
honor at this opening game. 


Fisk, officers of 
were guests of 


a * * 

Chicago has been honored with visits from some of 
the leading manufacturers of the perfume industry 
from Grasse, France. Emile Schleinger of Bertrand 
Freres was accompanied by P. R. 


Dreyer. Francois 
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Goby and Geo. Alker represented Tombarel Fréres, 
while Dr. E. S. Guenther was here stirring up business 
for Fritzsche Brothers, Inc. Francois Morel of Lautier 
Fils and Louis Amic of Roure-Bertrand Fils, also re- 
newed their acquaintance among the trade. Ed 
Killeen of Lueders Co., and John H. Beach of 
Seeley & Co., kept their Chicago representatives busy 
toting them around the customers and it is pleasing 
to state that all of the visitors report a healthy increase 


Geo. 


in business conditions around the trade in Chicago. 
K ot oe 


Another Chicago visitor during the month was Paul 
Lelong of E. Lelong, Inc., New York. Mr. Lelong 
arrived by automobile and, after calling on the trade 
here left for St. Louis, Memphis, Birmingham and New 
Orleans. He expects to be away from his New York 
headquarters for about seven weeks. 

* ne * 


Congratulations are extended to Mr. and Mrs. G. F. 
Pauley, who recently announced the arrival of Miss 
Jeanne Macklin Pauley, weight 742 lbs. 


* * * & 


O. N. Davis, Chicago manager for the U. S. Industrial 
Alcohol Co., attended the National Beauty & Barbers 
Supply Dealers Convention recently in St. Louis, Mo. 


a * = @ 


In this morning’s mail, we received a report from 
one of our friends advising that fishing is exception- 
ally good in Northern Wisconsin. In the same mail we 
received a letter from Ray Morris, Chicago representa- 
tive of Orbis Products Trading Co., Inc., stating that 
he is leaving town this week for an extended business 
trip through Wisconsin and Minnesota. We wonder? 


a Pw 


Damage estimated at $25,000, was caused early this 
month by a rapidily spreading fire, which forced fifty 
employees, many of them women, to flee from the can 
jacketing plant of the American Can Co., located in 
Maywood, Illinois. The fire started when sparks from 
a lacquering machine ignited stacks of cardboard boxes 
on the first floor. The Maywood fire department 
battled for more than an hour before they succeeded 
in bringing the blaze under control. 


* 2+ @ & 


Mrs. Inger Buslee, mother of Mr. John Buslee of 
Neumann-Buslee & Wolfe passed away on September 
17th at the years. Mrs. Buslee was the 
mother of 7 children and leaves 13 grandchildren and 
three great grandchildren. 


age of 79 


* * * * 


W. M. Dixon has been appointed vice-president in 
charge of sales of the Container Corp., of America, 
Chicago. His promotion marks the return of the com- 
pany to centralized sales supervision rather than 
divisional selling which has been tried out during the 


last year. John J. Brossard, formerly assistant man- 


ager of the Fort Wayne Corrugated Paper Co., has 
been named vice-president in charge of operations; 
E. R. Hankins, vice-president in charge of research 


and F. G. Becker, vice-president in charge of finance 
and administration. 
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Cleveland 


77 E regret to note the passing of Al Arnold who 
W was the Cleveland credit man of the Weideman 
Co., Cleveland, manufacturers of flavoring 
under the “Euclid” label. Mr. Arnold very 
known in the vicinity of Cleveland among dealers in 
the Weideman products. 


extracts 


was well 


oK ok ok 
The Columbus (Ohio) Retail Druggists Association 
drug and business show, to he held Oct. 28 and 29 at 
the Southern Hotel, will be open to the public for the 
first time this year. Exhibits will be displayed in 65 
booths. A banquet for central Ohio druggists and 
their families will be held the second night of the show. 
» ©@ 
The E. W. Rose Co., Cleveland, manufacturers of 
“Zemo,” an antiseptic, is sponsoring a radio program 
station WGAR, Cleveland, featuring 
known entertainers, Ev Jones and Mickey Katz, who go 
under the names of Ze and Mo in the skit. 


over two well 


a 


The Stadler Products Co., Cleveland soap manufac- 


turer, has concluded an with the city to 
dispose of excess garbage at a rate of $2.72 per ton. 
The contract made due to a “Save the 
Surplus” canning campaign for the benefit of 


ployed and the unsually large amount of canning by 


agreement 
was because 
unem 


housewives for domestic use, there was more garbage 
than the city’s own garbage disposal facilities could 
handle. Less then an hour after the agreement 
reached with the Stadler Products Co. a Lorain county 
farmer offered to take the garbage for $1.75 a ton, 
using it to feed hogs. Service Director Rees H. Davis 
that no attempt had 
farmer in the surplus garbage because city officials did 


was 


said been made to interest the 
not believe he had enough hogs to eat the increase. 
The Service Director stated that he break 
his contract with the soap company, though to do so 


would save the city much money. 


would not 


* * * x 
The Magic Chemical Co. has been incorporated at 
100 shares no par by Martin J. Monahen, Leader Bldg., 
Cleveland. 
* * * * 

The float entered by the Sweet Kiss Toothpaste Co., 
of Cleveland, took third place in the commercial division 
of the flower parade recently conducted by the Cleve- 
land Plain Dealer. 

* ok * * 

One of Cleveland’s younger industries giving promise 
of a healthy future is The National Soap & Polish Co., 
Inc., with general offices and plant located at 1921 East 
6lst street. The personnel Charles F. 
Schriner, president and treasurer, with W. B. Friend- 
ship as vice-president. Mr. Schirmer is well known in 
Cleveland’s industrial circles being one of the first 
to enter the steel barrel business in the United States. 
Mr. Friendship is a chemist, also experienced in market- 
ing practice, thus the officers bring a seasoned back- 
ground to this organization. 

* * * * 

Red & White Stores in Columbus are selling their 

own “Red & White” brand of vanilla extract. 


embraces 
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The Wood Co., Evansville, Ind., has 
that city the “Marthe Jean” Toiletries line. 
consists of: 


introduced in 
This line 
liquid nail enamel, cuticle remover, hair 
lotion, complexion 
tissue cream, pore paste, foundation cream, cleansing 
cream, finger wave set, skin tonic, brilliantine, vanish- 
ing cream, body powder, astringent, powder foundation, 
B. & A. lotion, liquid nail enamel remover. 


tonic, shaving shampoo, powder, 


o o* * 
McKelvey Co., Youngstown, Ohio, has brought out 
a new under the 
The new soap is a larger bar, with 


improved hardwater soap, selling 
McKelvey name. 
more lasting perfume, packed in new pastel boxes. In 
bouquet, lilac, rose, geranium and jasmin scents... 


white, lavender, 


rose and green colors. 
a * *~ 
The Linder Co., Cleveland, is now selling a brand 


of French soap (imported) especially made up for them. 
This cakes to the gay 
triangular box and features the flower odors so popu- 


superior soap is packed six 
lar in the spring and summer in various tones to make 
up clever ensembles with bathroom colors. 


Wisconsin Notes 
CC ARL WEEKS, president cf the Armand Co., Des 
A Moines, la., addressed members of the Sales Man- 
agers’ association at their first fall meeting in the Hotel 
Schroeder Sept. 17 in Milwaukee, them that 
face the depression with more 


telling 
sales managers must 
frankness than most others because the responsibilities 
of their jobs are directly tied up with the “economic 
interlude.” 

An accidental 


Marzio 


inspection of a Seventeenth century 
painting. picked up in an English 
antique shop for a pound sterling, revealed to Mr. Weeks 
the possibility of a flesh tone,” which he 
proceeded to test and incorporate in his cosmetics, he 
Mr. Weeks, 
powder for all _ varieties 


which he 
“universal 


said. The discovery, according to makes 


possible one face and 


complexions. 

* * * ok 

Articles of been filed by the 

Espy Corp., of Milwaukee, to deal in cosmetics, lotions, 
preparations, chemicals, etc. The been 
capitalized at $10,000. Signers of the articles are C. 
Espy, Jr., C. F. Puls, Jr., and G. H. Marx. 

* * * & 


Clyde Stodghill, formerly of Lever Brothers’ Detroit 
office, has been transferred to Milwaukee to assist Fred 
H. Dorner, Milwaukee territory manager, in handling 
increased business of “Lux,” “Lifebuoy” and “Rinso” in 
the Milwaukee territory. 


incorporation have 


concern has 


* * *« ~ 
Fred E. La Combe, with the Co., 
Milwaukee soap manufacturers, has been named sales 


formerly Lavo 
manager of the Benz Products Co., manufacturers of 
sanitary supplies. The company was founded 12 years 
ago and a year ago a modern plant was erected on 
the city’s northwest side. 
« « * * 

Productions have been stepped up in the Milwaukee 

factories of the Colgate-Palmolive-Peet Co. For the 
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last month, half of the plant has been running day and 
night, six days a week. The other half of the plant 
is on a nine-hour a day schedule. During the last 
month about 50 employes have been added, according 
to E. J. Reddert, superintendent. 


Los Angeles 


LANS for the construction of two new units by 

the Los Angeles Soap Co., at a total cost of 
$500,000 were being prepared recently by the archi- 
tects, according to announcement by A. E. Slaught 
and A. C. Brode, vice-presidents of the soap company. 
It is expected this extensive enlargement of the plant 
will necessitate increasing its employees from 600 to 
1,000 persons. 

Construction of the first building to cost approxi- 
mately $200,000, is expected to begin in about 30 days. 
This structure will be of 
one story and a basement 
adjoining the company’s 
present plant on East 
First street. The erection 
of this structure is to start 
as soon as a_ franchiss 
from the city and the 
state railroad commission 
for laying of a spur track 
is granted. 

The other building to 
cost $300,000 will — be 
erected in the spring. 1 
will be a five-story struc 
ture and will replace a 


A. C. BRODE 


number of smaller build- 

ings now on the company’s property. The new struc- 
ture is to front East First street. This new building 
is to be used for general manufacturing purposes. 

The smaller building, on which work is to start soon, 
will be 130 feet by 250 feet and is to be utilized in 
handling vegetable oils used in the manufacture of 
soap. With the equipment and the proposed track, 
eight carloads of vegetable oils can be received and 
unloaded at one time, a process which formerly re- 
quired half a day for each car, 

One of the oldest industrial concerns in Los Angeles, 
the Los Angeles Soap Cc., was organized in 1860 and 
has enjoyed a steady growth. Last year a major addi- 
tion was made to its plant at a cost of $150,000. 

The company has not laid off employees or cut sala- 
ries, adopting this policy to help combat the business 
depression. 

Among the products of the company are the “White 
King” granulated, “White King” bar, “Mission Bell” 
toilet and “Calla Lily” soaps. 

x * ok x 


B. F. Flynn, president of the Pacific Soap Co., Los 
Angeles, recently took a flying trip East where he 
visited Boston, New York and Chicago. Mr. Flynn’s 
main purpose in the East was to buy additional equip- 
ment for the Pacific Soap Co., which expanded so 
rapidly in the past six months that an increase in 
technical equipment was held very important. 
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The Vegetable Oil Products Co., of which Byron M. 
Pattison is president, with offices at 621 South Hope 
street and plant at Los Angeles harbor, has secured 
a permit from the Board of Harbor Commissioners 
for the construction of a brick and hollow tile addition 
to its factory building at berth 187 to expand the 
making of its products, which are refined coconut, 
peanut, sesame and fish oils, oxygen and hydrogen 
gases, etc. 
s 2 © * 

Uthagen Laboratories, 6057 Santa Monica boulevard, 
manufacturers of cosmetics, have recently become mem- 
bers of the Chamber of Commerce in Los Angeles and 
is one more addition to the ever-growing cosmetic in- 
dustry in Hollywood. 

* * * 

Robert Baker, proprietor of Baker Drug Co., and 
Baker Rx Pharmacy, Oakland, has just returned from 
an extended trip to Plumas County and Feather River 
points. 

x ok * 

The McKesson-Western Wholesale Drug Co., Scholar- 
ship, College of Pharmacy, University of Southern 
California for the next Collegiate session has been 
awarded to Coleman Hendricks of the H. J. Wrede 
Drug Co. on West Washington street. It is a 
source of great satisfaction to the McKesson-Western 
Wholesale Drug Co. to make this scholarship available 
to pharmacy students and we are sure that Mr. Cole- 
man will make mighty good use of it. 

The Lee Drug Co., Santa Monica, Calif., has been 
sold to P. W. Barrett, who is already busy laying plans 
for the Fall as well as getting acquainted with his 
new clientele. Mr. Barrett is a master hand with drug 
stores and he will soon have his purchase moving 
along to his entire satisfaction. 


New Orleans 
NINTH store has been added to the chain of Katz 
1 and Besthoff, Ltd., prominent local drug. store 
firm. The new unit is in the Cotton Exchange Building. 
August Russo is the manager. 
* * * o* 

The Felton Chemical Co. is occupying office space 
in the Balter Building. 

* * * * 

Howard Heisig, Louisiana sales representative for 
the Dr. Pepper Bottling Company, was_ recently 
awarded a handsome watch as first prize in a South- 
wide sales contest conducted by the company. The 
presentation was made by C. W. Herndon, assistant 
sales manager of the firm, on a visit to New Orleans. 

* * * & 

Edward H. Walsdorf, president of the Louisiana State 
Board of Pharmacy, and head of Walsdorf’s, Inc., and 
W. August Worner, chairman of the examining com- 
mittee of the board, were among New Orleans phar- 
macists who attended a recent special meeting of the 
Louisiana State Pharmaceutical Association in Alex- 
andria. The purpose of the gathering was to draft a 
new pharmaceutical law to replace the law of 1888. 
The new bill is to be presented at the next session of 
the legislature. 
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In Memoriam for Departed Friends 

Botpt, CHARLES, chairman executive committee, 
Owens Bottle Co., Cincinnati, October, 1929. 

Cuiris, MME. LEON, mother of Georges Chiris, pres- 
ent head of the Etablissements Antoine Chiris, Paris 
and Grasse, France, October, 1926. 

CHRONISTER, VAL H., president of the Val-O Chemi- 
cal Co., Decatur, Ill., October, 1926. 


DopcrE, Mrs. HELEN PARTRIDGE, wife of Francis T. 
Dodge, president, Dodge & Olcott Co., New York, 


October, 1930. 
Dow, Dr. HERBERT H., president, Dow Chemical Co., 
Midland, Mich., October, 1930. 
FRENCH, HOWARD BARCLAY, head of 
Co., 


Samuel H. 
October, 


the 
French Philadelphia, at Radnor, Pa., 
1924. 
GOETTING, ADOLPH, -retired, California 
Suffern, N. Y., October, 1929. 
GUMPERT, S., founder and president, S. 
Co., Brooklyn, N. Y., October, 1930. 
HUDNUT, RICHARD, 
New York, at Juan-les-Pins, 
HYATT, HERBERT OGDEN, president and treasurer of 
3rooklyn, October, 1924. 
V. Killeea, 
the 


Perfume Co., 
Gumpert & 


Hudnut, 


1928. 


retired head of Richard 


France, October, 


the Brass Goods Mfg. Co., 

KILLEEN, EDWARD VINCENT, JR., son of E. 
vice-president of George Lueders & Co., 
1918. 


one of the founders of the Schan 


died in 
service of his country, October, 

LIND, MONROE P., 
dein & Lind Co., now the Garwood Co., manufacturing 
perfumers, Philadelphia, Pa., October, 1926. 


McNEss, FREDERICK W., Furst-McNess Co., Free 
port, Ill., October, 1930. 
MENNEN, Mrs. ELMA C., mother of Wm. G. Mennen, 


The Mennen Co., Newark, N. J., October, 1917. 


PaGE, Percy E., retired vice-president of Talcum 
Puff Co., Brooklyn, N. Y., at Smithfield, N. C., October, 
1927. 

Rousk, Ropert A., sales manager Continental Can 
Co., at Baltimore, Md., October, 1930. 


THOMAS, JOSEPH, formerly proprietor of the De Milo 
Perfume Co., New York, October, 1924. 

UMNEY, JOHN CHARLES, F.C.S., Ph.C., editor, author 
and essential oil authority, London, Eng., October, 1919. 

Wess, JAMES A., of James A. Webb & Sons, cologne 
spirits, New York City, October, 1910. 

WESENER, Dr. JOHN A., president of the Columbus 
Laboratories, Chicago, Ill., October, 1926. 


William R. Kelleher 


William R. Kelleher, a government official who was 
well known to practically the entire essential oil trade 
died at his home in Ridgewood, L. I., late in September. 
Mr. Kelleher, who was 45 years old at the time of his 
death, had been in the for 24 
most of that time having been spent in the office of the 
Examiner of Essential Oils. He was extremely popu- 
lar with his colleagues in the and with the 
trade and was held in high esteem by all who knew 
him. Funeral were held from his and 
were attended by a large delegation from the service 
headed by Assistant Appraiser A. Gillies, under whose 
direction Mr. Kelleher had worked for many 


customs service years, 


service 


services home 


years. 
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Abraham Fels 

Abraham Fels, a director of Fels & Co., soap manu- 
facturer of Philadelphia, died September 20 in London 
where he had spent much of his time in recent years. 
He was 88 years old. The body was brought to Phila- 
delphia for burial. 

Mr. Fels, who was a bachelor, is survived by two 
Samuel S. and Maurice Fels, 
Miss Rosena Fels, all of Philadelphia. 


brothers, and a sister, 


Circulars, Price Lists. Ete. 
W. J. Bush & Co., Ine., New York,—Latest price 


and catalog of essential oils and other rau 


list 
materials 
for the toilet preparations, flavoring extract and other 
industries.—In addition to the list of prices and prod- 
ucts, several pages are devoted to detailed descriptive 
matter of considerable value to manufacturers of these 
products. 


* * * * 


Owens-Illinois Glass Co., Toledo; Bakelite 


New York.—It 


can circularize the trade jointly but that is what has 


Corp., 


is not so often that two manufacturers 


been done with photographs of the new Owens-Illinois 


line of bottles and their accompanying Bakelite caps. 
The picture tells more than we could quote from the 


companies’ circulars. 


Compagnie Parento, Inc., Croton-on-Hudson, N. Y.— 
Lilas Blane.—“A superfine flower odor of 
for all preparations 
The low price and high quality suit this creation for 
popular priced items as well as for higher-priced mer- 
chandise. ‘Lilas Blane’ is of the high- 
grade popular-priced products which feature our ad- 
vertisements in THE AMERICAN PERFUMER & ESSENTIAL 
OIL REVIEW each month. 

“We enabled to 
quality at these 


Circular on 


high grade adaptable types of 


representative 


offer 
unprecedented 


are creations of such high 


prices only by our 
exceptional foreign connections.” 


a” « * * 


Anchor Cap & Closure Corp., Long Island City, N. Y. 
An attractive circular des) iptive of the Anchor molded 
The the 
the cap in detail telling especially of the 
feature for the 


cap. circular describes several features of 


exclusive 


“wedge top” protection of the cap 
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Its cover consists of a 
large picture showing many of the hundreds of prod- 
ucts on which this molded cap is now in use. 

x * *k * 


itself and for tighter sealing. 


U. S. Treasury Department. Permit Procedure Re- 
lating to Industrial Alcohol and Other Non-beverage 
Liquors. This booklet, prepared under the direction of 
Commissioner Doran is designed to answer the many 
regarding permits which industrial con- 
sumers of alcohol usually ask. It should be of great 


questions 


value to holders of permits and those who anticipate 
applying for them. 
* * * & 
Sagamor Metal Goods Corp., New York City.— 
Circular on New Sifter Van- 


; : . mar 
ity.—This new sifter vanity 





case is modernistic in design 
with a lipstick enclosed in 
the case. The generous size 
powder compartment is lo- 
cated in the center and is 
filled from a_ sliding batch 
at its top. This powder 
compartment slides to the ( 
extreme end of the case \ 
leaving a delicate film of 
powder in the tray beneath 
it. According to the Saga- 
mor Corp. this novel ar- 
rangement of powder dis- 
tribution at the base elimin- 
ates leakage or possibility of 
spilling. 

x x x 

Phoenix-Hermetic Co., Chicago.—Phoenix Flame for 
September.—As usual, this little magazine stopped 
our work until we had read it through. We found it 
well worth while. Probably the feature of the issue 
is the announcement of the new Phoenix metal cap 
consisting of threaded inner shell and straight side 
outer shell, which from the photograph is a very hand- 
some cap. 

Dodge & Olcott Co., New York, and Maywood 
Chemical Works, Maywood, N. J.—‘‘Vegetable Vanillin.” 
This circular described the vanillin manufactured from 
eugenol derived exclusively from vegetable sources 
which Maywood Chemical Works manufactures and 
Dodge & Olcott Co., distributes. 


Book Reviews 
(Copies of Books Reviewed in this Column, and other 
Works Useful to our Readers may be Obtained through 
the Book Department of THE AMERICAN PERFUMER & 
ESSENTIAL OIL REVIEW, 432 Fourth avenue, New York.) 
Perfumes and Formulas 

LE LIvRE DU PARFUMEUR, by Felix Cola (French text), 
780 Pages, Cloth. Etablissements Casterman, 

Paris and Tournai, 1931. Price $20.00. 
HEN Mr. Cola decided to publish a book on 
perfumery he was evidently determined not to 
overlook anything connected with the subject. But he 
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did overlook, after all, the fact that quantity does not 
always make up for quality. He submits a book of no 
less than 780 pages and an 8% by 11 inch format. In 
spite of this extraordinary size we found the book light 
both in weight and contents, and the outstanding pur- 
pose of the book is, no doubt, expressed in the conclud- 
ing sentence, printed in capital letters ‘Si vous avez 
des problems 
We, in the U. 
taste. 


consultez Vauteur de ce livre.” 


S., consider such statements to be in bad 


Nevertheless, Cola’s book will be of interest to any 
perfumer, but only insofar as he is generally desirous 
of knowing all that is printed about the art. Over 
one-third of the pages are filled with a history of 
perfumes and their mention in old time literature; 
another third is devoted to formulas for perfumes; the 
remainder is made up of a multitude of subjects, such 
as a description of essential oils (22 pages), manufac- 
ture of essential oils (6 pages), analysis of essential 
oils (6 pages), adulterants of oils (2% pages), how to 
become a perfumer (5 pages), how to construct 
formulas (2% pages), how to analyze perfumes (3 
pages), etc. 

The very brevity, bordering in some cases on super- 
ficiality, with which some of the most important sub- 
jects that the perfumer has to deal with in his actual 
work are treated makes these chapters of doubtful 
practical value. There are chapters on soap perfumes 
and three pages are devoted to “soap analysis,” there 
are some formulas of cosmetics—but all of little prac- 
tical value. And so Cola’s large book resolves itself 
merely into a compilation of formulas and whoever 
likes to have another formulary on his shelf of perfume 
books is advised to add this “LeLivre du Parfumeur.” 
The nicest part of the book is that devoted to the repro- 
duction of photographs of various flower fields and 
essential oil establishments. But many of them have 
We can not become en- 
thusiastic about Mr. Renaucourt’s illustrations. 

Curt P. WIMMER. 


already been seen elsewhere. 


* * * * 
Treatise on Liquid Soaps 


PRODUCTION OF LIQUID SOAPS (FLUSSIGE SEIFENERZEN- 
GUISSE) by R. Krings. 56 pages. Illustrated. 
Published by the author himself at Berlin, 1931. 


This very comprehensive and thorough German book- 
let should find a place in the library of every soap 
manufacturer. It covers the subject of liquid soap- 
making in a concise, clear, practical manner. Theory 
is entirely eliminated from the subject matter, no 
analytical data is presented and the description of 
the raw material and apparatus employed is very brief. 

The author gives the formulas and methods of 
manipulation for preparing liquid soap very much in 
the same manner as a good cook book directs the 
housewife or baker to produce various kinds of cake. 
The directions give the proportions, the method of 
manipulation and the process of settling and filtering 
in a very plain, direct manner. Methods for making 
liquid soaps for various purposes like general toilet 
soaps, shaving soaps, hair soaps, medicated soap and 
spot removing soaps are outlined in a brief, under- 
standable way. The author who has had experience 
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in this line gives his information without any un- 
necessary embellishment or detail. It is a pleasure 
to read information presented in this manner. 

Except for the division on filtering, where the ap- 
paratus described is entirely of German design, the 
information is very valuable to any American soap 
maker. The book might have been increased many 
times in size, but the meat of the subject under dis- 
cussion could hardly have been more concisely pre- 
sented. It is a very excellent contribution to the works 
on soap-making. 

E. G. THOMSSEN. 
* * * * 
Selling Drugs 
THE MERCHANDISING OF DRUG PRODUCTS, by Paul C. 
Olsen, Ph.D., 260 pages, Cloth, D. Appleton & Co., 
New York and London. Price, $2.50. 

Dr. Olsen is Lecturer in the School of Business of 
Columbia University and the Philadelphia College of 
Pharmacy and Science, and the book is the outcome of 
a study undertaken by him for the American Associa- 
tion of Colleges of Pharmacy, which selected him to 
outline a course on merchandising to be required of al] 
students in its accredited schools. 

The book is in two parts, the first dealing with the 
different classes of merchandise sold through drug 
stores, and the methods and problems of the manufac- 
turer and wholesaler; the second with retail distribu- 
tion. 

The wide extent of the field covered forbids extended 
treatment of any one topic, and the purpose for which 
the book was prepared necessitates the inclusion of 
much material of an elementary nature, but Dr. Olsen’s 
study and research are so comprehensive, his defini- 
tions so sound and his descriptions so clear that even 
the experienced manufactvyver will find much in this 
book to repay its careful reading. Its chief value is to 
the beginner and the student in every line of activity 
connected with the merchandising of drug store 
products. 


LEROY F AIRMAN 


New Raw Materials 


AIS department lists and briefly describes new 

raw materials placed upon the market by ow 
advertisers. The statements made regarding these 
products are those of the seller and are not to be re- 
garded as endorsements. Advertisers are invited to 
send small samples and descriptive matter of prodets 
for use in this section. 


P. R. Dreyer, Inc., New York City.—Cefonia.—“‘A 
new supergrade of hydroxycitronellal, for use in better 
grade floral odors such as lily of the vailey, lilac, and 
others.” 


Help in Securing Materials 
(Balmy Nite Preparations) 
THE AMERICAN PERFUMER has been a great help to 
us in selecting manufacturers for the various items we 
use, and say again we won’t be without it. 
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New Equipment and Installations 


Under this heading appear descriptions of new 
equipment and the installation of machinery by our 
advertisers. The claims made and the descriptive 
matter are supplied by them and are not to be con- 
sidered as an endorsement. 

LLUSTRATED below is an Automatic Collapsible 

Tube Filling, Closing, Clip-making and Attaching 
Machine made by the F. J. Stokes Machine Co., Phila- 
delphia, and installed in the plant of Eli Lilly Co., 
Indianapolis. 

Describing this installation the Stokes company 
writes: “This recent installation, one of a number in 
the plants of leading pharmaceutical manufacturers, 
can be used for filling a wide variety of ointments, 
salves, shaving creams, tooth pastes, etc., into tubes 





from 1‘ inches up to 7 inches. The versatility of this 
machine, which permits its use on many different prod- 


ucts, is its main feature, although its mechanical ex- 
cellence results in a practically perfect filling, closing 
and clipping job for each product. 

“Additional points of excellence which are empha- 
sized by the users of this machine are: It will fill up 
to 140 gross of tubes per eight-hour day accurately, 
cleanly and without waste; it makes its own clips from 
a metal ribbon bought cheaply by the pound from the 
rolling mills; it requires only one attendant, whose 
wages are usually more than saved by the clip-making 
feature alone. It has a ‘no-tube, no-fill’ control which, 
without stopping the machine, prevents spillage when 
there is no tube in the filling position. 

“This machine is typical of the modern production 
machine which rapidly pays for its cost out of the 
savings which it effects. One user reported a saving 
of $2,500.00 the first year as a result of the clip-making 
feature alone.” 
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New Incorporations 


NoTEe.—Addresses are given, so far as they are avail- 
able, of the incorporators. Otherwise, letters or other 


first class mail may be sent in care of attorneys or 


trust companies, endorsed with requests to “PLEASE 
FORWARD.” 
Beauty Research Corp., Borough of Manhattan, 


N. Y., beauty preparations, 100 shares common stock. 
S. Zirn, 215 Montague street, Brooklyn, N. Y. 
French American Cosmetics Corp., Wilmington, Del., 
toilet preparations, 1,000 shares common stock. Cor- 
poration Trust Co. 
Marwat Wilmington, Del., drugs, medicines, 
Delaware 


Corp., 
toilet articles, 20,000 shares common stock. 
Registration Trust Co. 

Perkins Elizabeth, N. J., 


corporation. 


Detergents, Inc., 
cleansers, $50,000, New Jersey 
H. McAdams, Elizabeth, N. J. 

Protex Health 
metics, 200 
simmons & Barkin, 342 Madison ave., New 


soaps, 


Robert 


Manhattan, 
Krellberg, Fitz- 
York, N. Y. 


Corp., Borough of cos- 


shares common. stock. 


Isobel White Co., Borough of Manhattan, N. Y., per- 
fumes, $10,000. J. L. Frieder, 358 Fifth avenue, New 
York, N. Y 


H. A, Woods, Inc., 


Evansville, Ind., complexion pow 


ders, cleansing cream and tissue cream, ete. 
Tujays Products Corp., Borough of Manhattan, 
N. Y., toilet preparations, $5,000. B. Ettinger, 26 


Court street, Brooklyn, N. Y. 

Perma-Facial, Borough of Manhattan, N. Y., cos 
metics, 100 shares common. stock. D. Bandler, 25 
Broad street, New York, N. Y. 

A. A. Vantine Products Corp., Borough of Manhat 
tan, N. Y., perfumes, 200 shares common stock.  S. 


V. Ryan, Albany, N. Y. 


Salcre, Borough of Manhattan, N. Y., toilet articles, 
10 shares common stock EK. Fichlander, 70 West 44th 
street, New York, N. Y. 

L. Barnes Chemists, Borough of Manhattan, N. Y., 
gosmetics, $5,000. 8, Widder, 217 hIavemeyer street, 
Brocklyn, N. Y. 
| Mae's Cut-Rate Cosmetics, Inc., New Brunswick, 
N. J., 100 shares common stock. Meyer A. Reubin, 


New Brunswick, N. J. 
Fourre, 


Manhattan, N. Y.., 
G. M. Aronwald, 60 East 


Borough of cosmetics, 
100 shares of common stock. 


12nd street, New York, N. Y. 


Business Troubles 


Tyrrell Products, Martins Ferry, O., Oct 1, 1931. 
Referee in bankruptcy, Charles A. Vail, Steubenville, O. 

New Stadium Pharmacy, 98 East 161st street, New 
York, N. Y., by McKesson Gibson Snow Co., Inc., for 
$446; E. R. Squibb & Sons, for $354; Reid Ice Crean: 
Corp., for $846. The members of the firm are listed 
as Harry Abrams and Louis Stritzler. 

Abraham Kritzer, 1530 Madison avenue, New York, 
N. Y., druggist, has assigned to Irving Idelowitz, 114 
East 104th street, New York, N. Y. 

Irene Brush, doing business as Mme. Brush, 549 
West 110th street, New York, N. Y., beauty parlor. 
Liabilities, $2,314; assets, none. 


Fracy, Inc., 10 West 33rd street, New York, N. Y., 
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drug sundries, by G. Lemoine & Co., for $7,179; The 
Mohawk Mdse. Co., Inc., $130; Goodyear Universal 
Comb Co., $138. 

Morris Platt, 593 Fort Washington ave., New York, 
N. Y., druggist, has assigned to Anthony F. Benedikt, 
16-26 Cooper Square, New York. 

Benjamin Rappaport, 3152 East Sixth street, Brook- 
lyn, N. Y., retail druggist, by Rubel Corp. for $1,000; 
Breyer Ice Cream Co., Inc., $100; and Jules Kramer, 
$100. 

Abram Cohen, 865 First avenue, New York City, 
druggist, has assigned to T. P. Edwards and A. I, 
Bisselle, 470 Fourth 

Abraham Futterman, 2068 Amsterdam avenue, New 
York, N. Y., druggist, has assigned to Joseph Krinsky, 
320 Broadway, New York, N. Y. 

Anthony Pacilio, Utica, N. Y., druggist. 
$10,703; none, 

Alfred Franciscus, 141 East 61st street, New York, 
N. Y., druggist. Liabilities, $7,840; assets, $1,650. 
Rosenson, Amenia, N. 
gist. schedules filed. 

Sam 1588 Fulton Brooklyn, N. Y., 
drug store, has assigned to Louis Markowitz, 164 Lin- 
den boulevard, Brooklyn, N. Y. 

Henry Grad, 837 Franklin avenue, Brooklyn, N. Y.,, 
druggist, by McKesson-Gibson-Snow Co., 
$835.60, Williamsburgh Drug Co., for $925, 
& Appel, for $184.46. 
Inc.,. 


avenue, 


Liabilities, 


assets, 


Joseph Y., voluntary, drug- 
No 


Cohen, street, 


Inc., for 
and Eichen 
1548 Pitkin avenue, 


Max Seiberman, 3rooklyn, 


N. Y., perfume business, by Colgate-Palmolive-Peet 
Co. for $789.97, Richard Hudnut, Inc., $327.07, and 
A. A. Vantine & Co., Inc., for $91.79. 


Drawback Decision on Toilet Preparations 

In a synopsis of drawback decisions issued between 
July 20 and 31, 1931, inclusive, was included a decision 
on toilet preparations, consisting of dental cream, shav- 
ing cream, magnesium hydroxide paste and essential 
oil compound manufactured by E. R. Squibb & Sons, 
New York, N. Y., at its laboratory located in Brooklyn, 
is a the imported chalk, oil cornmint, 
menthol, and potassium hydroxide. 

According to T. D. 45080, 
the the 
manufacturer, subscribed to April 

The 


parations 


with use of 
shall be 
sworn statement of 
23, 1931. 


kept in 
the 


records 
manner described in 
records shall show as to each lot of toilet pre- 
manufactured for exportation with benefit 
of drawback, the lot number dates of 
manufacture, the quantity and identity of the imported 


and inclusive 
materials used, and the quantity and kind of toilet pre- 
paration obtained. A sworn abstract of the manufactur- 
ing records shall be filed with the drawback entry. 
The drawback allowance shall not exceed the duty 


paid, less 1 per cent thereof, on the quantity of im- 
ported materials used in the manufacture of the ex- 
ported products, as shown by the abstract of the 


manufacturing records. 

This rate is effective on or after January 24, 1930. 
T. D. 38343-B of March 25, 1920, is revoked. 

Sworn statement forwarded to the collector of 
customs at New York, N. Y., on July 20, 1931. (101516- 
18). 
customs. 


Signed by Frank Dow, acting commissioner of 
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Montreal 


HE Zonite Products Corp., Ltd., internationally 

known manufacturers of drugs and pharmaceu- 
ticals, has decided to construct a plant at Ste. Therese 
which is situated some 20 miles from Montreal. The 
work will begin without delay, it is understood, and 
it is anticipated that the plant will be opened early 
next April. The decision to erect the plant follows 
weeks of negotiations between the company and the 
Shawinigan Water & Power Co. 

Zonite Products Corp., Ltd., not only makes the 
articles which bear their name, but is also the parent 
organization for a number of other manufacturing units 
in the drug and pharmaceutical field. Associated with 
Zonite Products Corp., Ltd., are the following, Forhan’s 
Ltd., The Larvex Corp., Ltd., A. C. Barnes Co., Ltd. 
These companies have been manufacturing in Canada 
at different points for some time past but when the 
new plant is installed at Ste. Therese all the products 
will be manufactured under the one roof. Naturally, 
this will afford more economical operation. 


The first exposition ship which has ever left the 
shores of Canada for the West Indies will sail early 
in the New Year and it is likely that several Montreal 
pharmaceutical firms will take advantage of this float 
ing shop window to display their products. A number 
have made inquiries and one firm, the Wingate Chemical 
Co., manufacturers and distributors of pharmaceutical 
goods, of 378 St. Paul street west, Montreal, has re 
served space. 

There is accommodation for 80 booths on ihe expo 
tion ship, the New Northland, which wil ail from 
Halifax on January 8 and will be away for two months 
All the principal islands in the Indies will be visited, in 
cluding Cuba, Jamaica, Barbados and Trinidad. 

The Canadian Department of Trade and Commerce ts 
solidly behind the scheme and it is calculated that it 
will be a means of adding some $20,090,000 to the valu 
of the exports of the Dominion to the West In‘ies. 

A cheery Montreal pharmaceutist, H. F. Gold, 
proprietor of the Mount Royal Pharmacy, sailed from 
Montreal, on October 9 for a pleasure cruise to the 
West Indies. Mr. Gold asserted that business is good 


and also expressed the opinion that so far as the general 


depression is concerned the corner has been turned and 
the world is in sight of better times. Discussing the 
pharmaceutical business, Mr. Gold referre! to the fall 
in prices and declared that they will come down still 
more yet. He added that perfumeries which were one 
costing $15 can now be bought for $3. Mr. Gold who 
sailed on the Canadian National Steamship, Lady 
Rodney will make stopovers at Bermuda and Nassau. 
= = « 

The semi-final and preliminary examinations in 
pharmacy have just been held in Laval University, 
Quebec. The following have been declared licentiates 
of pharmacy, in order of merit, G. Pelland, Réné Larose, 
Francoise Belleau and Hugo Senecal. 
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Canadian News and Notes 


Toronto 


HE annual meeting of the Federal Wholesale Drug- 

gists Association was held in the Royal York Hotel, 
Toronto, during last month, with president J. H. 
Marshall of Minneapolis in the chair. The roll showed 
there were eighteen companies represented with an 
attendance of 115 delegates. The Drug Trading Co. of 
Toronto is a Canadian member. Among the speakers 
were representatives from the National Drug Trade 
Conference, Proprietary Association of America, United 
Drug Merchants, American Pharmaceutical Manufac- 
turers Association and United Medicine Manufacturers 
of America. 

In addition to the various officers’ and committee re- 
ports, T. W. Delahanty of the Department of Com- 
merce, Washington, detailed the progress being made 
by his department covering the retail drug store sur- 
vey; the extent to which the data secured was being 
analyzed and tabulated from which would result infor- 
mation that would be of vital interest to every branch 
of the drug industry. Next Year’s convention will be 
held in Washington, D. C. The following officers were 
elected—president, O. J. Cloughly, St. Louis; vice- 
president, W. W. Stevens, Toronto; treasurer, J. H. 
Marshall, Minneapolis; secretary, R. E. L. Williamson, 
Baltimore; executive committee, J. J. Dreyer, Newark; 
G. A. Raab, Providence; F. W. Alexander, 3oston: 
N. D. Parker, Washington; O. W. Osterlund, Philadel- 
phia. The Drug Trading Co. of Toronto entertained 
the visitors during their stay. 


* 


Miss Blanche Sweet, motion picture actress, recently 
visited Toronto, and the United Drug Co. took advan- 
tage of the occasion to have Miss Sweet hold a recep- 
tion in one of the Liggett down-town stores and to 
introduce a new line of toiletries. The event had been 
well advertised and when Miss Sweet arrived at the 
store, following a triumphal procession from the Royal 
York Hotel, the streets in the vicinity of the store were 
blocked with people. Miss Sweet was presented with 
a box of the preparations and gave a short address. 


There was a decrease noted in the number of com- 
mercial failures in Canada for the first half of 1931 as 
compared with the same period in 1930. The total 
failures in that period were 1,109 in 1931; 1,205 in 
1930; 1,158 in 1929; and 968 in 1928. The defaulted 
liabilities were $22,853,013 in 1931, and $26,408,324 in 
1930. There were 18 failures in drugs and chemicals 
in 1931, and 51 in 1930 


+ 


\ news dispatch from Windsor, Ont., states that the 
establishment of a small soap factory is under way 
there, with the Border Cities Chamber of Commerce 
assisting in assembling data to guide its operation. 
Miss Ruth Shurlman, 320 Aylmer avenue, is organizing 
the plant. Miss Shurlman has recently arrived from 
Palestine. 
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The F. W. Fitch Co., with head office in Des Moines, 
Iowa, which opened a branch office in Toronto a short 
time ago, now has its Toronto plant in operation and 
is making toilet preparations for the Canadian trade. 
Geo. E. vice-president of the 
charge at Toronto. 


Davis, company, is in 
ess € @ 

Rev. Dr. Cody, chairman of the Board of Governors 
of Toronto University, delivered the inaugural address 
at the opening of the new term at the Ontario College 
of Pharmacy at the beginning of the month. 

BS * * 

Mme. Helena Rubinstein was in Toronto for a couple 
of days in attendance at her Toronto salon. She stated 
that she had had just retrned from Paris and Vienna. 

oa * * ok 

Alex. Thorburn has jointed the staff of McGillivray 
Brothers, Toronto and will represent that firm in the 
Maritime provinces. 

* *k 
Manager for the 
Montreal, 


c. General Sales 
National 


married recently at that city. 


Lander, 
Drug and Chemical Co. at was 
* * * * 

John R. Kennedy, head of the perfume department 
of the United Drug Co. of Canada, has been appointed 

treasurer of that company. 
. 6+ & @ 

The Tamblyn Co. now has 41 retail drug stores in 

Toronto. 
eS 2K * a 

Robert Paul, salesman in Toronto for Parke, Davis, 

& Co., died last month at Almonte, Ont. 


Norwegian Toiletries Market 
Established local representation is tending to amplify 
American sales of toiletries in Norway, despite the in- 
The following table shows 


creasing domestic output. 
the distribution of toilet 
Norway during 1928 and 1929: 


preparations imported into 


rOILET PREPARATIONS IMPORTS INTO NORWAY 


1928 reo 
Kilos Crowns Kilos Crowns 
20 S87 

5.064 
SO 254 
1,241 


2n90,100 
19,800 
2SS O00 
ow 
670.300 
2 200 


YO TAT 267,500 
20.100 
OO,757 261,600 
2,054 8,100 
G63,485 634,485 

3453 2 700 


Alcoholic toilet waters 
Other toilet waters 
Toilet soaps 

Hair oils 

Pomades and cosmeth 
Deodorant perfumes jas 
(One crown equivalent to $0.2669 in 1928 and § 


5.760 


Norwegian women affect artificial sun tans and the 
darker shades of powder and lip rouge are preferred. 
cosmetics and 


In con- 


American face and shaving creams, 
toilet soaps enjoy a good demand in Norway. 
sidering this market outlet, it should be noted that this 
northern European market has a population of less 
than 3 million inhabitants and that there are relatively 
few cities of any size in the country. 


William T. Daugherty, Oslo). 


(Trade Commis- 
sioner 


Drug Store? 


“Well, Joe, old kid, I landed a job in a drug store.” 
“Why, I didn’t know you could cook.”—Source Un- 
known. 
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Canadian Patents and Trade Marks 


HE international trade relations be 

tween the United States and Canada emphasize 
the importance of proper patent and trade mark pro- 
tection in both of these countries in order that the 
expansion of business may not be curtailed by legal 
difficulties. 

For the information of our readers, we are main- 
taining a department devoted to patents and trade 
marks in Canada relating to the industries repre- 
sented by our publication. 

This report is compiled from the official records in 
the Canadian Patent Office. 

All inquiries relating to 
designs, registrations, 
addressed to 


increasing 


marks, 
should be 


patents, trade 
copyrights,  etc., 


PATENT AND TRADE MARK DEPARTMENT 
Perfumer Publishing Co., 432 Fourth Ave., New York. 
TRADE MARK REGISTRATIONS 


“Blue Waltz” on a circular label. Perfumes. Joubert 
Cie. Incorporated, City and State of New York. 

Photograph and signature of Madame Célestin 
Proulx. 3eauty cream. Madame Célestin Proulx, 
Kenogami, Quebec. 

“Chubby.” Soaps of all kinds, 
articles, and preparations for the 
Cussons, Sons & Co. Ltd., Kersal 
Lane, Kersal, Manchester, England. 

“Kim” within a heavy line circle, four heavy lines 
radiating on the circle in the horizontal and vertical 
position. Tooth powder and mouth wash. Harry E. 
Kimble, Albuquerque, New Mexico. 

“Sterilex.” Toilet articles, fittings, and accessories, 
and a holder for the same. Carl Lundberg, Edmonton, 
Alberta. 

“Scalptone.” Scalp and hair tonic. 
cal Co., Ltd., Toronto, Ont. 

“Cascade.” Soaps. The Procter & 
corporation of Cincinnati, Ohio. 


toilet 
hair. 
Moor 


perfumery, 
teeth and 
Vale Works, 


The 303 Chemi- 


Gamble Co., a 


PATENTS 

314,960. 

waste-lyes. 
land. 

315,472 and 315,473. 


floating on the 
Helsingfors, Fin- 


Method of refining soap 
Carl Henrik Michelson, 


Soap Drying Method; Sprayed 
Soap Product. Lever Brothers, Ltd., Toronto, Ont., 
assignee of Earl P. Stevenson, Newton, and Ben B. 
Fogler, Belmont, co-inventors, both in Mass. 

315,588.—Resinous Soap. Cyprien Gillet, Bordeaux, 
Gironde, France. 


INDUSTRIAL DESIGNS 


Combined shaving soap container and shaving cup, 
having a multi-sided removable base and a cylindrical 
body portion with a rounded upper edge terminating in 
a distinctive top. Cussons, Sons & Co., Ltd., Kersal 
Vale Works, Moor Lane, Kersal, Manchester, England. 


TRADE MARK REGISTRATIONS RENEWED 


Pictorial device or landscape and the words ‘“Pond’s 
Extract.” Pond’s Extract Co. (Delaware Corpora- 
tion). 


Official Study of Price Fixing by Druegists 
in England 

by the board of 

inquire into the activities of retail druggists in con- 

nection with price-cutting reported that in 


A committee appointed trade to 
their be- 
lief no sufficient reason existed for a change in present 
(Trade Commissioner 


laws governing such matters. 


Roger R. Townsend, London). 
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Patent and Trade Mark Department 


Conducted by Howard S. Neiman 


supervision of Howard S. Neiman, contributing 

editor on patents and trade marks. This report 
of patents, trade marks, designs is compiled from the 
official records of the Patent Office in Washington, 
D. C. We include everything relating to the four co- 
ordinate branches of the essential oil industry, viz.: 
Perfumes. Soaps, Flavoring Extracts and Toilet 
Preparations. 

Of the trade marks listed those whose numbers are 
preceded by the letter “M” have been granted regis- 
trations under the Act of March 19, 1920. The re- 
mainder are those applied for under Act of February 
20, 1905, and which have been passed to publication. 

Inventions patented are designated by the letter 
a” 

International trade marks granted 
designated by letter “G.” 

All inquiries relating to patents, 
designs, registrations, copyrights, 
addressed to 


Ts department is conducted under the general 


registration are 


trade marks, 
ete., should be 


DEPARTMENT 
Fourth Avenue 


PATENT AND TRADE MARK 
Perfumer Publishing Co., 432 
New York City 


Patents Granted 


Consideration of space prevents our publishing 
numerous claims and specifications connected with 
these Patents. Those interested can secure copies of 
patents by ordering them by number at 10c. each from 
Commissioner of Patents, Washington, D. C. 


1,823,253. Toilet Elmer Bryant, 
Los Angeles, Calif. Serial No. 
439,767. 1 Claim. 

1,823,797. Powder 
N. Y. Filed Sept. 26, 
Claims. (Cl. 132—78.5.) 

1,823,814. Wrist Compact. 
Brooklyn, N. Y. Filed Mar. 1: 
944. 4 Claims. (Cl. 132—83. 

1,823,861. Container for Toilet Powder. Marcel 
Michelin, Staten Island, N. Y., assignor to Pinaud 
Incorporated, New York, N. Y., a Corporation of New 
York. Filed Oct. 25, 1929. Serial No. 402,387. 4 
Claims. (Cl. 220—40.) 

1,824,226. Powder Puff. Charles A. Mureau, 
Angeles, Calif. Filed May 21, 1930. Serial No. 
273. 11 Claims. (Cl. 1832—78.5.) 

1,824,507. Process for Treating Glycerine Liquors. 
Theo. Schwarz, Gomez Palacio, Mexico, assignor to 
Wurster & Sanger, Inc., Chicago, Ill., a Corporation 


Device. Joseph 
Filed Mar. 28, 1930. 
(Cl. 221—61.) 
Puff. Scott 
1930. Serial 


Finkel, 
No. 


W oodside, 
484,633. 2 


Anthony F. Aijello, 
4, 1930. Serial No. 435,- 
) 


Los 


154,- 


of Illinois. 1928. 
5 Claims. (Cl. 87—4.) 

1,824,809. Manufacture of Soap. Ernst Flammer 
and Christian Kelber, Heilbronn, Germany. Original 
application filed Nov. 16, 1925, Serial No. 69,488. Di- 
vided and this application filed Aug. 16, 1926. Serial 
No. 129,657. 10 Claims. (Cl. 87—16.) 

1,825,553. Container Closure. Arthur E. Smith, 
Los Angeles, Calif. Filed Nov. 15, 1926. Serial No. 
148,350. 8 Claims. (Cl. 221—60.) 

1,825,895. Lip-Stick Holder. James Leslie Young- 
husband, Chicago, Ill. Filed May 10, 1929. Serial No. 
362,013. 4 Claims, (Cl. 206—56.) 

1,826,096. Closure for Containers. Arthur E. 
Smith, Los Angeles, Calif. Filed Jan. 27, 1930. Serial 
No. 423,764. 15 Claims. (Cl. 221—60.) 

1,826,558. Toilet Article. Henry I. Matchett, Phila- 
delphia, Pa. Filed June 11, 1930. Serial No. 460,848. 
13 Claims. (Cl. 132—79.) 


Filed May 21, Serial No. 279,601. 


Designs Patented 


85,162. Holder or Appliance for Cosmetics or the 
Like. Robert T. Christy, New York, N. Y., assignor 
to The Kurlash Company, Inc., Rochester, N. Y. Filed 
Jan. 17, 1931. Serial No. Term of patent 14 
years. 

85,216. Powder Container or Similar Article. 
Frank E. Wakefield, Elgin, Ill., assignor to Lucien Le- 
long, Inc., Chicago, Ill., a Corporation of Illinois. Filed 
May 26, 1930. Serial No. 35,776. Term of patent 7 
years. 

85,247. Jar. Shelby V. Knepper, Toledo, Ohio, as- 
signor to Owens-Illinois Glass Company, Toledo, Ohio, 
a Corporation of Ohio. Filed July 30, 1931. Serial 
No. 40,736. Term of patent 14 years. 

85,307. Bottle. Milton Sierad, New York, N. Y., 
assignor to George W. Button Corporation, New York, 
N. Y., a Corporation of New York. Filed Aug. 6, 1931. 
Serial No. 40,794. Term of patent 3% years. 

Note—Dates given in Trade Mark Registrations are 
those from which use of the mark is claimed. 


Trade Mark Registrations Applied For 
(Act of Feb. 20, 1905) 


These registrations are subject to opposition within 
thirty days after their publication in the Official 
Gazette of the United States Patent Office. It is there- 
fore suggested that our Patent and Trade Mark De- 
partment be consulted relative to the possibility of an 
opposition proceeding. 


PATENTS 
(CFS 


P 1,823,814 
~ Pp 1,823,253 
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318,169 3/7,217 








301,570.—California Medicinal 
Angeles, Calif. (May 27, 1930.) 
hazel. 
1921.)—Nail polish. 
1930.) —Toilet preparations. 


ucts, Kansas City, Mo. (Jan. 15, 


the skin. 
312,192.—Thomas G. McMahon, 


Food-flavoring extracts. 


tions. 
15, 1929.)—Castile soap. 


1920.)—Skin cream. 
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311,030.—Gaby, Inc., Philadelphia, 


Thos. G. McMahon & Co., Utica, N. Y. 


311,030 


KeraTonic 


3/2./03 


iN 


3/2,2// 


Floridel 


314,895 


SUPERDENT 


315,/20 


Hartol 


316,526 


HAMPOL 
e) 


316,968 
BA oy 

3/7, 0¢6 
DRISOX 


317,273 


th 
wind FOGe 
3/7,203 


Co., Los 


-Extract of witch 


310,761.—Georges Gay, doing business as Académic 
Scientifique De Beauté, Colombes, France. (Sept. 28, 


(May 22, 


311,913.—Maud Clyde, doing business as NaVo Prod- 
1931.) 
312,103.—Keen Mfg. Corp., New York, N. Y. (Feb. 
18, 1931.)—Lotion for use in permanent hair waving. 
312,211.—Alyce Williams, Tampa, 
1931.)—Cream for bleaching, cleaning, and softening 


Depilatory. 


Fla. (Nov. 1, 


business as 


(Jan., 1927.) 


313,543.—Thomas Hedley & Co., Ltd., Newcastle-on- 
Tyne, England. (May, 1930.)—Perfumed soap. 

314,029.—Independent Merchants 
Jersey City, N. J. (Dec. 29, 1930.) 


Service Corp., 
Scalp prepara- 


314,206.—Madrina Corp., New York, N. Y. (May 


314,577.—Alma Nelson, New York, N. Y. (Oct. 9, 


TRADE MARKS 


314,895. 
St. Petersburg, 
and shampoo. 

315,021.—United 
(Apr. 1, 1929.) 


315,120. 
New York, N. Y. 
mouth antiseptic. 

315,715, 
Co., Columbus, Ohio. 
tracts. 

315,915.—Mifflin Chemical Corp., Philadelphia, Pa. 
(Jan. 8, 1931.)—Cream deodorant. 

Jack L. Sinykin, doing business as Cinder- 
ella Cosmetics, St. Paul, Minn. (Apr. 5, 1931.)—Toilet 
preparations. 

316,320. 


316,056.- 


316,356. 


NAVo 


3/4913 


wel-Fut 


315,62! 


ULTRALET 
516,356 





316,494- 


Berowdent 


316,857 


PRINTEMPS 
3/6, 869 


Silk Floss 


317,248 
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3/8,6c0 
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315,716. 


Fo) M 287, 306 
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315,715" 
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is os mmr 
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3 16,4440 
M287.432 
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316, See 
LYSETTA a 
317.545 sila 
, POP-EYE 
Zinkette PUNCH 
3/7.975 317.5449 


Will C. Clark, doing business as Coco-Pine 
Fla. (Mar., 1930.)—Hair tonic 


Laboratories, Inc., Chicago, Il. 
Liquid preparation for the feet and a 
greaseless preparation for the skin, particularly of the 


Dentist’s & Chemist’s Corp., 
(May 6, 1931.)—Tooth paste and 


The Citizens’ Wholesale Supply 
(Oct. 31, 1894.)—Flavoring ex- 


Colgate-Palmolive-Peet Co., Chicago, III. 
1899.) —Toilet soap. 
Bourjois, Inc., New York, N. Y. (June 15, 
1931.) —Toilet preparations. 
316,440—Miller 
Toilet lotion. 
316,452. 
1, 1931.) 
316,494. 


Labs., Duluth, Minn. (1890.)— 


John A. Sweeney, Cleveland, Ohio. (Jan. 
Cleansing mouth wash and tissue stimulant. 
Joseph Luntz, Brooklyn, N. Y. (Apr. 20, 
1931.)—Skin beautifying cream. 
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316,526.—H. Th. Bohme Aktiengesellschaft, Chem- 
nitz, Germany. (May 19, 1931.)—Soap and soap pre- 





parations. : 
316,808.—Colgate-Palmolive-Peet Co., Chicago, III. 
(Nov. 5, 1926.)—-Shaving soap and shaving sticks. 


Bluekamel 
(Sept. 25, 1930.)—Toilet pre- 


316,837.—May Graff, doing business as 
Mfg. Co., Detroit, Mich. 
arations. 





316,844.—Lester H. Miles, Los Angeles, Calif. (June 
30, 1931.)—Reducing, bleaching, cleaning, softening 
and skin strengthening creams. 

316,851.—Samson Rosenblatt, New York, N. Y. 


(July 1, 1931.)—Mouth washes, dental creams and 
powders. 

316,862.—Michael F. Naylin, doing business as 
Nayoli Co., Kemmerer, Wyo. (June 1, 1929.)—Hair 
restorer. 

316,867, 316,869, 316,870.—Elizabeth Arden, Inc., 
New York, N. Y. (May 5, 1930.)—Lipsticks. 
316,886.—J. Henry Healy, doing business as The 
Sanistik Co., Philadelphia, Pa. (Mar. 1, 1931.)—Lip- 
sticks 

316,968.—Jewel Oil Co., Inc., Jersey City, N. J. 
(June, 1929.)—Shampoo. 


(June 25, 


316,973.—Marinello Co., New York, N. Y. 
1931.) —Tissue cream. 

316,995.—Fitzpatrick Bros. Inc., Chicago, Ill. 
15, 1931.) Soap. 

317,049.—The Peak Corp., Houston, Tex. 
1931.) —Dentifrice. 

317,086.—H. V. 


(Apr. 
(Feb. 16, 


Jenkins, Inc., Knoxville, Tenn. 


(Nov. 1, 1930.)——-Permanent waving solutions and hair 
oils. 

317,121.—Walter R. Krembs, doing business as Pine- 
tex Co., Chicago, Ill. (June 30, 1931.)—Medicated 


textile for the treatment of the hair and scalp. 
317,136.—Benjamin Schoefield, doing business as Ben 
Schoefield Mfg. Co., New Orleans, La. (June 26, 1931.) 
—Soap in paste form for the hands and general use. 
317,203.—Satish C. Ghose, doing business as India 
Incense Co., Chicago, Ill. (July, 1930.)—Incense. 
317,217.—Nourishine Mfg. Co., Angeles, Calif. 
(Sept. 1, 1925.)—Liquid Shampoo. 
317,248.—Huntington Laboratories, Inc., Huntington, 


Los 


Ind. (May 10, 1921.)—Liquid Shampoo. 
317.273.—Drisox Chemical Co., Inc., Raleigh, N. C. 


Protest of Duty on Vanity Cases by 
H. Wolf & Sons Co. 

H. Wolf & Sons’ Co., Cleveland, in protest 465,474-G 
claimed that vanity cases invoiced as “metal bags,” is 
not only a misnomer, but should be returned for duty 
at 70 per cent under paragraph 1513 of the Tariff Act 
of 1930; at 50 per cent under paragraph 230 (b) or 
paragraph 230 (d) or at 45 per cent under paragraph 
397 or at 90 per cent under paragraph 1529, instead of 
“(c) 
Articles valued above 20 cents per dozen pieces, de- 
signed to be worn on apparel or carried on or about 
or attached to the person, such as and including 


527 


under the following provision of paragraph 1527: 


cardcases, ...... coin holders, ...... powder cases, 
stamp cases, vanity cases, and like articles. 
“(2) composed wholly or in chief value of metal 


other than gold or platinum (whether or not enameled, 
washed, covered or plated, including rolled gold 
plate), ...... 1 cent each and in addition thereto 
three-fifths of 1 cent per dozen for each 1 cent the 
value exceeds 20 cents per dozen, and 50 per centum 
ad valorem.” Justice Sullivan, in handing down the 
decision, the 
proved to be vanity cases and correctly classified. 


overruled protest as the merchandise 
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(July 6, 1931.)—Liquid preparation for the correction 
of excessive perspiration of the feet and eradication of 
foot odors. 

317,325.—L. MecGlothlen, Salt Lake City, Utah. 
(June 15, 1931.)—Preparation for holding permanent 
waves in place. 

317,349.—Clair De-Noleil Corp., New York, N. Y. 
(May 10, 1931.)—Skin tonics, cold cream, astringents, 
and perfumes. 

317,373.—Envy Tangee, New York, N. Y. 
1931.) —Face cream. 








(July 1, 


317,545.—Elizabeth Arden, Inc., New York, N. Y. 
(June 6, 1931.)—Face powder. 
317,549.—Bon Ton Beverages, Inc., Chicago, IIl. 


(July 3, 1931.)—Extracts. 
317,565.—Kora M. Lublin, New York, N. Y. 
15, 1931.)—Depilatories and Deodorants. 


(Mar. 


317,975.—The De Pree Co., doing business as 
Knickerbocker Products, Holland, Mich. (June 15; 
1931.)—Emollient or skin powder in cake form. 

318,169.—Ralston Purina Co., St. Louis, Mo. (May 


1, 1931.) 
318,600. 


Dog soap. 


Ira J. Shapiro, New York, N. Y. (Aug. 22, 


1931.)—Tooth paste and tooth powder. 
Trade Mark Registrations Granted 
(Act of March 19, 1920) 
These registrations are not subject to opposition: 
M287,306.—Société Anonyme Jean Patou, Paris, 
France. (Serial No. 308,089. July 11, 1930.)—Toilet 


preparations. 


M287,432.—Jay H. Schmidt, doing business as Joan 


Bedford, New York, N. Y. (Serial No. 307,831. July 
31, 19380.)—Cold cream, rouge, lipsticks, and face 
powder. 

M287,658.—Jacob Sodini, Pittsburgh, Pa. (Serial 


No. 317,098. Jan., 1907.)—Extracts. 

M287,662.—Jessie McCorkle Fisher, Salisbury, N. C., 
and Brigantine Beach, N. J. (Serial No. 312,754. July 
1, 1930.)—Toilet preparations for scenting, beautify- 
ing, and preserving the skin and hair. 


Drawback Decision on Fatty Acid and 


Crude Glycerine 
In a synopsis of drawback decisions issued between 
August 24 and September 3, 1931 (T.D. 45132) the 
included in regard to fatty acid and 
crude glycerine: 
“TD. 
and 


following was 


41287-A, covering the manufacture of fatty 
crude glycerine by the Dayton Oil Co., 
Dayton, O., or by the Beaver Soap Co., Dayton, O., 
for the the Dayton Oil Co., with the use 
of imported soya bean oil, extended by T.D. 42708-A 
to cover the manufacturer of the above products by 
the the 
Beaver Soap Co., further extended to cover the manu- 
facture of said products by the Dayton Oil Co. (a 
corporation organized under the laws of the State of 
Ohio), Dayton, O., successor to the Dayton Oil Co. (a 
partnership). 

“Extension effective on and after July 1, 
date of succession. 


acid 


account of 


Beaver-Remmers-Graham Co., successors to 


1928, the 


“Sworn statements forwarded to the collector of 
customs at Chicago, TIll., on August 28, 1931. 
(110336-2). (Signed) F. X. A. Eble, Commissioner 


of Customs.” 
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Floral Crops in Southern France 


RASSE, October 7.—At various times during thé 

last year, we have had the impression that the 
world financial and commercial crisis was at last to be 
solved. In certain industries especially prices of raw 
materials had fallen to levels which forecast some 
recovery. And we know that toward the end of 1930 
some prophesied that we had reached the turning point 
of the depression and that a recovery was in sight. 
These optimistic have not been realized. 
Consumption has continued below production and low 
prices have not served to enlarge or stimulate the 
demand as they should according to classic economic 


forecasts 


theory. The last few months have been noteworthy 
for the contrast which they have developed between 
preconceived hopes and actual realities. Instead of re- 


turning to an equilibrium, we have found ourselves 





DIGNE SCENE OF LAVENDER FAIR 


faced with new facts which have made the crisis more 
severe and the recovery more tardy. 

September has been a crucial month in our market. 
Transactions have been reduced to such a point and 
manufacturing has gone on in such slow measure that 
it is difficult to forecast the course of the market or 
the results of the crops now at the point of ending. 
Growers, manufacturers and dealers await the pleasure 
of the buyers, who, no matter what prices are named, 
find them always too high and prefer to continue buy- 
ing from day to day rather than to take advantage 
of present conditions to cover at least a part of their 
requirements. The uncertainty of the market makes 
buyers hesitate to prepare themselves for an advance 
which may appear to be far off but which will not 
be less drastic if conditions arise to change the trend 
of the 


market The provisional abandonment of the 


gold standard by England has not yet had any effect 
upon the market for our products, most of them having 
already reached the lowest possible level and no longe1 
Stocks in the 


markets are, with few exceptions, 


leaving any profit for their producers 
principal foreign 
considerably reduced and those in the hands of the 


(Continued on Page 460) 
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New York Market Report 

Ca ae have not altered materially in the 

market for essential oils since our last review, 
The trend of prices continues to be toward some. 
what lower levels in spite of the fact that average 
prices are now probably at record lows for the industry, 
There has been a moderate amount of business but it 
has not been very profitable for prices are subject to 
severe competition and have dropped so rapidly and 
steadily that almost all sales are made at levels below 
the cost of the goods to the importer or dealer. 

Autumn trade has shown a slight betterment over 
that of mid-summer but the improvement has _ been 
rather below the normal upturn for this season of the 
year. Preparations for holiday and winter business 
on the part of the consumers are slower in developing 
than is usual. Meanwhile a large number of items 
show further unsettlement and irregularity, despite an- 
ticipated inquiry. 

Demand for floral products is only fair. There has 
been little real purchasing and in general quotations 
remain at low levels. The citrus group has shown 
further declines principally on the influence of the close 
of the active season and the fact that stocks here and 
abroad seem more than ample. Peppermint and other 
domestic oils have weakened further with holders ap- 
parently anxious to sell. Reductions, however, have 
not stimulated the demand to any extent. Led by clove, 
the seed and spice oils have shown further losses and 
seem unlikely to make any immediate real recovery. 
The list as a whole remains easy relieved by only a few 
firm items, notably geranium, which is firm and seems 
likely to advance, supplies at primary points being far 
below normal consuming requirements with a fair de- 
mand noted in this market. 


Synthetics and Derivatives 


The market has been rather slack during the month. 
Prices on most materials have been held in line by 
manufacturers and importers and competition seems 
somewhat less keen than that in the essential oil group. 
However, there have been reports of shading on the 
part of some sellers and undoubtedly real business has 
been done in some items at below the levels usually 
quoted in the market. 

Some 
during the next few weeks. 


inquiry is anticipated 
Buying for holiday and 
Winter trade must impreve although it will doubtless 


improvement in the 


be below the normal levels. There is also in evidence 
a somewhat more optimistic feeling on the part of the 
manufacturers and importers although as_ yet little 
has happened to justify expectations of more active 
demand. 

In general, prices are unchanged. Few features of 
any consequence have been reported in the market. 
Most materials are in normal supply and little change 
in the situation is anticipated during the next few 
months. 
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Prices in the New York Market 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice ) 
(See last page of Soap Section for Prices of Soap Materials) 
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Amyl Phenyl Acetate 
Amy] Salicylate 
Amy! Valerate 
RE xeesoasa ss 
Anisic Aldehyde .... 
Benzaldehyde, U.S. P. 
Pee Rn oad kes ses 
Benzophenone ....... 
Benzylidenacetone 
Benzyl Acetate 
Benzyl Alcohol ...... 
Benzyl Benzoate 
Benzyl Butyrate« 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl Iso-eugenol 
Benzyl Propionate 
ee 
Bornyl Acetate 
Bromstyrol ......... 
Butyl Acetate ...... 
Butyl Propionate .... 
Butyraldehyde ...... 
a re ee ie 
ee 
Cinnamic Acid ...... 
Cinnamic Alcohol 
Cinnamic Aldehyde .. 
Cinnamyl Acetate 
Cinnamy! Butyrate 
Cinnamyl Formate 
Citral C. P. 
Citronellol 
Citronellal ......... 
Citronellyl Acetate .. 
oO 
Cuminic Aldehyde 
Dibutyl phthalate 
Diethylphthalate 5 
Dimethy! Anthranilate 
Dimethyl] Hydroqui- 
PR dvuchan sexed 
Dimethylphthalate 
Diphenylmethane 
Diphenyloxide ...... 
Ethyl Acetate ....... 
Ethyl Anthranilate 
Ethyl Benzoate ...... 
Ethyl Butyrate ...... 
Ethyl Cinnamate 
Ethyl Formate ...... 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin ...... 
Eucalyptol ......... 
NN oF s 6 wen." 
Geraniol, dom. ...... 
Gerany! Acetate 
Geranyl Butyrate 
Geranyl Formate 
Heliotropin, dom. .. 
OE a a 
Hydratropic Aldehyde 2! 
Hydroxycitronellal 
Indol, C. P. ....(0oz.) 
Iso-borneol ......... 
Iso-butyl Acetate 
Iso-butyl Benzoate 
Iso-butyl Salicylate 
Iso-eugenol ......... 
SS ee 
OS ee 
Linalyl Acetate 90%. 





Linalyl Formate 
Menthol, Japan 


Fir, Canada, gal. .. 
Beeswax, white 
Methyl] Acetophenone. 
Anthranilate. 
Methyl Benzoate 
Methyl Cinnamate 
Methyl Eugenol 


Bismuth sub-nitrate 

Boric acid, ton 

Calcium, phosphate .. 
Phosphate, tri-basic 


Methyl Heptine Carb. 20.00@ 
Methyl] Iso-eugenol 
Methyl Octine Carb.. 24.00@ 
Methyl Paracresol 
Methyl Phenylacetate. 
Methyl Salicylate 
Musk Ambrette 


_ 


Castoreum 
Chalk, precip 
Cherry laurel water, 
Citric acid 
Civet, ounce 
Cocoa butter 
Clay, colloidal 
Formaldehyde 
Fullers Earth, ton 
Formic acid 
Fatty Acids, (See Soap Sec.) 


(ethyl ester) 
Nonyl Acetate 


Paracresol Acetate 
Paracresol Methyl] 


Gum Arabic, white 


Paracresol Phenyl 


Gum Benzoin, Siam .. 


Phenylacetaldehyde 


—_ 


Gum galbanum 


Phenylacetic Acid 
Phenylethyl Acetate . 
Phenylethyl Alcohol 
Phenylethy] 
Phenylethyl Formate. 
Phenylethyl Propio- 


Henna, powd. 
Hydrogen peroxide 


oo 
on 


: Lanolin, hydrous 
Butyrate 16.00@ : 


Magnesium, 


Phenylethyl Valerate. 20.00@ 
Acetate 12.00@ 


Musk, ounce 
Oils, vegetables, (See Soap Sec 


Phenylpropyl 
Phenylpropyl 
Phenylpropy! Aldehyde 12.00@ 


~ 


— 


Orange flower water, 


Santalyl Acetate 


—_ 


Orange flowers 


Styralyl Acetate . 
yralyl Acetate Orris root, powd. 


Styralyl Alcohol 
Terpineol, C. P. 


_ 
—_ 


Patchouli leaves 
Petrolatum, white 


Potassium, 

Hydroxide (See Soap Sec.) 
Quince seed 
Reseda flowers 
Rhubarb root, powd.. 


Vanillin (clove oil) 


Vetivery] Acetate . 
Ketone Alpha. 
Yara Yara (methyl Rose leaves, 


Rose water, gal. 


Sandalwood, chips 


Ss) 
oro 


—t 


Angostura 
Vanilla Beans 
Mexican, whole 
Mexican, cut 
Bourbon, whole 


Soap, neutral white .. 
Sodium, Carb. crys... 
Phosphate, tri-basic 
Spermacetti 
Sulfur, precip. 
Tartaric acid 
Titanium oxide 
Tragacanth, No. 1 
Triethanolamine 
Venice turpentine, gal. 


DRUGS AND SUNDRIES 


Alcohol, 190 proof, gal. 


_ 


Alum, potash 
Aluminum chloride 
Ambergris 


Violet flowers 
Balsam, Copaiba 


Zine, Peroxide 


Linalyl Benzoate .... 10.50@ 
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Official Report of the Flavoring Extract 
Manufacturers’ Association 
, pe our last month’s report of the Flavoring Ex- 
tract Manufacturers’ Association of the United 
States, one circular letter No. 361, has been sent out by 
the president, E. L. Brendlinger, and approved by the 
attorney and executive secretary, Thomas J. Hickey. 
This deals with the McNary-Mapes amendment apply- 
ing to jellies, jams and preserves and is as follows: 

“The Solicitor of the U. S. Department of Agriculture 
has recently handed down an opinion in which it is 
held that the U.S. Secretary of Agriculture has author- 
ity to promulgate and establish legal standards for 
jellies, jams, and preserves under the McNary-Mapes 
Amendment to the Federal Food and Drugs Act of 
1906. The opinion further holds that jellies, jams and 
preserves are foods sterilized by heat and hermetically 
sealed, and come within the definition of ‘canned foods.’ 

“The Solicitor of the Department also ruled that in 
the case of preserves in which pectin, sugar and water 
have been partially substituted for the normal quantity 
of fruit, they are not to be considered as substandard 
products. Such products are considered adulterated 
and misbranded under the general terms of the food 
law, unless sold under a label clearly differentiating 
them from preserves. 

“All interested members should watch very closely 
the standards to be recommended by the trade for the 
consideration of the Secretary of Agriculture.” 

In the same letter was a comment on the “Indiana 
Chain Store Tax.” The United States Supreme Court 
reaffirmed its decision holding the Indiana Anti-chain 
store tax law constitutional. Petition for a re-hearing 
was denied on October 12, 1951. 


Official Report of the Soda Water Flavor 
Manufacturers’ Association 
wo. our September report of the activities of the 
J National Manufacturers of Soda Water Flavors 
Association, matters more or less of a routine nature 
have occupied the attention of the president, Bernard 

H. Smith, and the secretary, Thomas J. Hickey. 

The members may rest assured that any legal de- 
velopments or other matters of interest to the members 
of the association will be brought to their attention 
and adequately taken care of. 

The good of the industry is always upper-most in 
the minds of the officers and the committees of the 
association who will report all news of any nature that 
pertains to the welfare of its members. 
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Research on Flavor’ 
LAVOR is that complex of sensations produced 
by what we put into our mouths. Specifically, 
three of our five sense are involved: touch, taste, 
and smell. Touch nerves convey the impressions of 
physical warmth or coolness, as from hot coffee or 
from ice cream. These same nerves also appear to be 
activated by chemical stimuli of warmth and cool- 
ness, as when we feel the warmth of spices such as 
ginger or cloves, or the coolness of the minty flavors, 
especially peppermint. When foods are spiced too heav- 
ily, as with mustard or pepper, we call them pungent, 
which is only another way of stating that they register 
on the pain nerves. The other kind of touch nerve, con- 
tact, is busy all the time, and gives us indications of 
the texture of the food or drink, such as mealiness, 
smoothness or oiliness. 

True taste involves only the sensations of sweetness, 
sourness, saltiness and bitterness. Even when one has 
a bad cold and his “taste is off,” these sensations are 
still detectable. Typical excitants for the sweet taste 
are most of the sugars, and low concentrations of the 
synthetic sweeteners such as dulcine and saccharine 
(when the latter is strong, it affects the bitter sensa- 
tion and swamps that of sweetness). Sourness is typi- 
cal of the acids in general, and saltiness is almost spe- 
cific for common salt (sodium chloride), although it is 
present to some extent in a number of other chloride 
salts. The bitterness nerves are stimulated by many 
materials, most notably quinine or strychnine. 

It is the sense of smell, however, which gives inter- 
est to most flavors. With it, almost alone, we perceive 
the fine “bouquet” of fruits, and of drinks made there- 
from, and the shadings of taste introduced by spices 
and other flavoring aids. It is principally the aroma 
of food, detected by the nose, either from without or 
by way of the back of the throat, which literally makes 
the mouth water and which assembles the gastric-juice 
reception committee in the stomach. Tea and coffee 
tasters judge their products nearly as much by what 
the nose tells them as by the effect in the mouth. The 
skillful cook always keeps aroma in mind, both in sea- 
soning and in serving good food just as soon as it is 
cooked. Also, we know tov well the other extreme: how 
flat and tasteless food becomes on the usual restaurant 
steam table, which is an effective aroma remover. 

The sense of smell, according to research work be- 
ing carried out in our laboratories, appears to involve 
only four kinds of nerve receptors: those of fragrance, 
those of sourness, those of “burnt” character, and 


*From /ndustrial Bulletin of Arthur D. Little. In B 


boston 
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those of “caprylic” or goaty character. Sugar syrup, 
salt solutions and weak acid solutions sprayed into the 
nose were found to produce no recognizable taste or 
difference in 


taste 


essential 
position of the 


smell sensations, showing the 


kind as well as nerves of and 


smell. 


When the analytical method of approach is utilized, 


very complex flavor problems are often found to re- 


solve themselves into a series of specific smaller prob- 
lems which can be handled one at a time, with reason- 


able prospect of solution. Some flavors are rugged, 


and can have the taste and odor parts separated by 


simple distillation, to be duplicated one at a time. In 
that 
reconstruction 


these cases, there is so little chemical alteration 


the separated parts, combined, give a 


which can hardly be distinguished from the original. 
The other extreme is where Nature makes a complex 
and fragile flavor, like that of the strawberry, which 
is so easily injured that the complete true fruit flavor 
apparently cannot be freezing 


presery ed except where 


is allowable. 


With wide distribution of food products under valu 


able brand names has come a demand for close con 


trol and greater uniformity of flavor. Increased knowl 
edge and availability of flavoring ingredients generally 


make possible standardization upon improved flavors. 


Floral Crop Report 


(Continued Page 156) 


from 


original manufacturers are held with sufficient regard 


to the special conditions surrounding our industry 


From the standpoint of the weather, Summer cam: 


to an end earlier than is usual and the _ present 


Autumn. This 
year we have not had hot spells and only a few storms 


temperatures are those of advanced 
in August and September to relieve the long drought 
and to maintain rather cool temperatures during the last 
two months. The minimum which was 64 F., in August 
has dropped to 46 F., in September and the maximum 
F. to 77 F 
ditions during this Summer have been almost identical 
those of 


mountains where frosts followed a pronounced drop in 


has declined from &Y Atmospheric con 


with 1930 excepting in certain parts of the 


the temperature during the last few days of September; 
about 29 F., at an altitude of 2,100 feet 


sea level 


about abo 
Lavender 


W confirm out 
this oil. 


where the 


previous 


report on the 
With the 
flowers 


production 
and yields of 


districts 


exception of a few 
price of 
difficulties 


was higher on 


account of encountered in securing labo 
for gathering the crop, opening offers were maintained 
until the end of the distillation. 


oil is in general very quiet, the few transactions sinc¢ 


The market for th: 
the crop ended having been in small lots sold at prices 
which do not afford a basis for the market. 

The 
especially emphasized the short production. 
per cent total of lots 
samples, presented by 51 di 


Digne fair, which took place September 26, 


With ten 
showed a 


more exhibitors, the 


drop of 30 per cent, 66 
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tillers, representing about 6,700 kilos of oil. The meet- 
ing which was held in the afternoon and whose pro- 
gram included several interesting subjects, considered 
these matters without reference to the important points 
150, many of whom at- 


tended out of curiosity and had no interest at all in 


before an audience of about 


the subjects under discussion. The meeting was ad- 


journed with the adoption of three resolutions by a 


resolutions whose 


they will not 


ery debatable 
result 


majority, principa! 
that any. On 
the whole, this Digne fair is losing from year to year 


will be have 
the importance which it was supposed to possess. There 
are present only a few dealers from the Basses-Alpes 
whose production does not 
twentieth of the total output. 
a local affair 


represent more than a 
It has now become only 


where a great many sellers and a very 
few buyers meet and with great difficulty and intermin- 
able talking, renewed many times during the day, 
arrive at some insignificant agreement with respect to 
a few dozen kilos. 


At the 


uncertain. 


moment, the trend of the market is very 
Producers are maintaining their prices at 
The 
huyers on the other hand are holding off because they do 
not know on what 


they 


present levels which they consider the minimum. 


basis the pound sterling will be 


and estimate the 
should apply reference to the depreciation 


of that currency, if the one affects the other. 


stabilized cannot levels which 


they 


with 


Jasmin 


The jasmin which limited to September 
15 proceeded normally in the important fields for which 
the cessation of gathering at a time when the jasmin 
still in full new which 
has to be considered in connection with the price estab 
lished The would not have 
continued very long in any event, the very cool nights 
and lack of warmth during the days impeding the de 
elopment of the buds and the growth of satisfactory 
and well perfumed flowers. It is difficult 
the importance of the deficit of this 
having gathered their flowers 
and others having pulled up the plants. 


crop was 


was bloom occasioned a loss 


for this campaign. crop 


to estimate 
crop, a certain 
number of growers not 
Perhaps we 
shall have a half crop which is more than that produced 
by the Grasse 

The for jasmin products, already influenced 


before the crop by the low price paid for the flowers 


houses. 


market 


(5.50 franes per kilo.) increased during the crop in 
take account the 
flowers sold by 
had to 
with the 


order to into 


price paid for vhe 
“conventions” and which the perfumers 
accept, no other arrangement being reached 


interested growers. 
French Peppermint 

\s in the case of other perfume plants, the pepper 
mint crop was gathered circumstances 
special comment. The cultivation of this 
affected both by the very low price 
established and also by the effect upon the Grasse oil 
of the Italian production and by the newcomer in the 
market, Russian peppermint, this last being offered at a 


with which it is 


without any 
worthy of 


plant has been 


price hard 


to compete especially in 
cases where quality is not an indispensable considera 
tion. The 


grades is considerable, but 


difference in price between these various 


may there not also be some 


difference in the aroma? 
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Od) Industry Sectio 


Britisa Railway’s Soap Bill 


\ AST quantities of soap are used by the Bri-ish rail 


way systems every year. The estimated quantity 

London, Midland & 
exclusive of that used 
11,000 ewt. 


$60,000. 


will be consumed by the 


Scottish Railway alone this year, 


which 
by the company’s chain of hotels, reaches 
112 lb.), representing a cost of 
This large amount, the points out, includes 
soaps of many grades and qualities, from the delicately 
scented half-ounce 
ing cars, to soft 
solution and hydraulic 


(long ewt. 
railway 


tablets used on the trains 
potash 


sleep- 
soap for carriage washing 
lubrication. Although the num- 
ber of scented tablets supplied in train lavatories 
berths into many thousands annually 
(there were 62,222 beds made up during 1928 at the 
Willesden South shed alone), the actual 
centage of this quantity to the total uses of soap is 
small, representing about 25 per cent of the whole, 
and that which forms an ingredient of grease follows 
not far behind. In fact, together 
with the soap for the carriage washing and hydraulic 
lubrication, total some 70 per cent of the 
soap consumption. 


and 
sleeping runs 


line’s per- 


these two varieties, 
railway’s 


American Dental Preparation Market in Jamaica 

There is a fairly good demand for tooth pastes and 
other dental preparations in Jamaica although per 
capita sales are not comparable to those recorded in 
the United States. Many of the use 
table salt and twigs of a bush known as chew stick for 
cleaning their teeth. Although separate import 
tistics are not available, it is known that 
have established a definite preference in favor of 
American dentifrices with Great Britain affording the 
main competition in the market. Paste preparations 
enjoy a much larger distribution than powdered denti 
frices in Jamaica.— (Consul Paul C. 


poorer classes 
sta- 
sales efforts 


Squire, Kingston). 


Marking of Imported Soap 


In a letter to collectors of customs and others con 
cerned a synopsis of decisions on the marking of im- 
ported articles under section 304 of the Tariff Act of 
1930 issued during the period from August 13 to 25, 
1931, is published for their information. 
included in this decision, T.D. 45121, 
holds that the individual cakes and bars of soap should 
be marked to indicate the country of origin under sec- 
304 of the Tariff Act of 1930, in 


marking of the immediate containers and outer 


Among those 
is one on soap. It 


addition to the 
pack 


tion 
ages 


a 
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Meters for the Soap Industry 
by Paul I. 


ee industry has long recognized the incal- 
culable value of accuracy in manufacturing proc- 


esses. It 


Smith 


is quite impossible to be too exacting con- 
cerning the quantities of materials employed in the 
various industrial reactions. 

Industry today is This means something 
far more than the substitution of rule of 
thumb processes for scientific methods chemically and 
physically controlled. The men who hold the reins of 
industry are themselves adopting a new scientific out- 
look. They have 
mental in their 


scientific 
universal 


funda- 
inclined to pay 
greater attention 
to the finer de- 
tails of 
merce, 


become and 


attitude 


more accurate 


and more 


com- 


Accuracy in 
industry 
greater uniform- 
ity of result and 
rre or 

BALANCE WEIGHT greater 


CONTROL MECHANISM iN 
WEIGH BEAM 


means 


economy 
practice. No 
progressive 
manufacturer can 
afford to ignore 
methods of 
achieving 
proved accuracy 
and better 
trol of the entire 
schedule of 
ductive 


‘ 
STOP VALVE 


TOGGLE + OPERATED 
VALVE GEAR 


new 


im- 
\\_ BELLOWS CLOSING 

\ ROD OPENINGS 

METER VALVE 

\— SYPHON BELL 

SYPHON PIPE 
CALIBRATING TUBE 

\ BUCKET 

NY sucker syPHONs 
RECEIVING TANK 


con- 


pro- 
proc- 
esses, 

In the 
facture of 
there is a 
need 


manu- 


TYPE OF METER USED IN Soap 


svap 
vital 
the 
accurate measurement of the materials used in the boul- 
ing or saponification process. Oil, caustic soda solu- 
tion and rosin soap liquor should all be measured or 
weighed. To a large extent this may be carried out by 
the installation of modern meters. 

The best of these meters are solidly built machines 
which in the case of corrosive fluids are lined through- 
out with a special resisting rubber compound. In some 
cases the vital parts of the interior are made of earth- 
enware. It may be said that it is usual for the meter 
to be constructed specially for the 
particular liquid. The capacity 

(Continued on 


INDUSTRY 
for 


measurement of a 
of these meters varies 
Page 163) 
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Buying Soap Materials 


Today's Markets are Both Interesting and Difficult 


Both Profitable and Dangerous for 


the Unwary Buyer 


problem when he comes to purchase raw materials. 
This is particularly true when we consider the 
steady but gradual decline in prices which has been 
noted over the past two years or more. Although qual- 
ity is a thing that is most important in soap materials, 
the subject of price cannot be overlooked especially 


on soap maker is today faced with a very unusual 


at the low level of such commodities today. 

The larger manufacturers carry several months sup- 
ply of raw materials on hand, but the smaller maker 
is more inclined to proceed with caution particularly 
when there is the possibility of a further setback in 
the price of any commodity which he may be using. 
Unsettled world conditions have not only been reflected 
in lower commodity prices, and a drop in securities 
buying power 


resulted in lessening 


Buyers representing some of the 


but have also 
throughout industry. 
larger soap manufacturers have been almost entirely 
uninterested in offerings of late and even bids against 
quoted prices have been very difficult to get. 

A large number of materials is used in the manu- 
facture of soap, hence buyers in some instances are 
able to use substitutes when prices on certain materials 
are too high. Tallow, cottonseed oil, rosin, alkalis, and 
practically the entire line of essential oils are avail- 
Coconut oil and palm 
oils are the in several but tallow and 


rosin are lower than at any time within the last thirty 


able at very attractive levels. 


lowest years, 
five years. Some. grades of rosin have established the 
lowest levels in the history of the trade. Cuts in prices 
have availed little, yet the sellers have been forced to 
make concessions in order to meet competition. 

During a period of declining prices, it is not at all 
unusual for soap manufacturers to buy a substantial 
quantity of any product, use what they need, and sell 
the balance at a later date when they see a chance of 
realizing a fair margin of profit. Everyone connected 
with the industry realizes however, that 
always reluctant to operate freely on a declining mar- 


buyers are 
ket. Today many raw materials still look good from the 


standpoint of the buyer for consumption. Prices may 
continue to decline yet the present cost of these com- 
modities is so low that the market is becoming very 


unattractive for the producer. 


Oils and Fats 


Tallow makers can hardly see their way clear to 
continue at the current price of this material. Only a 
few months ago, many, closely affiliated with the in- 
dustry, thought that the article had reached the bot- 
tom, but a check on today’s price reveals the fact that 
it is even lower. Only heavy buying could result in 
much in the way of an advance, and unfortunately that 


buying does not seem to be in the immediate offing. 
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Prices of palm oils are said to be too high to be of 
interest to makers for the present. Many pur- 
chasers are amply supplied with coconut oil, but the 
price continues at a fairly low level and a few smaller 


soap 


manufacturers are taking on moderate quantities. 
Whale oil, another important raw material in the 
soap trade, has occupied a very poor position over the 
past year. There are a few of the smaller manufac- 
turers who are forced to shop around this market for 
whole, trading has practically 
ceased since the larger users offer a flat sum for each 
cargo that arrives. The present supply of this material 
is so great however that additional fishing expeditions 


their oil, but on the 


will not be needed for some time. 

Only recently has the demand for crude soya bean 
oil improved, automobile soap makers having taken ad- 
vantage of the low prices. With crude corn oil having 
shown a further reduction, however, it is believed that 
these consumers will eventually turn back to this arti 
cle instead of soya bean. 

Naval Stores 

A few months ago members of a committee from the 
Gum Turpentine & Rosin Marketing Association ap- 
peared Federal 
Board and pressed their application for a supplement- 
ary loan to help tide their organization over the pres- 
ent period of business depression. In commenting upor 
Farm Board representative 
stated that “the industry has been ‘progressively bad’ 
for the three years.” Another effort is 
made to government alliance for the 
industry. The outlook in the rosin industry is for a 
considerable reduction in the 1932 crop, and steadily 
advancing prices. In the American consuming indus- 


before a representative of the Farm 


the situation a Federal 
past two or 


to be secure a 


tries, the soapers seem the most interested in rosins, 
but even their ideas on “K” and lighter grades are low 
and reports of cheap selling persist. 

Through past purchasing agents have 
learned that it is not always advisable to stock up on 
a lot of low priced material that is likely to spoil while 
in store, but such articles as alkalis, rosin, and certain 


experience 


oils can be kept in good condition when stored in a 
proper way. A waiting attitude cannot always be re- 
garded as a safe policy even in a declining market as 
many times buyers are apt to awake to the fact that 
an immediate turn has taken place, and that they have 
actually missed their market. 


Alkalis 
Perhaps one of the most uncertain articles of the day 


is alkali. 
today faced with all sorts of rumors. 


The buyer representing the soap maker is 
Practically the 
same question exists this year as toward the close of 
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1930; “Shall I buy now or wait until later when there 
is a chance of prices coming down further?” Those 
closely affiliated with the industry say that approxi- 
mately 20 per cent of each year’s production goes 
into soap making. Although the manufacturer 
realizes that current prices are the lowest since the 
World War, there is a tendency to operate very con- 


soap 


servatively in view of numerous unfavorable signs. 


Aromatic Materials 

Soapers have been showing considerable interest in 
aromatic chemicals of recent years. Considerable time 
and money has been spent by the suppliers of these 
materials in developing new outlets, and as many of 
these items have found a definite place in soap mak- 
ing, makers have been able to lower their prices as a 
result of mass production. Articles selling as high as 
$25 a pound have over a period of years been reduced 
as the makers were able to lower their costs by manu- 
facturing on a larger scale. Some soap houses have 
been gradually replacing oil geranium with geraniol, 
owing to uncertain conditions in the market for the 
natural product. Users of geraniol have found that 
they can escape from the worries of crop conditions, 
and inflated prices. Bergamot is item which 
has been forced to a record low price due in some part 
to the increased popularity of linalyl acetate. There 
has been a large number of such changes, all of which 
have tended to lower the actual cost of soap making. 


another 


Various opinions prevail regarding the use of aro- 
Dur- 
ing a period of high prices on essential oils there is 
always a tendency on the part of users to switch to 
aromatic chemicals. In fact many say that 
they have been able to use aromatics with considerable 


matic chemicals in soap in place of essential oils. 


soapers 


satisfaction, yet there are reports from other quarters 
to the effect that the from 
never be duplicated by aromatics. 


essential oils can 
On the other hand 
it has not been unusual for soap makers to use eugenol 
in place of clove oil or linalool in preference to bois 
de rose and oil of linaloe. 


results 


Owing to the low prices at 
which essential oils are now available, consumers are 
again showing a keener interest in these products. 
Buyers are always on the lookout for new materials. 
But they have kept in mind that changes in the use of 
raw materials cannot be made at the expense of qual 
ity. Hence many of these changes have taken place 
with considerable success, and the makers today are 
able to offer the public a better 


before. 


cake of soap than ever 


Purchasers have been slow in 


such changes through 


very making 
fear of 
feature that their soap might 
placing old materials 
taken into consideration. 


altering some specific 
have; and, before re- 


with new, many factors are 

A few of the smaller manufacturers have sacrificed 
quality for the real purpose of producing their product 
at a lower figure, but in the long run this has proved 
very unsatisfactory. 

An interview with a buyer representing a well estab- 
lished soap house disclosed the fact that only a short 
time ago he had been offered some oil at a price con- 
the market. After making several 
inquiries ahd shopping around the market very ¢are- 
fully he decided that he would take advantage of this 


siderably below 
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special offer. The deal was finally closed and after 
taking delivery it was found that the article did not 
have the same characteristics as the material which 
he had been in the habit of using. Many cases of this 
sort occur, and this is only given as an example of 
the many from the matter of price 
which the buyer has to face. 


problems aside 


Soap manufacturers as well as the suppliers of raw 
material realize that quality is becoming more of a 
factor in the soap making industry than ever before. 
As in other lines of finished products, the producers 
realize the urgent need of a product that can meet the 
keenest competition. In order that a manufacturer may 
be able to produce a soap that will maintain its color, 
its aroma, and its fine lathering qualities he must at 
all times be on the lookout for materials that 
will bring success in making a finished product most 
in line with the wishes of the consuming public. 

The soap trade as a whole is looking foward to the 
time when a gradual recovery in the prices of vari- 
ous raw materials will Records on the 
books of soap buyers show a considerable loss when 
present prices are taken into consideration as against 


raw 


be witnessed. 


purchases made only a few months ago. 

The steady growth in the consumption of 
largely based upon the fact that for years makers 
have endeavored to educate the public to the idea of 
high quality products. More recently however there 
has been a tendency to upset all of this by appealing 
to the public by way of cut prices. 


soap is 


It must be remem- 
bered that price and value are not the same thing, but 
the fact that the price of high quality merchandise has 
been cut into halves or even quarters has played an 
important part in adding to the present day uncertainty 
in trade. 


Meters for the Soap Industry 
(Continued from Page 461) 


according to requirements. They can be set to deliver a 
fixed quantity of liquid automatically. 

The greatest advantage of the use of this meter in 
the soap industry is that by its aid it becomes possible 
to standardize with greater hopes of success the diffi- 
cult and troublesome process of saponification. We all 
know that it is not yet possible to make soap in the 
same simple manner that we make paint, but eventu- 
ally the process will be reduced to a chemical calcula- 
tion. The soap boiler knows the volume of liquid oil 
required for any given kettle and with the assistance of 
the meter the requisite volume or weight can be de- 
livered. It can be trusted to do the work with great 
accuracy. The same applies to rosin soap solution. 
Separate meters are, of course, necessary for different 
fluids. Caustic soda lye is difficult to deal with for the 
simple reason that the operator does not know before- 
hand the total quantity which will be required for a 
certain kettle. Variations in temperature and speed 
of reaction or quality or nature of the oil will influence 
very appreciably the total volume of alkali necessary. 

Even for soda lye, however, the meter would be of 
considerable service for delivering the first additions 
which had been found by long practice to be desirable 
for particular batches of soap. 

The meter is at the moment of greater value for 
liquid oils and rosin soap 
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Soap Materials Market 


Tallow 


The market on tallow continues quite firm and has 
recorded a slight advance in price since the last review. 
An encouraging feature is the fact that the buying has 
been rather and not confined to the larger 
is stated that the latter have booked 
some sizeable orders for the approaching holiday trade. 


general 
soap makers. It 


Apparently producers would have no difficulty in book- 
ing tallow for the balance of the year at these higher 
levels. There has likewise been an increased demand 
for the various grades of grease and No. 2 tallow re- 
sulting in higher prices on these commodities. 

The large soap makers have been consistent buyers 
in the Middle West, absorbing most of the available 
supply. Prime Packers’ tallow is now held at 4c per 
pound lose Chicago. 


E. H. FREY. 


Vegetable Oils 


A much steadier tone has been noticed in the 
vegetable oil markets here during the past few days 
and a fair amount of oil has changed hands, both for 
nearby and for future shipments. 

Coconut oil, after reaching 3%c lb. tanks New York 
is firmer with importers and domestic crushers now 
quoting “%c to %e lb. higher. Copra has 
recently and reports from Manila state that the market 
there is quite firm and offerings light. Bulk coconut oil 
for shipment from the Philippines has advanced ‘%«c 
to %e lb. 

Crude cottonseed oil has been holding quite firm 
lately even in the face of one of the largest cotton 
crops on record. Bids at 3%c lb. in the South East 
and Valley have been declined and offerings for the 
present are comparatively light. Corn oil, after declin- 
ing to 3%c lb. Midwest mill is again slightly steadier 
at 3%c to 4c lb. mill. Domestic soya bean oil is 
holding steady at 3%c lb. f.o.b. sellers’ tanks Midwest 
mills with a fair amount of trading going on. 

Sulphur olive oil foots have little 
heavier lately but at lower prices. In tank cars, new 
crop olive foots are quoted at 4%c to 4%c lb. New 
York and barrels or drums in carload quantities at 
45%c to 4%c lb. New York. 


advanced 


been moving a 


A. H. HORNER. 


Other Soap Materials 


The market for naval stores has rarely been as low 
or in as demoralized position as at present. All grades 
of rosin excepting the palest declined further during 
the month and the situation does not look promising for 
both domestic and export demand has been reduced to 
a minimum. Glycerine continues dull but the market 
holds reasonably steady although at very low prices. 
There is nothing in this business for soap makers or 
refiners at present price levels, Other materials are 
quiet but steady. 
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Prices of Soap Materials 


Tallow and Grease 


Tallow, N. Y. C. O02%@ 
Edible .. 04 @ 
Fancy 04% @ 

Grease, whit 02% @ 
House U2%@ 
Yellow O2%@ 

OT%@ 
Fatty Acids 

Coconut Oil, 98‘: Saponifiable, tanks 06 @ 

Corn Oil, 95% T.F.A., tanks........ 03% @ 

Red Oil, distilled tanks .06% @ 
Saponified OOTY @ 

Stearic Acid, single pressed 08 @ 
Double pressed 081% @ 
Triple pressed 11 @ 


Soap Making Oils 
Castor No. 1, tanks 10%@ 
No. 3, tanks 10 @ 
Coconut, Ceylon Grade, tanks 03 @ 
Cochin grade, tanks .03% @ 
Manila grade, tanks O3%@ 
Corn, crude, Midwest mill, tanks .... 06 @ 
Cotton, crude, Southeast, tanks .... 06 @ 
Refined 06% @ 
Foots, 50°. T.F.A. 01 @ 
Lard, common No. 1, .07%@ 
Olive, denatured, max. 5 ce 
drums, gal. is @ 
Foots, prime green, barrels 04% @ 
Palm, Lagos, max. 20‘; F.F.A., drums 04 @ 
Niger, casks .03 4% @ 
Palm kernel, tanks .05%@ 
Peanut, crude, barrels 07% @ 
Refined, barrels 10 @ 
Soya beans, max. 2‘, F.F.A., Midwest 
mill, tanks 05 @ 
Tallow, acidless, barrels .06% @ 
Whale, Crude No. 1, Coast, tanks.... .04144@ 
Refined, barrels 67 @ 
Glycerine 
Chemically pure, drums extra 
Dynamite, drums included 
Saponification, drums 
Soap lye 


11%@ 

09% @ 

.06 4 @ 

0514 @ 
Rosin 

Barrels of 280 pounds 


Chemicals 
Acid, muriatic, 18°, 100 pounds .... 
Sulphuric, 60°, ton 

66°, ton 15.50 @ 
Borax, crystals, carlots, ton 56.00 @76.00 
Cyclohexanol (Hexalin) 60 @ 
Naphtha, cleaners’, tankcars .05% @ 
Potassium carbonate, 80 @ 85%.. .05% @ 

Hydroxide (Caustic potash) 

88 @ 92% 064%@ .06% 
Salt, works, ton 11.50 @14.00 
Sodium carbonate 

light, 100 pounds 
Hydroxide (Caustic 
solid, 100 pounds 
Silicate 40°, drums, works, 
pounds 75 @ 
Sulphate, anhydrous .01% @ 
Phosphate, tri-basic .031%4 @ 
Zine oxide 06% @ 


1.00 
11.00 


(Soda ash) 

@ 2.09 
Soda) 

@ 3.59 


02% 
03% 
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